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Nominated for Sackagings Hall of Fame. Story on Page 80 














® “you name it...1 helped make it!” 


Latest 
Government 
Adhesive Specifications’ 





\ 14 page chart... covering a variet 
of items. from individual combat ra 
tions to carload shipments yours 

the asking! 42 specifications tabulated 
as follows 


SYMBOL (JAN-P-117) 


TITLE AND GEN‘L DESCRIPTION 


Packaging and Packing for Overseas 
Shipment Bags, Interior Packaging 


ADHESIVE APPLICATION 





Class a—Greaseproof 

Class b—Waterproof 

Class c—Greaseproof and Water- 
proof 

Class d—Greaseproof, Water- 
proof, and Moisture 
vaporproof 


WE RECOMMEND ... 


' a e e Class a— Class c— 
(ilue for disposable dishware | vex" sex 
i ‘ | Nit A C RESYN 3647 RESYN 3647 
RESYN 20R3647 RESYN 20R3647 

Why nary a drip as I sip? Glue! Moisture-resistant glue. Class b— Class d— 

That seals in ice cream sodas, steaming coffee, milk. In cups, RESYN 45-172  RESYN 45-172 
containers and straws. Glue that must be non-toxt olorless RESYN 24R3412 RESYN 3647 
odorless. That provides a high-speed bond that’s as strong as RESYN 3647 RESYN 20R3647 
the toughest paper: as flexible as the thinnest. Unusual? Not RESYN 20R3647 


actual stock shor 


in the least! 

you name it... 1 helped make it!” Look around a drug If you handle “DO” rated shipments 
or any type of military packaging 
here’s a constant and invaluable source 


store. There isn’t a single item that doesn't require at least one, 
and sometimes eight types of glue in its making, labeling, 
packaging, shipping. The NATIONAL touch is everywhere. Glue of reference. It’s authoritative. [ts 
applied through imaginative ‘research and service. To every completely up to date. Compiled after 
years of close cooperation with a vari 


item of daily life. : 3 
ety of Government agencies. 


If the job calls for an adhesive. you'll 


find the approved one here! 


é Our Technical Service Department 

‘ : decal is always at your disposal. For special 
STARCHES ADHESIVES a TF : : 
applications ... up-to-the-minute speci- 
fication changes . . . or general infor- 
mation. contact your nearest NATIONAI 
National Starch Products Inc. 
ADHESIVES office. 


Executive Offices: 270 Madison Ave., New York 16,N.Y. © Plants: Dunellen, N.J., Chicago, Indianapolis, San Fran- 
cisco. © Sales Offices: All principal cities. ¢ Canada: Toronto and Montreal. ¢ England: Slough. ¢ Holland: Veendam 








sales are up! thanks to 


GAIR 
MULTICOLOR CARTONS 


GAIl 4 multicolor cartons are winning 
enthusiastic acclaim everywhere with 


dealers, consumers and manufacturers. 


These smartly designed multicolor cartons 
are solving packaging problems for many 
manufacturers who are as meticulous 
about their packaging as they are about 


their famous products. 





SYolCTMEseciitMelteM le -Tille|- Mele -Mliag-telt-t| 
with the SELL-ON-SIGHT appeal of GAIR 


multicolor cartons. 


WRITE TODAY for samples 
and technical information 


ROBERT GAIR COMPANY, INC., 15 


PAPERBOARD *® FOLDING CARTONS * SHIPPING CONTAINERS 
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Developing the drug package 69 
How pharmaceutical companies meet and 
solve emergent new-product problems—with 
some lessons for all packagers. 


Easter convertibles 75 
Overland Candy Co. solves post-holiday 
merchandising problems with seasonal pack- 
aging that knows no season. 


Non-wicking bakery tray 76 
Turn-over sides and special end lock eliminate 
grease spots in package adapted to high-speed 
mechanical handling on cookie lines. 


Hanging packages 79 
That little identification or instruction tag— 
often the only selling tool at the point of sale 
—deserves the best possible planning. 


Band-Aid adhesive bandages 80 
Nominated to Packaging’s Hall of Fame, this 
package, outstanding for its convenience and 
safety features, changed the nation’s habits in 
first-aid practices. 


Design Histories 86 
Three-way trademark promotion on one pack- 
age . . . Eaton’s Highland stationery restyled 

. colorful cut-outs zoom child-suspender 
sales . . . 40-year-old product rejuvenated. 


Concentrated milk 88 
Success for current tryouts of frozen and 
liquid milk concentrates could revolutionize 
future packaging in mammoth milk industry. 


Packeted cleansers 90 
Introduction of single-use, measured-quantity 
envelopes of detergents marks extension of 
«unit packaging to a new field. 


Book boosters 92 
New applications by Doubleday indicate that 
packaging and display are beginning to find 
their proper place in this field. 


Packaging Pageant 94 
Convenient new dispensing device for lighter- 
fluid can Kraft’s “Ribbon Slices” of 
cheese in institutional package . . . miniature 
flashlight for “Spotlight Assortment” of boxed 
candies . . . other new packaging ideas. 
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Pre-packaged for the surgeon 96 
New surgical drapes of vinyl film posed a 
tough problem of sterile packaging for 3M 
company; here’s how it was solved. 


Watch that label! 100 
This is a case where slips count, and the pro- 
duction worker must realize the effect on the 
consumer at point of sale. 


Flying cake box 103 
Sending cakes to bakers by air, in a window 
carton that begs for care, is supply firm’s way 
of sampling its products. 


Display Gallery 106 
Spirally cut bottle topper for wine . . . re- 
volving, lighted carousel watchband display 

. Lucky Strike floor dispenser . . . foil 
basket for jumble display of candy . . . other 
merchandising aids of the month. 


Packaging Show a sell-out 108 
Will fill Atlantic City Convention Hall for the 
first time; through train service arranged; 
Conference program is taking shape. 


Technical 


Polyamide resin suspensoids 111 
A new form of the versatile soybean plastic 
promises answers to many packaging-adhe- 
sive problems. By Harotp Wirrcorr. 


New data on cherries 116 
Department of Agriculture studies compare 
performances of various films in fruit pre- 
packaging. By Fisk Gerwarpt and GLENN 
LINDELL. 


Questions and Answers 120 


Departments 


Equipment and materials 122 


Plants and people 128 
For your information 140 
Washington review 144 


U. S. patents digest 146 
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REDINGION 


cartons a range of sizes 


fast - efficiently - 
for Pfizer 


RI PING! 


‘ON Type 23 
ADJUST 


ABLE 


states 





The Fully Automatic REDINGTON Operation coe 


The design of the REDINGTON Type 23, modified to fit 
special requirements, permits efficient multi-operation carton- 
ing of a whole line, at high speed and with easy, quick 
changing from size to size. 


Chas. Pfizer & Co., Inc., prominent pharmaceutical manufac- 
turer, packs Penicillin in containers of three sizes on their 
Redington. Volume is large; fast, fool-proof and economical 
production is essential. The machine can readily and inex- 
pensively be changed to handle other size packages also. 


From the intake conveyor belt, the REDINGTON places 
filled, capped and sealed vials on their sides in pockets of the 
article conveyor. Next it positions a folded circular, magazine- 
fed, over the top and down the sides of each vial (REDING- 
TONS can also be equipped to do the folding, where desir- 
able). As each filled pocket is conveyed to the loading station, 
the machine feeds a collapsed carton from the magazine, 
forms it, inserts the vial and circular assembly, and closes the 
carton by tucking in the end flaps. Automatic skip-feed con- 
trol prevents feeding a carton to any conveyor pocket which 


~ MACE 7297 — 


FB. 


might reach the loading station empty. The machine also 
imprints lot number and expiration date on each carton. The 
entire operation is automatically performed at speeds above 
150 per minute. 


Thus Pfizer's packaging operation is fast—flexible—simple 
—low-cost. And since REDINGTON equipment features such 
advantages as Self-Aligning Roller Bearings, Ground and 
Polished Shafting, One-Piece Cast Iron Frame and others, 
Pfizer is assured of continuous efficient performance over a 
long service-life of the machine. 


The best evidence of just how satisfactory a job the REDING- 


TON is doing for this packager: REDINGTON is now build- 
ing additional machines for Pfizer. 


* at the PACKAGING SHOW 
Atlantic City, April 17-20 
Come in and discuss your problems 
with us at 


BOOTH 480 


sisceapass ws > MACHINES 





DINGTON ,, fees 


CARTONING 
ING 





CO. 110-112 S. Sangamon Street, Chicago 7, Illinois 
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Not without hope 


en PURCHASING TODAY, according to officials of the 
National Assn. of Purchasing Agents, presents more dif- 

ficulties than at any time during World War II. The situation, 

they say, is “not merely ‘snafu,’ but approaching chaos.” 

It seems safe to assume, the P.A.s say, that free markets 
for container procurement are gone for the duration of the 
present economy. On the darker side, they point out that 
further limitation orders on container use and diversion of 
food and essential materials to the military will continue to 
unbalance packaging supplies. Substitutions and re-use of 
containers will increase costs because of extra handling. Most 
packagers will be forced to use larger packages requiring less 
container material per unit of product and those without ade- 
quate tinplate quotas must switch to glass—which will in- 
crease pressure for linerboard tonnage for paper containers 
in which to ship the glass. 

Purchasing agents are not given to optimism when, at a 
time like this, they find themselves suddenly switched from a 
position of power to the role of a suppliant. It is significant, 
therefore, that they find the situation not without hope. 

On the brighter side, they see wage and price controls and 
allocation practices as stabilizing factors. Normal expectancy, 
they say, would be that, on a Government-allocated basis, 
the packaging items now in short supply can be provided 
both for the military and for essential civilian uses. With non- 
essential uses controlled, essential needs for tinplate can be 
met. Moves toward standardization of container sizes may 
help in many fields. Even on so critical a material as polyethy- 
lene, the buyers point out that some 80°% additional resin 
capacity, coming in within the next few months, should give 
some relief. 

Not overestimating these glimmers of hope, the P.A.s com- 
ment, succinctly: “Container purchasing skill will be tested 


by the soundness of supplier relationships previously estab- 


The Edilou- 


lished.” 





-EDITORIAL-—— 


PAGKAL 


to guard 
against loss! a@ 


Today, wasteincellophaneis irreplaceable. Careful 
packing and storing can reduce this loss. Dobeckmun 
is constantly improving its methods of packaging 
your packaging to protect it against deterioration, 
especially loss of moisture, which reduces its strength. 
Here are some of the precautions we take: 


Custom cellophane bags: packed in wax-lined 
cartons, with two absorbent, water-soaked Humidopad 
corrugated sheets, to add moisture and prevent 
embrittlement. A dry pad, underneath, prevents 
dripping on the bags. After long periods of storage, 
bags can be re-humidified in from 24 to 48 hours by 
soaking the Humidopads and re-sealing. 


Printed rolls: wrapped in moisture-proof cellophane 
as fast as printed. After slitting, each roll is wrapped in 
wax paper and shipped in strong, protective cylinders. 
Quick-opening ZIP-TAPE: each spool is wrapped 
in moisture-proof film and shipped in wax-lined 
containers. 


We urge that users of cellophane packaging continue 
these precautions by storing under adequate humidity. 
Then, do not open until ready to use. 
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Custom cellophane bags 


Printed rolls 


Z1P-TAPE 


If we can help in the better use of scarce packaging 
materials, call on us. While we cannot make new com- 
mitments except on priorities, we want to work with 
you in your long-range planning to take full advan- 
tage of films and foils when supplies are adequate. 
The Dobeckmun Company, Cleveland 1, Ohio. Berkeley 2, 


California. Bennington, Vermont. 








There's a Tupper Seal, air 
and liquid-tight flexible 
cover for Tupperware 2, 
5, 8 and 12'% oz. 
Tumblers too, and these 
Tupper Seal, covers fit 
many other containers of 
metal, glass and crockery. 


The Tupper Seal, air and 

TUPPER / Seals << liquid-tight flexible Por 

7 - Top cover, specially de- 

signed as a dispensing 

cover for specified diam- 

eters of containers hold- 

ing foods such as syrups, 
salad dressings, catsup. 


Tupper Seal, air and liq- 
vid tight flexible covers 
fit, and are included in 
the sets of all Tupper- 
ware Canisters. 








air and liquid-tight, flexible covers 
for Tupperware Tumblers, Canis- 
ters, Wonder Bowls, Cereal Bowls 
and many another container of 
glass, metal and pottery, the con- 
tents of which it is desired to keep 
fresh and wholesome. 





The Tupperware 50 oz. 
Canister is ‘‘standard 
equipped’ with the 
Tupper Seal, air and liq- FORMAL NOTICE! 9th November, 1949 
vid-tight flexible Pour All 
cover. 
The Tepper EXCLUSIVE! 
Seal, air and 
liquid-tight U.-S. Patent #2,487,400 


flexible Pour The cover of the Tupper- 


All cover is ware Bread Server which 
used on every The Tupper Corporation has attained a position serves as a bread tray 
Tupperware 20 of leadership in this industry by incurring also is — ; give 
oz. Canister. great expense and expend ing painstaking effort similar results as Tupper 


Seal, air and liquid-tight 
in the development, design, manufacture and Flexible covers. Keeps 


exploitation of its many world-known products. — fresh as no other 
such container 

The Tupper Corporation further has anticipated 

the inevitable attacks to which leadership is 

subject and has taken measures provided by law 

to preserve the creative rights to its products, 

methods and design by patent protection both in 

the United States and abroad. 


Tupper Seals for Tupperware shown in this adver- Whee equipped wih Fup- 

4 t t few of the f adi per Seal, air and liquid- 

The Tupper Seal, air and tisement are just a few o xe Lorms covere n tight, flexible covers, 
liquid-tight, Pour All cover as this manner and are specifically covered by U.S. Tupperware Cereal Bowls 


a cover for 46 oz. cans; Patent #2,487,400. serve many another pur- 
Tupperware Sauce Dishes pose. 
d oth i f metal, 

a va ean Sail a Only the Tupper Corporation, by U.S.Patent 

di d without ing #2,487,400 has the right to make, use and vend 

entire cover. container closures in connection with any and all 
types of containers throughout the United States 
and its territories as covered by the claims of 
the Patent. 





Tupper Corporation will protect, according to law, 
the exclusive rights above granted 


TUPPER CORPORATION The Tupper Seal, air and 
liquid-tight flexible cover 


The Tupperware Wonder made for Tupperware 8 


Bowls are usually fitted with oz. Tumblers also fits and 
Tupper Seal, air and liquid- is sold with all Tupper- 


_ ~ TUPPER CORPORATION ofan Seb 
ED storage containers. 


Manufacturers of — CONSUMER, INDUSTRIAL, PACKAGING AND SCIENTIFIC PRODUCTS 
FACTORIES: Farnumsville, Mass., and Cuero, Texas New York Show Rooms 225 Fifth Ave. 


ADDRESS ALL COMMUNICATIONS TO: Department A 


COPYRIGHT TUPPER CORPORATION 1950 
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TRALON 


*Polyethylene is first choice for 
protective packaging. Meets packaging 


requirements for many government orders. 


Government orders with DO (defense order) rating will be given 
preferential treatment with respect to production and shipment. 
Such orders calling for the use of special laminated materials, cello- 
phane, glassine, tralon (polyethylene), pliofilm, acetate, aluminum 
foil, and paper board “loxtite” partitions will be filled regardless 
of any material allocation restrictions. Our several plants are ready 


to serve you in fulfilling package requirements as outlined above. 


Our experts are ready to help solve your packaging problems 
We welcome your inquiries —no obligation — write today 


Sales Offices in: 

Chicago, Denver, New York, 
Philadelphia, Pittsburgh, 
Cleveland, Kansas City, 

St. Louis, Dallas, Detroit, 
Oakland, San Antonio. 


366 WEST ONTARIO STREET, CHICAGO 10, ILLINOIS 


CONVERTERS AND PRINTERS OF CELLOPHANE, PLIOFILM, PLASTICS, ACETATES, FOIL AND GLASSINE 
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Made by Pressure Products Corp., Chicago 


Safe, convenient and economical, it lights instantly . . . develops 
a 2200-degree flame . . . readily lends itself to many varied 
uses in the home and in industry. 

The amazing PREPO torch is an ingenious adaptation of the 
Crown Spra-tainer to a New Idea. Fitted with a special hand- 
torch assembly (transferable to fresh containers as the fuel supply 
is exhausted), the Spra-tainer once again opens the way to sales 
and success for still another product! 

Perhaps we can help YOU be the first in YOUR field with a 
new idea. If your product will spray, ask us about putting it up 
in the Crown Spra-tainer—FIRST ON THE MARKET, FIRST IN 
SALES, the original and only low-cost propulsion can styled-for- 
strength with NO SIDE SEAM,,NO TOP SEAM. 


Crown Can Company 
FOR MORE Erie Avenue at H Street, Philadelphia 34, Pa. 


[] Please have a Crown Sales Representative call | 
INFORMATION, Please send more literature on the Spra-tainer. | 
MAIL THIS ie. ; 
COUPON Firm . l 

i Address_ = | 


Plants at Philadelphia, Chicago, Orlando * Branch Offices: New York, Baltimore, Pittsburgh, St. Lovis * Division of Crown Cork & Seal Company 
3 MODERN PACKAGING 


One of America’s Leading Can Manufacturers 








Get the l 
Adhesive for the Job! = "wz 


Abe fm 





ON’T take chances on the Packaging Ad- 
hesives you use! Let our skilled laboratory 
staff study your needs and prescribe the one 
best Adhesive for each specific labeling or 
sealing operation in your plant. That's the 
sure way .. the safe, modern, economical way 
to buy the Glues, Pastes or Cements you need. 
PAISLEY Scientific Adhesive Service helps n Al tasinans 
you eliminate loose, torn, unsightly packages ING ADRESryEs SuIPPIBG CASE SEALING 
due to using the wrong Adhesive. Our labor- : g = 
atory methods insure that each succeeding 4 
shipment measures up to the same high stand- 
ards of uniform fine quality and performance. 
Thousands of users from coast-to-coast de- 
pend upon Paisley for correct, efficient, eco- 
nomical gluing operations. You, too, can 
profitably use our free consulting service. Use 
the coupon below. Send today for the liter- 
ature you want, or for our Adhesive Opera- 
tion Data Sheet. 


1 
min TECHMICAL SERVICE WULLETIN 
terme aie ATACK NOWWARP CLUE 
Lo ooo 
SCIENTIFIC = #2 ~ 
pec = . 3 = - int . 


mm ee meee peers seresrsc--- 


Ao OS seen 


ao Oe hetfey 


mrt 


jinn 
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ADHE. 


Free Laboratory Reports are available giving technical infor 
mation on o wide variety of Glues, Pastes, Resin Adhesives and 
Cements for specific operations. Tell us exactly what you need 


Chia 
HAN y 





TECUNICAL SERVICE BULLETIN 


mucnar soavorrs acpersoame ffesley vous, 1S 


FREE CONSULTING SERVIC 


| — se op: BE 3 


hem imPRoV Oren, 
Tic 
ba 


colt amare. | a IS C.-T 
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USERS OF ADHESIVES EVERYWHERE: JUST INDICATE THE ITEMS WANTED AND MAIL! 


1. 6-page General Adhesive Folder 8. Cooler-Proof Bottle Glue Bulletin PAISLEY PRODUCTS INC. 1770 Canalport Ave., Chicago 16, Illin 


Can Labeling Bulletin . Carton Glue Application Chart 
Name Title 
Bottle Labeling Bulletin Dilution Calculator 


Grip-Tight Label Paste Bulletin Laboratory Report on the Following Company 


Tube Adhesive Bulletin Type of Adhesive 


Adhesive Operation Data Sheet Address 
(You fillin and return for laboratory 
Flat-Tack Set Up Box Glue Bulletin recommendations) City 


Shipping Case Secling Bulletin 





DUCTS INCORPO 


RATED 
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Finest Quality 


at higher speeds 


The standard Champlain Rotogravure 

Press assures precision registration at high 

speeds by electric push-button control or 
automatically by Champlain electric eye 
control. Highly volatile, fast-drying inks 

may be used thanks to Champlain’s pat- 

ented “Speedry” fully enclosed ink foun- 

tain. Hydraulically controlled constant web 
tension from unwind through to rewind is auto- 
matic. Paper, board, cellophane, pliofilm, foil, 
glassine are handled with ease, and coatings, 
varnish, metallic and gloss inks as well as standard 
gravure inks may be used. Send for complete 
details on top quality printing at highest speeds. 


(ovttoi/Ploaks .. economically at 


high speeds for long-run production 


G \ 


Pati this Champlain Rotary Carton Press ; CHAMPLAI N COMPANY, INC. 


will repay its cost to the average heavy producer of ') 88 LLEWELLYN AVENUE, BLOOMFIELD, N. J. 

cartons in a very short time. The Rotary Cutter and H) CHICAGO OFFICE: 7 W. MADISON ST., CHICAGO 2, ILL. 

Creaser is available with the Champlain Rotogravure, Va, Champlain manufactures a complete line of roto- 

Rotary Letterpress and Aniline-Anilox units. Finished pparenans, anitine, cotery letepven and ilies 
netted bla Ad elie Dahon gall nani in ony equipment for packaging and specialty printing. 

carton blanks are produ 

number of colors, in glossy inks or varnished, scored, 

cut and stripped at speeds as high as 500 feet per 

minute. Ask Champlain for the answer to high-speed, 

low-cost carton production. 


MODERN PACKAGING 








Service... The right combination 


of Experience... Facilities... Materials... 


S 


nt ¢.aA @& @ CARTON . Om PA MF 


4200 SOUTH CRAWFORD AVENUE e@ CHICAGO 32, ILLINOIS 


TELEPHONE Virginia 7-2500 


FOLDING CARTONS @ PLAILN © PRIENTEDe LAMINATE DBe PAR AFFINE D 
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Not One, Not Two, But FIVE 
Conveniently located Betner Plants 


make our food packaging service flexible and economical 


Pinpointed for service to food processors everywhere... 
that's the big idea behind the locating of these Betner Better 
Bag plants. Where do you have your business? What kind of 
bag do you need for your product? Betner has it... and can 
get it to you quickly. 


Backing up our idea of what a complete bag service should 
be is a widely-flung sales organization, one or more members 
of which are near you. Betner Bags are, in effect, as close to 
you as your classified directory. 


| N EW i BETNER’S “NO SIFT” BAG 


for toxic dry chemicals, powders 


If there’s any bag that positively won’t permit dry particles to sift, this is it. Its con- 
struction combines special liners with folding, gluing and heat-sealing in such a 
way that there is virtually ‘‘No Sift’’ for contents. 

Betner not only supplies this new bag—now—but special closing machinery for 
closing it. Your inquiries are welcome. Samples, with full technical information, will 
be supplied promptly. 


LOOK FOR BETNER IN BOOTH NO. 655 at the National Packaging Exposition 


et er rey Pg Pe his, a 
5 RR eg gece) ue a 
% 


Beni C Betner Co aed om 


BEN]. C. BETNER CO. of VA., Richmond, Va.; BENJ. C. BETNER of WISCONSIN. Appleton, Wisconsin; BENJ. C. BETNER CO., 
Paris, Texas; BENJ. C. BETNER CO. of CALIFORNIA. Los Angeles, California: SOUTHERN PACKAGING CORPORATION, Affiliate of 
Benj. C. Betner Co. 


A complete bag service—from idea to finished bag to machinery for closing coffee bags and 
filling and closing liner bags for cartons. 
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Interested in a light, shock-proof package 
that won't break, crack or shatter 
...custom-molded to your needs ? 


PROLON-MOLDED CASE OF POLYETHYLENE 
FOR TAP-AND-DIE TOOLS. 5 Ibs. lighter . . . 
50% smaller . .. many times more durable and 
economical than wood. Soft to protect contents; 
so sturdy you can drop it without breaking. 


If you have a special package problem, per- best suited to your needs . . . complete die- 


haps Prolon Plastics can figure out the solution. 
Our services include expert advice on perform- 
ance and characteristics of the various types 
of plastics and the various methods of molding 

. creating designs and selecting materials 


ARE PLASTICS 
THE ANSWER TO 
YOUR PROBLEM? 


PROLON 


making, molding, assembly. 


During World War II, Prolon Plastics was 
a major producer of plastic parts . . . housings 
and noses . . . for the Proximity Fuse which 
was rated second only to the Atomic Bomb in 
military importance. Our skilled craftsmen are 
currently turning out precision moldings to 
exacting tolerances! Our equipment and per- 
sonnel are available for defense work . . . 
immediately. 

Whether your requirements are for defense 
or civilian production, a letter, a wire, or a 
telephone call will bring one of our planning 
engineers to your office. No obligation. 


PLANNING ° DESIGNING - DIE MAKING » MOLDING 
FOR CIVILIAN OR DEFENSE PRODUCTION 


PLASTICS 


PROLON PLASTICS, A DIVISION OF PRO-PHY-LAC-TIC BRUSH COMPANY, FLORENCE, MASS. 
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SO year 


—A GUARANTEE OF 


To the business and industrial communities of the United 

States and Canada, Canco’s pioneering in the future will 

mean what it has meant for the last 50 years: 
Not only better containers, but also new containers 
to meet the needs of our never-static economy... 
Plus improved methods of packaging and proc- 
essing, faster machinery, and the fulfillment of the 
vision of a research organization without equal in 
the field. 

In the distributing industries, Canco’s pioneering will 

continue to pay dividends in easier, safer, and more 


The sanitary can—most famous of 
all metal containers—made com- 
mercial canning of fruits and veg- 
etables possible—revolutionized 
the grocery business—changed 
America’s eating habits. 


CONTAINERS... . to help people live better 


The “Double-Tite” paint can ex- 
panded the paint business— 


brought ready-mixed paints to mil- 
lions by making it practical for 
these paints to be packed and 
shipped everywhere, 


The vacuum-pack coffee can—per- 
mitted roasters to protect from 
roaster to consumer the flavor and 
aroma of fresh-roasted coffee. 


Canco’s Paper Milk Container— 
gave tremendous impetus to store 
milk sales for dairies all across the 
country—allowed grocers to give 
housewives milk in a sanitary, easy- 
to-carry, one-way container 
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LEADERSHIP IN THE DAYS AHEAD. 


The meat can boomed the canncd 
economical handling of packaged goods. meat business— provided house 


: ‘ wives with a new and wide varicty 
And to everyone who eats, patronizes a drugstore, drives ‘ ws = 


5 : : . of readily prepared meats 
a car, maintains a home, serves in our armed forces— 
Canco’s pioneering will continue to make possible a 
myriad of products... of better quality. 

As we look ahead with determined resolve to the next 
half-century, we affirm this steadfast purpose: Canco will 
contribute even more to industry and government, and 
bring even better living to even more people. 

On this page are familiar containers of today pio- 
neered by Canco. 


An adaptation of the sanifary can, 
this container assured motorists of 
getting refinery-sealed motor oil. 
Gave huge boost to sales im service 


Stations tn every state. 


New York * Chicago ¢ San Francisco 
Hamilton, Canada 


The salt container prevented exces- 
sive caking which took place in 
the old-fashioned bags. The alu- 
minum pouring spout made easier 
the housewife’s task. 


The beer can trademarked “Keg- 
lined” — the first non-returnable 
container for beer and ale— 
brought new conveniences to beer 
drinkers everywhere—lowered 
distribution cost. 


This container protected first-aid 
units of blood plasma in World 
War II. An adaptation of Canco’s 
tennis ball can. 
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Volumes of inspiration, edification, education, and just books 
have gushed from the nation’s presses in unprecedented flood 
since the war. Books sold in 1950 approached the half-billion 
mark. Obviously, lots of people like to read, and nearly as 
many seem convinced that they can write. 

This insatiable thirst for the printed word — from the Bible 
to geographies, best sellers, two-bit murderfests, cookbooks, 
and five-foot shelves of the classics —is very gratifying 
indeed. We commend the sound judgment which sends most 
of these books on their way to retail outlets, mail-order cus- 
tomers, schools, and the like safely sheathed in corrugated 
board or packed in corrugated cases. 


Of the making of books and the reading of them there is, we 
trust, no end. We are happy to encourage this thirst for 
enlightenment by furnishing Chestnut Cover Board as well as 
superstrong MEAD Corrugating and Liners. MEAD .009 
Chestnut Corrugating is expertly made of tough chestnut and 
other hardwood fibres to cushion the shock of rough handling. 


It has provided good going for vulnerable merchandise these . & " 


two decades and more. 


Mead Board is sold direct by 


MEAD BOARD SALES, INC. 
3347 Madison Road, Cincinnati 9, Ohio 


NEWARK 2, N. J. LYNCHBURG, VA. CHICAGO 6, ILL. 
786 Broad St. 205 W. Wacker Drive 
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Manufactured Under Pat. N 


Other Patents Pending 


ELMER E. MILLS CORPORATION'S 


Polyethylene 


FUdlic Pollo 


This is the bottle with consumer appeals so strong 


they actually help sell your product! 

It’s unbreakable—a powerful consumer selling 
point on safety and thriftiness. 

It’s lightweight—takes up less space (and inci 
dentally cuts your shipping cost) 


It’s a ‘squeeze bottle’’—can be readily adapted 
to use as a Stream—as.a spray—as a sprinkler finish 

Our stock bottle is available in 1—2—4—8 ounce 
sizes. Through a special printing process we can 
print your label or design right on the bottle 

Tiere Cottetorsmcomerlamoracreltlaslere mel Mmditt Me icele am olelcele 
and stock closure, we also custom make other 
thermoplastic bottles, closures and’ atomizers. You 
can depend upon their being made with the same 
high standards of craftsmanship which keynote al 
Mills plastic products 

i Tolamiilesacmerilielarir toler Meer mmel iamerricoli Mmiirelielnir 
service, or for a free sample bottle, write us or our 
sales agent today 


ELMER E. MILLS CORPORATION 


2930 N. Ashland Ave., Chicago 13, Illinois 


Sale fgent: W. BRAUN & COMPANY 
Chicago, 400 N. Canal Se New York, 595 Fifth Av 
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You can take your choice when you stick to the Shupak* 
line because here you'll find them all... hot peppers, sweet peppers, pickles, 
pimentoes, and a host of other tempting products that are just 


right for everyday meals and special occasions alike. 


And when you come to Crown for your closure needs, 
you have a wide selection, too. Here you will find the 
closure and liner that’s been proved scientifically cor- 
rect for your product. 

Don’t take a chance on closure satisfaction. Take ad- 
vantage of Crown's sealing experience and laboratory 
facilities .. . they’re yours for the asking. Crown Cork 
& Seal Company, Baltimore 3, Maryland. World’s Larg- 
est Makers of Metal Closures. 


Visit Crown in Booths 370-372 at the National Packaging E ition — Convention Hall in Atlantic City — April 17-20 
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PAPER 
WOUND CANS 


FAVORED 


TO REDUCE 
OVERALL COSTS 


A KNOWLTON 
MACHINE FOR 
EVERY NEED 


SET-UP BOX 


Single & Double Scorers 
Single and double rotary 
creasers and cutters 
Single and double corner cutters 
Single stayers (All sizes) 
Universal Coverers, Power 
(ALL sizes) 
Hand Power Coverers (All sizes) 
Bench Coverers 
Toppers (All sizes) 
Slitters and Rewinders 
Flange Benders (Automatic) 
Glue Pots 


PAPER TUBE & CAN 

Automatic Convolute Paper Can 
Winders 

Spiral Winder (Light and Heavy 
Wall) 

Spiral Cut-offs 


Tube Recutters 
Lap Tube Rollers 


SHIPPING CONTAINER 


Rotary Slitters & Creasers 
Heavy Vertical Slotters 
Heavy Bar Creasers 
Paraffine Coaters 


GUMMED STAY PAPERS 


Gray, Brown, and White 


(607 Maveochwvitte Aes ampere Nye’ cane aaa H. W. BRINTNALL CO. 
(ARLINGTON) “ Beaver St. 9 S. Clinton Richmond &.,.W. Les Angeles, Sen Francisco, Seattle 


NEW YORK 
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BALANCE 


se) Is The Key To Outstanding Wax Performance! 


Sealing Sealing Strength, Hardness, Gloss, Blocking 
Strength Resistance — These are the qualities you demand 
of paper coated with unmodified paraffin wax. 
ONLY WITH A PROPER BALANCE OF SPECIFICATIONS 


can you obtain these qualities! 


Hardness 


SPECIFICATION BALANCE of each ingredient is 
also necessary in Polythene — Microcrystalline — 


Paraffin mixtures for the New Mirror Gloss 


Coatings. Best all-around performance demands it! 
MOORE & MUNGER Gloss ™ : 
SPECIFICATIONS 


Mean Perfection in 
Paraffin Wax 


Microcrystalline Wax Blocking 
Polythene Concentrates = 


“Mamspec 


Moore & Munger—33 Rector Street 


sa Y 
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wrorerials 


CELF WRAP 


is a heavy duty wrap, wax 
impregnated, and creped for 
closely molding to various shaped 
pieces without rupturing. It fully 


conforms to the requirements of 


GOVT. SPECIFICATION 
BARRIER MATERIALS 


other grades listed at right 


e 
JAN-B-121 


Barrier Materials ¢ Greaseproof 


JAN-P-117 
Bags @ Interior Packaging 
* 
All Grades available on DO orders only 
—), 
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SAMBA POLYETHYLENE (LOXOL PROCESS) COATED KRAFT 
JAN-B-121 . Grade A. Type 1 + Class 1. Flexible to 65° below 
zero. Heat Sealable, greaseproof, waterproof. 


SRA MRMAOE POLYETHYLENE (LOXOL PROCESS) COATED KRAFT 
JAN-B-121 . Grade A+ Type 2 + Class 1. Flexible to 65° below 
zero. Heat Sealable, greaseproof, waterproof. 


eA RRhE ed POLYETHYLENE (LOXOL PROCESS) COATED KRAFT 
JAN-B-121 . Grade A+ Type 1 - Class 1. 15% stretch; molds to 
any contour, Heat Sealable, greaseproof, waterproof. 


Penguin Pak POLYETHYLENE (LOXOL PROCESS) COATED KRAFT 


JAN-P-117 . Grade A+ Type 1. Classes a-b-and c. Heat Sealable, 
greaseproof, waterproof. 


GLASSINE LAMINATED TO KRAFT ' 
JAN-B-121 - Grade A + Type 1 + Class 1. High tensile strength; 7 
greaseproof. 


GLASSINE LAMINATED TO KRAFT 
JAN-B-121 - Grade A + Type 2. Class 1. High tensile strength; 
greaseproof. 


HPS Technical Staff # ; . 
is fully experienced and prepared to assist you 
in working out problems related to government or civilian packag- 
ing. Ask for complete test, size, and price data on all of the above 
grades. 


H.P.SMITH PAPER CO. 


MANUFACTURERS 





ere rolling at 


(but even that isn’t enough!) 


Even the millions of dollars worth of machines and 
equipment we have installed during recent years 
can't keep up with the unprecedented demand for 
paperboard and cartons. And with growing material 
scarcities, with growing government and other essential 
needs, the situation will become even more acute. 
But you can be sure that the 2,000 men and women 
at Gardner will give their all-out best to meet 

the problems which lie ahead. 


For our customers...for our country. 


Manufacturers of Folding Cartons and Boxboard — 408 Charles Street, Middletown, Ohio 
Sales Offices in Boston, Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 


3 


CUTS COSTS curs Time 
on UCL and LIL orders 
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ns RIGID PLASTIC BOXES give... 


7z 7 
Hearty Brants, Bronx, N. Y.—serving 


supermarkets, food and delicatessen stores in the 
Metropolitan New York area—chooses Tri-State Rigid 
Plastic Boxes for packaging perishables to build new 
volume at the point-of-sale. 


Packing their Macaroni Salad, Potato Salad, Cole 
Slaw and Fruit Gelatin Dessert in Tri-State’s Stock 
Container No. 420 F (Diam. 3%” x 2%” deep), Hearty 
captures an increasingly greater share of its highly 
competitive market with a reuseable premium pack- 
age. The Tri-State Rigid Plastic Box preserves perish- 
ables longer, permits 100 percent visibility of merchan- 
dise and provides ample area for attractive brand 
identification. Combining shatterproof safety with 


LESTE wk DILL 
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HEARTY 
a 


the sight-selling appeal of glass, packaging in trans- 
parent plastic—in Tri-State Rigid Plastic—gives these 
“Hearty” Brand delicacies the extra feature of a bonus 
utility box which customers can use again and again. 
And Tri-State’s close production tolerances permit safe 
sealing of Stock Container No. 420 F without the use 
of adhesive material. 


Packagers of delicacies, dairy products, confec- 
tions—food items of many kinds—can build phenom- 
enal new sales futures for their products, too, by 
choosing a Stock Container from America’s greatest 
line of Rigid Plastic Boxes. Or we'll be glad to solve 
your plastic packaging problem individually, by 
molding to your specifications. 


The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING COMPANY 


HENDERSON, KENTUCKY 


NEW YORK: 12 €. 41st St., Murray Hill 3-6572 


CHICAGO: 176 W. Adoms St., Franklin 2-7292 


LOS ANGELES: 10583 Holman, Arizona 9-2672 
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WYOMISSING 
PAPER 


FOR A 


NEW PACKAGE 
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The brilliance of surface .. . 
the clarity of color... 

the clean, true acceptance 
of embossing dies and 
colorful ink, make 
Wyomissinc Glazed Papers 
the choice of many successful 
package designers. This 

new Berkshire Stocking Box 
is an excellent example 

of refinement and good taste. 
For the sake of 

“a good appearance.” 

when you think of 

a new package, think of 


WyomIssINnc Papers! 


WYOMISSING 


GLAZED PAPER COMPANY 


READING « PENNSYLVANIA 
180 MADISON AVENUE NEW YORK,NY 
MERCHANDISE MART ~~ CHICAGO, ILI 








visit 

GERING'S 

BOOTH 303 

at the 

NATIONAL 

PACKAGING 

EXPOSITION 

Atlantic City f a 2 AGA i thr U 


APRIL 17-20 ‘ os = » j GER. PAK 
\ Pia’ @ POLYETHYLENE 
flat tubing 


GER-PAK is Gering’s own rigidly 

processed virgin Polyethylene Film 
. UNIFORM in every power io de- 

tail of width and gauge control . 

FLEXIBLE at low rs Pe 

HEAT SEALABLE . . . NON-TOXIC 
. ODORLESS. 


GER-PAK resists alcohols, acids, al- 
kalies . . . is stable to varying tem- 
peratures and humidity changes. It 
is supplied up to 60" wide, from 
.0015 to .004 gauge. 


APPLICATIONS: Carton and Barrel 
liners; packaging Frozen and Fresh 
Poultry, Fish, Fruits, Vegetables, 
Meats, Dehydrated Products; to pro- 
tect the goodness . . . and point up 
the appeal of . . . Flowers, Candy, 
Cosmetics, etc. 


GERING PRODUCTS, Inc. 


CENT Ot ee ERIN NEW Ai 4°) & 
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a4 y~ fine Silver... Sterling 

THE READING ROOM OF THE ALGONQUIN CLUB, BOSTON. Photograph by Nickolas Muray 


The name, McLaurin-Jones Among the wide range of McLaurin- 


Your Guide to 
Fine Papers le of superior-quality papers for finish coated paper for printing, 


? : Jones papers, famed for their ex- 
Company is your assurance ; i 
: / cellence, are: Waretone, mirror- 
label, box covering, cover and 
postcard work. Guaranteed Flat 
purposes —a name that is Gummed Papers for labels, seal 
‘ and stickers. Old Tavern Gold and 
famous throughout the world sjjyer Metallics for labels, box 
for generations of skill and work and printed pieces. Relyon 
: Loe ; Reproduction Paper for the print- 
craftsmanship in the creation ng trade. A full line of Sealing 
Tapes, Stays, and Gummed Cam- 
pes, ys, 
brics for boxes, cartons, and 
for business and industry. containers 


printing and packaging 


of new and improved papers 


McLaurin-Jones Papers are advertised regularly in NEWSWEEK and BUSINESS WEEK 


“A PIONEER IN PAPER PERFECTION” 


McLAURIN-JONES COMPANY 


BROOKFIELD, MASSACHUSETTS Offices: New York - Chicago + Los Angeles 
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IMMEDIATE SHIPMENT! 


+z + + + adhesives for military and other applications 


PRODUCT 


ASCOLA CS-334 ready to use, good dry strength, highly water-resistant, fast set, meets Spec 
JAN-P-101 

ASCOLA CS-217-M ready to use, low cost, water-resistant, moderately fast set, meets Spec 

Case sealing JAN-P-101 

tascoLa CS-213 ready to use, low cost, non-water-resistant, fast set 


“ASCOREZ CV-721* ready to use, water-resistant, fast set, meets Spec. JAN-P-101 





Waterproof caseliner ‘aSCOLA WP-311* ready to use, highly water-resistant, fast set, meets Spec. JAN-P-140 
gluing 





Casco LP-83 ready to use, highly water-resistant, fast set, heavy viscosity 


Paper labeling Casco LP-85 ready to use, highly water-resistant, fast set, thinner viscosity, meets Spec 
on glass UM-186, Type I 





Casco Flexible Cement NT-539*. . . ready to use, good heat and water resistance, sets at room 
Foil laminating temperature, meets Spec. JAN-P-117. 





Liquid-tight Casco 801-D ... powdered casein, liquid life of 72 hours at 70 F. 


spiral-wound 
containers 


Casco 838 (for open sheets and heavy constructions) . .. powdered casein, liquid life of 48 hours 
at 70 F. 


Cascorez CV-721* ... ready to use, water-resistant, fast set 





CascoLta CS-334 (for uncoated board ready to use, good dry strength, highly water-resistant, 
fast set 
Casco Flexible Cement NT-9241-D (for dry waxed board) ready to use, heat-and-water- 


Water resistant, resistant, sets at room temperature 


folding boxes Cascorez CV-721* (for untreated board) ready to use, water-resistant, fast set. 


Cascorez CV-740* (for waxed board side seaming) . . . ready to use, water-resistant, fast set. 


Cascorez CV-743* (for window-gluing waxed or unwaxed board) . . . ready to use, water-resistant, 
moderate speed of set. 














*Available for Defense Orders only. 


@ This chart of glues available for immediate 
shipment should enable you to select the right 
glue to meet any of your problems requiring a 
paper or labeling glue. Borden’s Chemical 
Division has long specialized in quality-con- 
trolled glues for packaging, labeling and lam- 
inating. If we can be of assistance to you in 
the solution of your military or everyday glu- 
ing problems, fill in the attached coupon. 


hordlens 


CHEMICAL DIVISION 
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SPECIAL TRIAL OFFER! 


Borden’s Chemical Division, Dept MP-31, 
350 Madison Ave., New York 17, N. Y. 


Please ship us a 5 gal. trial order of the following 
glues at the 55 gallon price: 


NAME 
COMPANY 
ADDRESS 


CITY ° ZONE STATE 
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at ine 
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MATER! LAL 7 TOR 


PRINTS 


MAKER 


BIRTH CERTIFICATE 


From this sheet of paper will spring 
millions of Sun Tubes—to solve a cus- 
tomer’s packaging problem. 

The tubes it gives birth to will pro- 


so slightly, and the outcome could be 
a packaging headache. A tube’s “birth 
certificate” is that critical. 

To work up specifications accurate to 


tect the product, give it sparkling sales 
appeal, fill at low cost, They will be as 
trouble-free as tubes can be. 

Yet, change one of those figures ever 


the last hairbreadth decimal place takes 
long experience in making precision 
quality tubes. Sun Tube offers that ex- 
perience to every customer. 


181 Long Avenue, Hillside 5, New Jersey 


Chicago 26, Ill 

St. Louis 1, M 
Cincinnati 8, Ohio 
Seattle 4, Wash. 


Houston 6, Tex 
St. Paul 1, Minn 


>. Anderson Co., 1426 Castle Court 
Alexander Seymour, 1411 Pioneer Bldg. 
Dallas 2, Tex. t. P. Anderson Co., 317 Texas Bank Bldg. 
Los Angeles 27, Calif. . . King & Anderson, 1001 N. Vermont Ave. 
San Francisco 3, Calif. King & Anderson, Western Merchandise Mart, 1355 Market Street 
Portland 13, Ore. ... King & Anderson, 4439 N. E. Killingsworth Ave. 
New Orleans 19, aay ...R. P. Anderson Co., 925 No. Solomon Place 


James L. Coffield, Jr., 7720 N. Sheridan Rd. 
M. P. Yates, Arcade Building 

Ralph H. Auch, 3449 Custer Road 

King & Anderson, 1016 First Ave. South 
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arlline WiKS — 


Other fame” 
aniline | nk firsts 


by BBD 


——, 
Ts 


For more facts ... and printed samples that 
tell BBD’s quality story better than words .. . 
write to Bensing Bros. and Deeney, 3301 
Hunting Park Avenue, Philadelphia 32, Pa. 
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Bensing Bros. and Deeney 


World's Largest Makers of Aniline Ink 
PHILADELPHIA - CHICAGO - WAKEFIELD, MASS. 


Pacific Coast: AM BOJANOWER, los Angeles 
Export. McLAURIN-JONES CO., New York 





Gillette Shaves Packaging Costs! 


Automatic box sealing unit needs NO OPERATOR 


Six different sizes of boxes may be sealed automat- 
ically by this highspeed machine installed in the Gillette 
Safety Razor Co. plant in Boston. Designed by 3M 
engineers, the machine centers each box regardless of 
size and applies a neat strip of transparent “SCOTCH” 
Cellophane Tape. The machine handles 60 boxes a 


TRANSPARENT "SCOTCH" CELLOPHANE TAPE does a neat seal- 
ing job—does not cover up label or printed instructions, does not 
detract from box design. Provides a firm, positive seal that will 
not dry out or loosen, yet permits easy opening of box. Use 

“SCOTCH” Pressure-sensitive Tapes, too, for holding, protecting 
and splicing applications. 


32 


minute, runs quietly, has adjustable speeds and offers 
unusual accessibility. 

Why not let us go to work on any packaging prob- 
lem you may have? For a free consultation with our 
tape engineers, write today to Dept. MP3, Minnesota 
Mining & Mfg. Co., St. Paul 6, Minn. 


“ecote™ 


The term “SCOTCH” and the plaid design are registered trade marks for 
the more than 100 pressure-sensitive adhesive tapes made in U.S. A. by the 
MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., also makers of 
“Scotch’’ Sound Recording Tape, ‘‘Underseal’”’ Rubberized Coating, ‘“‘Scotch- 
lit eflective Sheeting, ‘“‘Safety-Walk’’ Non-Slip Surfacing, “‘3M’"’ Abrasives, 
“3M” Adhesives. General Export: Durex Abrasives Corp., New Rochelle, 
N.Y. In Canada: Canadian Durex Abrasives Ltd., Brantford, Ontario. 
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} y é Sowell Co. Inc. 


Manufacturers of Fine Paper Boxes 
BATAVIA, N.Y. 
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a boon to manufacturers 


of rations for Govt. 


Wraps ration items such as Cocoa. Beverage 
disc, Starch Jelly disc, Chocolate disc, LifeRaft 
Bars, Water Purifying Brickets, Para-Blocks 


. . in fact Wrap-King wraps any item. . . 


whether it be as hard as a bearing .. . sticky as 


tape... or as soft as a doughnut ... it’s all the 
same to Wrap-King. 





BOOTH 773 
NATIONAL PACKAGING 
EXPOSITION 


APRIL 17 to 20 











Wraps bearings with .002” thick foil to 
meet Army and Navy specifications. Girls for- 
merly hand wrapped only 10 per minute... 
Wrap-King now does job at 125 per minute, 
plus savings on material and ability to easily 
meet shipping dates. 

Write for further information . . . see how 
Wrap-King can cut your packaging cost... 
then get your order in for this amazing machine 


to assure early delivery. 


Manufactured By 


WRAPPING MACHINE SERVICE & TOOL CO. 


70 FRONT STREET, WEST SPRINGFIELD, MASS. 


SOLE AGENTS, SALES AND ENGINEERING 


WRAP-KING CORPORATION 


961 UNION ST., WEST SPRINGFIELD, MASS. 
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THE DELICATE TEXTURE and flavor which hostesses prize in PHILADELPHIA Brand Cream 
Cheese depends on (1) care in manufacture, (2) care in pack- 
aging, and (3) care and speed in distribution. Only after this 
printed carton, product of our PPANNED PACKAGING facilities, 
had conclusively demonstrated that its specially developed fea- 
tures offered excellent protective qualities at reasonable cost was 
it adopted by the Kraft Foods packaging department. 











| Meet the BEMIS 
, Small Bag Family 


These Bemis Bags belong on your packaging téam. Here’s why: 


Phey fill and pack economically. 


That helps your costs. They give 


unbeatable display to your brand. That helps your sales. They are 


good packages and consumers realize it. And that helps everybody. 


Get the full details of the Bemis small bag story. Ask the Bemis man. 


A Winner 


Bemis DELTASEAL Bags (fict- 
tube) have the exclusive Pull- 
Cut-Pour Spout. The white 
coated or bleached paper 
makes your brand stand out on 
all sides. The squared shape 
makes for eye-filling mass dis- 
plays. Blue-lined, if you prefer, 
(makes white flour look whiter). 


for You 


Bemis Fle xi-Carton— Intuck 
bags that square up beauti- 
fully and billboard your col- 
orful brand all around. Like 
Deltaseal, these are econom- 
ical bags worthy of your good 
product. A variety of types of 
closures available. 





Bemis CELLOPHANE Bags 
are increasingly preferred for 
meal and granular products. 
Cellophane is a showcase for 
your merchandise . . . really 
turns the spotlight on it. And 
the brilliant color printing on 
Bemis Cellophane Bags shouts 
for attention...you must see it! 


There is a 
Bemis Plant - 
or Sales Office 
near you — 


Baltimore + Boise + Boston 
Brooklyn « Buffalo « Charlotte 
Chicago + Cleveland « Denver 
Detroit + East Pepperell 
Houston +° Indianapolis 
Jacksonville, Fla. «+ Louisville 
Kansas City «+ Los Angeles 
Memphis * Minneapolis 
Mobile «-New Orleans 

New York City * Norfolk 
Oklahoma City + Omeaho 
Peoria « Phoenix. + Pittsburgh 
St Lous « Solt Lake City 
Salina .« San Francisco 
Seattle * Vancouver, Wash 


Wichita «+ Wilmington, Calif 


A Compan f 


—* 
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PACKAGING FACTS AND ILLUSTRATIONS 


for 
CONVERTERS 


lu ma i 


Ata 3 DESIGNERS 


The New 


LUM ARIT TRANSPARENT 
FILM 
PACKAGING BOOKLET 


Contains : 


@ 8 illustrated pages 

@ Types and Formulations 

@ Mechanical and Physical Properties 
@ Package Applications 


CELANESE CORPORATION OF AMERICA 

Plastics Division, Transparent Films Dept. 108-C 

180 Madison Avenue, New York 16, N. Y 

Please send me copy of new booklet “LUMARITH TRANSPARENT 
FILM FOR PACKAGING AND OTHER PURPOSES 


Company Name 


Address 


»Coelanese, 4 PLASTIC 

*Reg. U.S. Pat. Off 

VISIT THE CELANESE BOOTH NO. 454 AT THE NATIONAL 
PACKAGING SHOW, APRIL 17-20, ATLANTIC CITY AUDITORIUM 
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protective barrier materials 


rolls > bags > envelopes 








The most complete line of barrier materials covering packaging specifica- 
tions including— 


JAN-P-131 JAN-P-117 JAN-B-121 
MIL-C-6056 MIL-E-6060 AN-B-20 


and combinations for Quartermaster subsistence packaging and famous 
HI-BINDER +50 Grade C, Type! 











These various combinations of paper, vinyl film, aluminum foil 
polyethylene, glass scrim, cloth, wax, heat seal coatings and 
other materials are available in roll form, and fabricated 

into bags, envelopes and pouches. Employing them in the pro- 
scribed manner will guarantee adherence to the designated 


government military packaging specification. 


Send for sample sheets and price list 


THE FLOYD A. HOLES CO, secre, oni 


CUSTOM LAMINATING AND COATING OF FILMS, PAPERS, FOILS AND FABRICS 
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For Finest Press 


Performance 


CAST COATED PAPER 


MADE ONLY BY THE CHAMPION PAPER AND FIBRE COMPANY 


HAMILTON, OHIO 











COATED BOOK 


Satin Proof Enamel 
Hingefold Enamel 
Refold Enamel 
Wedgwood Coated Offset 
1 , Hamilton Enamel 
Falcon Enamel 


Format Enamel 


All Purpose Litho 


| CAST COATED PAPER 
; Kromekote Label 

° Kromekote Litho 
Kromekote Cover 
Kromekote Postcard 
Kromekote Box Wrap 
Kromekote Colorcast 





DULL COATED BOOK 
Dullofold Coated 


UNCOATED BOOK 


Garamond English Finish 
Garamond Text (W.M.) 
Golden Text Bible 
Wedgwood Offset 


o i y (Reg. and Special Finishes) 
BRISTOLS 
Inventory Index 
fe | n Canton Postcard Bristol 
COATED COVER 
e + Hingefold Coated Cover 
Ss a e  s | y Refold Coated Cover 
BOND, MIMEOGRAPH 


¢ h e 5 e Ariel Bond 


Scriptic Mimeograph 














ENVELOPE PAPER 
fe | t Sa r s Radiant White Envelope 
White Foldur Kraft Envelope 


Suntan Kraft Envelope 


Ne'er Tear Envelope 
b y Colored Wove Envelope 
TAG 
Tuf-Tear Tag 
name COATED POSTCARD 
Campaign Postcard 


UNCOATED COVER 


Cordwain Cover 
Ariel Cover 


PRESSBOARD 


Champion Pressboard 
Imitation Pressboard 


PAPETERIE 
Wedgwood Papeterie 
Garamond Papeterie 
(Embossed and Printed) 
SPECIALS ™ 
Cigarette Cup Stock 
Food Container Stock 
Coffee Bag 
Tablet Papers 
Drawing Papers 
Red Patch Stock 
Stencil Board 
Pattern Board 
End Leaf Paper 


hit Motor Oe Con, Nat Cree ond Hot, 
» District sales offices in New York 








* = 
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HAVE YOU A COPY: 


FILLS PRACTICALLY ANY KIND OF CONTAINER WITH ALMOST ANY KIND OF MATERIAL! 


FOR POWDERS, FREE FLOWING PRODUCTS, 
GRANULAR PRODUCTS AND PASTES. 


The Universal Filler folder explains the advantages of 
this S & S filling machine to you. Our various customers 
SEE US AT BOOTH 536 fill more than 150 different kinds of materials on the 
cr se a Universal Filler .. . Drugs . . . Cosmetics . . . Foods... 
Atlantic City Audito and other household products; powders and pastes and 
rium April 17th to 20th free-flowing materials; products which must be packed 
and crowded into the container; products which must be 
handled gently, without pressure. (In fact, everything but 
solids and liquids.) And so versatile is this Filler that one 
customer fills 38, another 31, and another 24 different 
kinds of materials on one machine. 


Write for your copy — see how this versatile Filler (4 
machines in 1 efficient unit) will help you with your filling 
problems. 


STOKEUSMITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 


Subsidiary of Food Machinery and Chemical Corporation 
Exclusive West Coast Distributor: Me FRANKFORD + PHILADELPHIA 24, PA. 


Anderson-Barngrover Division of FMC 
San Jose 5, California 
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“i 
Protected | 
by 


| t 
Patapar| “ Patapar Keymark : 
Vevetable | nationally advertised 
ecetable | % 
e | or symbol of 


> 
Parchment | a wrapper protection 
D&S 








Wonderful for: 


Butter wrappers 

Ham boiler liners 
Deep freeze wraps 
Can liners 

Fish wrappers 
Cheese wrappers 
Margarine wrappers 
Milk and cream can gaskets 
Bacon wrappers 
Vegetable wraps 
and many other uses 


8G. U.K PAT. OFF 


HI-WET-STRENGTH 
GREASE-RESISTING PARCHMENT 








Yes, Patapar Vegetable Parchment welcomes water, grease, even 
a good boiling! Its appetizingly clean, white surface lends 
itself to beautiful color printing. 

For the whole story of this remarkable paper, and with future 
needs in mind, write on your business letterhead for booklet 
T, “The Story of Patapar.” 


Paterson Parchment Paper Company Bristol, Pennsylvania 


Headquarters tor Vegetable Parchment since 1885 
West Coast Plant: 340 Bryant Street, San Francisco 7, California 


Sales Offices: 122 E. 42nd Street, New York 17, N. Y. ¢ 111 W. Washington St., Chicago 2, Ill. 
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The easy opening RITZ CRACKERS carton 
is handled on PNEUMATIC MACHINES 


Installation of Pneumatic top closure equipment at new Houston Bakery 
of National Biscuit Company 


I ACKAGING of such a tremendous family favorite as 
RITZ CRACKERS is in the nature of a colossal assign- 
ment. You've got to have good protection for such a 
perishable product. You've got to have a carton that 
opens easily, that’s attractive—and strong enough to 
stand up under plenty of handling. And you’ve got to 
turn them out in a hurry! 


It’s no trick at all for National Biscuit Company and their 
Pneumatic packaging equipment. And it’s the same 
story with leading producers of all kinds of packaged 
products the country over. You'll find more of them 
using Pneumatic machines than any other kind. Why? 
Because of their smooth, speedy , trouble free performance 
and because, when all is said and done, the money- 
saving efficiency of Pneumatic machines means—‘‘lower 
cost per container”’. 
Pneumatic Scate Corp., Lrp., 82 Newport Avenue, 
Quincy 71, Massachusetts. Branch Offices in New York, 
New York; Chicago, Illinois; San Francisco and Los 
Angeles, California; Seattle, Washington. 


POWDER FILLERS 


VACUFLOW POWDER FILLING MACHINES are now manutfac- 
tured and sold by Pneumatic Scale Corp., Ltd. Rotary and 
single head units are available for accurate, dustless handling 
of freeflowing and non-freeflowing materials. Speeds range 
from 20 to 300 per minute. Pneumatic invites your inquiries 
on powder filling problems. 


ISEE OUR EXHIBIT + Booth 333, National Packaging Exposition, Atlantic City » April 17-20 





PACKAGING AND BOTTLING MACHINERY 


MARCH 1951 


41 





Nearly all leading manufacturers of injectables 


ALCOA 


seal their products with... tO 


A TAMPERPROOF SEAL 


the outer tear cap immediately reveals 
tampering 


ASSURANCE OF STERILITY 


this cover cap guards against superficial 
contamination after opening 


LEAK PROOF SEAL 


this inner ferrule seals the contents securely— 
keeps out everything but the needle. 

This three-way protection assures sterility until 
the last cc is used. Write for your 

free copy of our catalog. 


ALUMINUM COMPANY OF AMERICA ¢ 1705C GULF BUILDING ¢ PITTSBURGH 19, PENNA. 











Here are a few. of the fa- 
mous names for which we 
have produced cartons 
with a SELLING IDEA... 





General Motors Corporation 
General Foods Corporation 
Swift & Company 
U. S. Gypsum 
Sunshine Biscuits, Inc. 
The Coca-Cola Co. 

The Electric Auto-Lite Co. 
Peter Cailler Kohler 
James B. Beam Distilling Co. 
Goodyear Tire & Rubber Co. 


"> ; . 
LW wire BOARD & CARTON CORPORATION 








‘Riegel Invites Your Inquiries 
ON CUSTOM-COATING 


of 


POLYETHYLENE 
PACKAGING PAPERS 


@ New equipment at Riegel Mills extrudes 
polyethylene film (without laminating agent) 
on endless variety of lightweight packaging 


papers...foil, glassines, greaseproofs, sul- 
phites...as well as on heavy paper and board. 


A vast new field of applications for polyethylene has 
been created by Riegel’s extrusion of this new film on 
nearly all types of lightweight packaging paper. Such 
combinations provide technical qualities impossible to 
secure with polyethylene or paper alone. Printing costs 
are reduced, body and stiffness easily supplied and re- 
markably tight seals obtained at high operating speeds 
... often at lower cost than film alone or present mate- 
rials. Here are the facts. 


How Polyethylene Offers Better Protection. Riegel 
polyethylene-coated papers have excellent resistance 
to water, moisture, chemicals and solvents. Even acids 
and alkalis can be packaged. Moisture vapor transmis- 
sion resistance and flexibility are extremely good at 
low temperatures, making ideal packaging papers for 
the frozen food field. There is excellent resistance to 
animal and vegetable oils and fats, and good resistance 
to mineral oils. Polyethylene-coated papers are taste- 
less, odorless and nontoxic. They will not crack under 
repeated folding at minus 40° F. They not only main- 
tain their protective qualities at sub-zero temperatures 
but will hold hot coffee or soup satisfactorily. Blocking 
tesistance is excellent even under tropical conditions. 
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Polyethylene papers have tough scuff resistance and a 
puncture resistant surface. 

In appearance Riegel polyethylene-coated papers 
have a high gloss and offer excellent sales appeal. 


Perfect Packages at High Speed. Riegel polyethy- 
lene-coated papers form smoothly at high speed. They 
can be heat-sealed at 250° F. Strong fast seals can be 
made coating-to-coating or coating-to-base paper. The 
extensibility of the coating under stress allows it to 
retain its form as a film even if the paper fibers are torn 
apart. Heat sealing is recommended for these papers 
although some rubber base adhesives have given good 
results. 


Extensive Laboratory Facilities Ready to Check 
Your Application. Because polyethylene has a few 
peculiarities, every new application should be checked 
carefully, whether it be all film or a film and glassine 
combination. Our Paper Performance Laboratory will 
thoroughly check each application individually. In 
many cases a special Riegel paper can be selected to 
supplement the properties of the polyethylene — in all 
cases our packaging engineers will be able to choose 
from over 600 different Riegel papers to give you the 
best combination for your specific requirements. 





We Are Equipped to Coat Your Paper to Order. 





RIEGEL PAPER CORPORATION 
342 Madison Avenue, New York 17, N. Y. 
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stands out and says 


BUY ME 


Half container .. . half salesman. Maryland Blue Glass acts 


as a powerful advertising, merchandising and selling tool for your 
product ... in stores or in the home. Blue is easier to see... 
easier to remember. Blue gives your product the quality 

and distinction that says, “Buy Me!” So follow the lead of many 
famous brands ... pack to attract in Maryland Blue Glass. 


Write today for samples. MARYLAND GLASS CORPORATION, 
BALTIMORE 30, MARYLAND. 


PACK TO ATTRACT IN 


Vite 


Also available in Clear Glass 







































































It takes a combination of rider and mount to produce a winner 
. just as leading packers of foods count on 


NATIONAL CAN to give them a winning combination. 


No matter what you pack in cans...count on NATIONAL CAN... for the 


right combination of metal can construction...specialized linings ...and 
fine lithographic reproduction—to keep your product 


4 


“ooing places”. Why not phone or write, today? 


NATIONAL CAN 





CORPORATION 


110 EAST 42nd STREET, NEW YORK 17, N.Y. 
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You have it coming to you ! 


. 


This 24-sheet lithographed 
poster advertising ‘Candy 
Cupboard” Chocolates is 
but one of many pieces 
handled by Forbes Litho- 
graph for this client 


This transparent cello- 
phane wrap, rotogra 
vure printed by Forbes, 
is used for wrapping 
special caramel and 
nougat pieces in the 
candy box 


from 24 SHEET to capayen WRAP 


“CANDY CUPBOARD” GAINS MERCHANDISING IMPACT 


FROM FORBES rotiow-turoucu 


Handsome 5-color wrapper 's letterpress 4-color, 4-page insert is |ithographed 
printed and embossed by Forbes rotogravure printed by Forbes. by Forbes 
Forbes’ unique facilities in lithography, letterpress, rotogravure and die stamping are all under one-roof management control 


FAVORITES MORE QU MORE PLEASURE 
PER BOX PER PIECE PER BITE 


& 


Ord fashioned New England goodness... 


Colorful car cards, lithographed by Forbes, 


are also run off on light stock for use as 
window streamers. 


graphed window cards are 
Forbes. also used as counter cards. 


(> 


<a 


a easel-back — Small, easel-backed litho- FORBES LITHOGRAPH CO. 
isplay is lithographed by new yore ‘ ween socwesree ae 
DLelwers Merchandsing Iinpacl 


an BOSTON 
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val, oblong, square or 
/ round 











FIBRE CAN 


COMPANY 


ST. LOUIS . . . . . NEW ORLEANS 
PORTLAND, ORE 
DIVISION OF CONTAINER CORP. OF AMERICA 
PAPER CANS...SPIRAL AND CONVOLUTE 
PAPER AND METAL ENDS 
ROUND AND IRREGULAR SHAPES 
TUBES AND HEAVY CORES 





DISTRICT OFFICES: @ Los Angeles @Salt Lake City @ Denver @ Seattle e Chicago @ Cincinnatti eNew Orleans @ Boston @ Detroite New York @ St. Paul 


Atlanta e Memphis @ Nashville @ Portiand 
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Visit Our Booth at the 
A.M.A. National Packaging Exposition, 
Public Auditorium, Atlantic City, 
April 17-20, 1951. 


Package design kits a new high 
witk SYLVANIA’ 
CELLOPHANE 


Take the w raps off imagination. Specify Sylvania Cel- 
lophane for your packaging. This versatile, economi- 
cal film lends itself to almost any design . . . enhances 
the appearance ... gives needed protection to almost 
any product. It comes with controlled moisture pro- 
tection—in different gauges. In hand-wrapping or on 
high speed automatic equipment it heat seals strongly 
and instantaneously. It can be economically printed 
on fast presses with lustrous color effects. 

Sylvania is always ready to help you with your 
packaging problems. Discuss them with your Sylvania 
representative or write us mentioning the specific 
application in which you are interested. Address: 
Market Development, Dept. MP-3. 


SYLVANIA DIVISION american viscose corPORATION 


Manufacturers of cellophane and other cellulose products since 1929 
General Sales Office: 1617 Pennsylvania Blvd., Philadelphia 3, Pa. Plant: Fredericksburg, Va. 
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LoTion DEODOR: 
wilh LANOUTE! 


for Revlon 


Fingertip pressure on the colorful bottle releases exactly the desired amount of lotion. 
Controlled dispensing — an inherent feature of the Plaxpak bottle — is but one of many 
advantages. It is also light in weight, nice to the touch and smashproof. Color and decora- 
tive possibilities are unlimited. In the Plaxpak bottle, you have unique qualities to 
stimulate buying and to foster increased product use. 


the choice is a trim Plaxpak bottle for Aquamarine Lotion Deodorant. 


Only the best is 


OUR ASSOCIATES i I ome Sa © ot 


AUTOMATIC PACKAGING "J ——in, GLASS MAKING — 
EQUIPMENT wis: ss MACHINES iy . a AUTOMATIC PRESSES 


STANDARD-KNAPP BE et! Ks 7 GLASS DIVISION (tex! = HENRY & WRIGHT & 0 PRESS CO. 
Division of Harttord-tmpire Company I"? aN Mertterd Lmpure Company A OTE > Division of Harttord-impire Company * Division of Hertford Empire Company 
PORTLAND, CONNECTICUT —e =/ WARTFORD 2, CONNECTICUT [-—* HARTFORD 5S, CONNECTICUT | ~ we HUDSON, NEW YORK 
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For Youngsters 


this sleek but tough airplane of Plax 
Polyflex* means hours and hours of outdoor fun. Polyflex is 
oriented polystyrene sheet — strong, easy to work, and low in cost. 


for Courtley ta 


flask-shaped Plaxpak bottle provides a 
handy, handsome, lightweight container 
for Antiseptic Body Powder. A quick 
squeeze produces a fine powder spray. 


for Richard Hudnuts 


fitted case, two light 
pink Plaxpak bottles provide attractive containers for Du Barry 
Skin Freshener and Foundation Cream. Fitted cases are smarter, 
lighter and more convenient with Plaxpak bottles. 


for Seaforth 


Plaxpak bottles form a 
compact traveler’s twosome. Light and smash- 
proof, the kit can be squashed into a suitcase and 
hauled anywhere that duty calls. Kit has Sea- 
forth Shaving Lotion and Men’s Talc. 





= 
IMPROVES 


PLAX CORPORATION 
Subsidiary of Hartford-Empire Company 
P.0. BOX 1019, HARTFORD 1, CONN. 
In Canada, Plax Canada, Ltd., Toronto 
Sales Offices: New York City, Syracuse, 
Philadelphia, Cincinnati and Chicago. 





HELPFUL PLAX LITERATURE 
Catalogs on Plaxpak bottles and other Plax 
products are available on request. Also avail- 
able is a booklet ‘Fabrication of Polystyrene.” 











Plax blow-molded products are made under 
the following U. S. Pats.: 2128239, 5053. 
2175054, 2230188, 2230190, 2 750, 3751, 
2349176, 2349177, 2349178. *Reg. U.S. Pat. Of. 
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r 
Visible Quality in the Package Can Refleet the/ 
Invisible Quality of the, Product! f 


Leading Manufacturers of Teas, 


Spices and Cake Mixes, Recognizing 


ocr 
that Fact, Give Preference to... 9 


SUPERIOR PRINTING SURFACE 

ASSURED UNIFORMITY 

BRIGHT FAST AND SOIL RESISTANT COLOR 

BRIGHTER — SMOOTHER 

CUSTOM MADE FOR EVERY ORDER 

CONTROLLED COLOR MATCHING 

LUSTROUS BRUSH FINISHES AND EMBOSSINGS 

HIGHER VARNISH GLOSS 

MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


Representatives 


H. B. Royce, Detroit 

Philip Rudolph & Sons, Inc., Philadelphia 
A. E. Ketlog, St. Louis 

Norman A. Buist, Los Angeles 
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Cleveland Containers 
are excellent for 


packaging: 


Automotive Parts 
Machine Parts 
Electrical Parts 

Radio Parts 

Plumbing Parts 

Gages . . . Fittings 
Precision Instruments 
Bearings . . . Bushings 
Valves .. . Pulleys 
Fuses 

Distributor Points and Brushes 
Special Nuts and Bolts 
Drills and Reamers 
Cutting Tools 

Shop Tools 





See our Exhibit #524 at the AMA 
National Packaging Exposition 
Atlantic City 

April 17-20 
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y your Spare Parts Packaging with 
Convenient, Low-Cost 


CLEVELAND needa 


Protect parts . . . of endless variety, both large and small . in 
handling and in transit. Save steps and time in production. 


CLEVELAND CONTAINERS are used in thousands of plants to 
cut costs. 


Packaging in units facilitates consumer purchasing. 


Whatever your product . . . whatever your combination of parts 
. we will design and deliver quickly the type of container that will 
meet your individual needs. 


Ask for our special folder and helpful suggestions. 


Ue CLEVELAND CONTAINERG 


6201 BARBERTON AVE. CLEVELAND 2,0 
e All-Fibre Cans © Combination Metal and Paper rs 
®@ Spirally Wound Tubes and Cores for all Purposes 
* * . 


PLANTS AND SALES OFFICES: Cleveland, Detroit, Chicago, Plymouth, Wisc. 
Jamesburg, N. J, Ogdensburg, N.Y. © ABRASIVE DIVISION at Cleveland 
SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 
Gas Light Bidg., Washington, D. C.; West Hartford, Conn.; Rochester, N. Y. 
Cleveland Container Canada. Ltd. Prescott, Ontarie * Offices in Toronto and Montreal 














Flavor-Saver! 


More important today than its sales 
appeal is the ability of Kaiser Alumi- 
num Foil to assure a vapor-tight pack- 
age that preserves food flavor, protects 
its freshness. 

The ability of Kaiser Aluminum Foil 
to protect goods is a big reason why it is 
vital to our preparedness program ... 
not only to protect food, but also medi- 
cine, film, machine parts. 


aiser / 


To help meet critical aluminum 
needs, Kaiser Aluminum has begun a 
vast expansion program which will 
greatly increase production of primary 
aluminum. When conditions permit, 
this additional supply will be shared by 
manufacturers and converters of alumi- 
num foil for civilian uses. 

Meanwhile, if you have any foil 
problems, call any office listed below. 


Umi Un 


EXPERIENCE MEANS QUALITY! Oper- 
ators with years of experience in the 
aluminum foil industry assure you 
that the most exacting standards will 
be met. 


DEPENDABILITY! All of Kaiser Alu- 
minum’s facilities—from bauxite 
processing to finished foil — are com- 
pletely integrated. Your assurance of 
unsurpassed quality and service! 


FAST FOLLOW-THROUGH! Personal at- 
tention to your order cuts red tape 

. enables you to schedule more 
closely. 


Setting the pace... through quality and service 


SOLD BY KAISER ALUMINUM & CHEMICAL SALES, INC., KAISER BUILDING, OAKLAND 12, CALIFORNIA 
OFFICES IN: Atlanta * Boston * Chicago * Cincinnati * Cleveland * Dallas * Denver + Detroit 
Houston * Indianapolis * Kansas City * Los Angeles * Milwaukee * Minneapolis * New York 
Oakland + Philadelphia + Portland, Ore. + Rochester,N. Y. * Seattle * Spokane * St. Louis 
Wichita * EXPORT OFFICE, OAKLAND, CALIFORNIA * DISTRIBUTORS IN PRINCIPAL CITIES 


INDIVIDUAL ATTENTION! Experts 
work directly with you to make sure 
that foil is tailored to your exact 
needs. Call us, 
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TELEVISION SET 
Admiral Corp., Chicago 








Cuts shipping costs — 
reduces damage in transit! 


Have you ever received a compliment 
on the packaging of your product? Have 
you ever been told by a customer that 
your products always arrive in perfect 
condition — and 


looking fresh, neat, 
Most companies never do, 
switch tO KIMPAK* Float 
Packaging—the world’s cleanest, most 
effective shipping protection. 


attractive? 
until they 


KIMPAK creped wadding not only 
affords maximum protection (at lowest 
true cost), but helps make your product 
look “well-dressed.” Soft, snowy-white 
KIMPAK is available in various thicknesses 
to provide optimum protection from 
damage to your product—and in a wide 
range of roll and sheet sizes to facilitate 


Kim 


REG. US. PAT. OFF. & 


* 
Tm. REG Spat FF. ® FOREIGN COUNTRIES 
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your packaging operation. It’s easy to 
handle, too—saves literally hours in the 
shipping room—then defends against 
damage from shock, scratching and vi- 
bration. It cushions your product during 
rail, truck, air or water transit, as well 
as in storage. 

Try KIMPAK soon—for any of the Four 
Basic Methods of Interior Packaging: 
Bracing and Blocking, Flotation, Surface 
Protection, Absorbent Packaging. For 
complete information, see your nearest 
KIMPAK distributor listed in classified 
telephone directories under “Packing 
Materials’ or ‘Packing Materials—Ship- 
ping’; or write to Kimberly-Clark Cor- 
poration, Neenah, Wisconsin. 


mpa COUNTRIES 


CREPED W ADDING 


Kimberiy 
ark 


Cosmetics, by 
Max Factor & Co., Hollywood, California. 


A add BER sce Kaa 


Sterilizer, manufactured by 
Pelton & Crane, Detroit, Michigan 


——— FREE BOOKLET! ————_ 


KIMBERLY-CLARK CORPORATION 
Neenah, Wisconsin MP.-351 


Please send me free, the illustrated 


KIMPAK booklet, “Float Packaging.” 


Address 





What it takes to deliver 


“spoafiute 


approved PACKAGING 


iN 
Only converters equipped with the: most. efficient and. 
modern automatic p t.- — “cdmbined with ie? 
experience and ability to” e to the most exacting 
specifications — should, be sideredfiin | your search a i, 
of a fully acy Tonite GREASEPROOF, 
‘ e} e 


1 Sa ono PROOF packaging 





et 


4 eS 2m 


eo long. and diversified 
r) ikes to ionby your sonnet Py 





MIL specific ations 


K/} uy 
AIRY TT 


leas 


: ; VANANT PRODUCTS, INC. 
—_..g Packaging 730 W. Virginia St, Milwaukee 


Plant: Tomah, Wisconsin 





Represented by: 


Vanant Products, inc. Allied Commodities Co. Leonard Barol & Associates Allied Commodities Co. 
62 Evergreen Avenue Andrus Bldg. 1508 Finance Bidg. Kansas City Merchandise Mart 
Auburndale 66, Mass. Minneapolis 2, Minn. Philadelphia, Pa. Kansas City 8, Mo. 


R. M. Revtlinger & Associates W. T. Segerstrom William Diemer & Co., Inc. The Smythe Company 
Hulman Bldg. 2122 4th Ave. 274 Madison Avenue 431 E. Burleigh St. 
Dayton, Ohio Seattle 1, Wash. New York 16, N.Y. Mil kee 12, Wi i 





R. M. Bracamonte & Co. Vanant Products, Inc. Protective Packaging Co. Standard Parts & Equipment Co. 
252 Spear Street 813 N. Lo Brea 7646 Cottage Grove Ave. 904 N. Main - P.O. Box 4385 
San Francisco 5, Calif. los Angeles 38, Calif. Chicago 19, II, Fort Worth, Texas 
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Starring America’s 
Most Attractive 


= 


Phone or Write 
These Distributors 


Boston 
K. E. TOZIER COMPANY 
CHARLES W. WILLIAMS & CO., INC. 
Chicago 
BRADNER SMITH & COMPANY 
CHICAGO PAPER COMPANY 
EXETER PAPER COMPANY, INC. 
CHARLES W. WILLIAMS & CO., INC. 


Cincinnati 
QUEEN CITY PAPER COMPANY 


New York City 
THE CLARK PAPER CO., INC. 
LACHMAN-NOVASEL PAPER CORP. 
CHARLES W. WILLIAMS & CO., INC. 


Pacific Coast 
BLAKE, MOFFITT & TOWNE 
Philadelphia 
MATTHIAS PAPER CORP. x 


Rochester 
DYGERT & STONE, INC. 


St. Lovis HOLYOKE CARD & PAPER COMPANY 


ac cs taceremel SPRINGFIELD 7, MASSACHUSETTS 


Toronto 
PAPER SALES LIMITED This is a sample of our No. 614 Snowman — see other side. 


























Have you tried 
these proved methods for making your 
Cellophane supply go further? 


More and more packagers are reporting substan- 
tial savings in film and dollars as a result of adopt- 
ing simple economy measures. Perhaps you can 
profit from some of the suggestions on this page. 

One of the most effective methods for stretching 
film supplies is employee education. A thought- 
stimulating program often brings many film-sav- 


opportunities for economy. One Cellophane user 
got worth-while results from posting signs near 
wrapping machines urging operators to be con- 
servation conscious. Bulletin-board memos, sugges- 
tion boxes, and wrapping-room conferences are 
also good devices for enlisting the cooperation of 
all personnel in an economy effort. Close super- 


ing techniques into operation . . 


Here are some points that™tan be 
stressed in a program of employee 
education. 


Use all stub rolls . . . don’t discard 
them after a production break, for 
instance. 


Become thoroughly familiar with 
your packaging machines. . . ma- 
chine manufacturers can help train 
operators, if necessary. 


Inspect and clean machines regularly 

. check tucker-arm adjustment; 
be sure sealing plates function at 
proper temperature. 


Report machine defects immediately 
. if film is “‘side-slipping,’’ have 


. helps find new 


vision of packaging operations is also important. 


Package shapes and sizes can often be 
modified to save materials. For example, 
a baker reduced the tray size, in a package 
for rolls, 1” in length and %” in width. 
Result: 12 more wraps per pound of film, 
and a tighter, neater package. 


Sheet sizes used are often larger than nec- 
essary. One packager reports a saving of 
14°%—31 more wraps per pound of Cello- 
phane—gained by switching from a 10’ x 


_— 10” sheet toa 9” x 9'9”’ sheet. 


\ 
\\ ii 
———— 

Machine cutoffs area commonsource of waste 

The illustration shows an unnecessary two- 

inch overlap. By reducing this to a one-inch 
overlap on a 9” x 6’ x 1” package, 263 more > 
packages can be wrapped with a 33-pound 





side plates installed. 


Rewrap Cellophane rolls at the end 
of each day. 


Make sure the film used is in good 
condition by following the supplier’s 
recommendations for storage, re- 
wrapping, and handling. 


’ 


| 


roll of Cellophane. 


Roll widths can sometimes be reduced, espe- 
cially if you've made even a minor change in 
your product or package. As a result of adopt- 
ing end labels on a bread package, for example, 
roll width can be cut as much as one inch. If 
the original roll was 15” wide, the change 
would save one roll for every 15 used. 





You, of course, are the best judge of the possibili- 
ties for economy in your packaging operation. To 
assist you in every way possible, your Du Pont 
representative will be glad to study your particu- 
lar operation, and recommend specific economy 
steps. E. I. du Pont de Nemours & Co. (Inc.), 
Film Department, Wilmington 98, Delaware. 
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DuPont 
(Cellophane 


Shows what it protects . . . Protects what it shows 





BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 

















By arrangement with Switzer Brothers, Inc. 


Offering you Flock-coated Papers 
startlingly bright — truly “new & different” 


The most powerful colors ever created” — now ready for 


your flocked papers. 


Neon Red, Signal Green, Fire Orange, Saturn Yellow, Arc 


Yellow, Horizon Blue — these startling colors in richly 
textured flocked papers open up a whole new sales area to 
the paper distributor. Boxes, packages, display materials, 


there’s a tremendous market awaiting the distributor who 





shows these “‘newest-of-the-new” materials now! 





Please direct all inquiries concerning 


DAY-GLO FLOCK to 


e 
Display Materials 7 AY Ot gids cu A 


W rite us for names of sources of ef C4 Iu 


DAY-GLO flocked papers 





PIONEER PRODUCERS OF 


SURFACE-COATING FLOCKS 
110 Moshassuck St. Pawtucket, R. !. 


MODERN PACKAGING 





Proved and Approved for military packaging 


REYNOLDS ALUMINUM FOIL 


Reynolds plain aluminum foil...most ver- 
satile and efficient of military packaging 
materials...is particularly effective asa 
Grade A or initial wrap for packaging metal 
parts. Greaseproof, and moisture-vapor 
proof, it conforms to odd shapes, keeps air 
voids to a minimum, eliminates taping or 
tying, saves time in wrapping, and often 
saves considerable material. A few of its 


uses are shown here. 


* Plain aluminum foil is approved under 
"Spec. JAN-B-148 Barrier, aluminum 
foil as a Grade A greaseproof barrier.” 


FOR METHOD 1A-2 After cleaning and 
preserving, wrap part in proper gauge of 
foil. Insert in set-up box, or carton. Then 
wrap carton in approved Grade C self- 
adhering material and dip in approved wax 


FOR METHOD 1A-1 After cleaning and preserving, wrap part in proper 
gauge of foil. (See illustration A.) Then dip in approved wax dip coat sealing 
compound and allow to cool. (See illustration B.) Identify by standard meth- 
ods, and overwrap with approved material, or pack in box or carton. 


SPECIAL ADVANTAGES...1. 
reinforces and strengthens the wax coating used in dipping 
irregular shaped items, and does not absorb the preservative, 
or the coating. 2. Gives positive moisture-vapor protection, 
especially if drug store fold is used. Both wax dip methods 
shown give highly satisfactory results and are very economi- 
cal. Reference: “Spec. JAN-P-116 Preservation, Methods of.” 


dip coat sealing compound. Identify by 
standard methods and overwrap with ap- 


proved material. 


AR-61, AR-63, For Bags, Interior 
Packaging. Foil on kraft material. 
Greaseproof, waterproof and mois- 
ture-vapor proof. Meets specifica- 
tions set forth under JAN-B-121 and 
JAN-P-117. 


Sy aA a 


RM-101. For Method I! Packaging. 
Triple lamination of foil, cloth and 
heat-sealing plastic sheet. Meets 
specifications for the carton-borrier- 
carton type of application enclosing 
a desiccant. 
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OTHER BARRIER MATERIALS 


| ACCESSORY PACKET 


CAN OPENER 
$ 





cHewins Gum 
PPER --. SuGar 
corset ea 
SOLUBLE mete 

. 


A-90. For Accessory Packaging. 
Flexible foil-on-kraft with water- 
proof laminant and clear Viny! Heat 
Seal Coating. Extremely low MTV 
for many quartermaster packaging 
applications. 


REYNOLDS METALS COMPANY 


Reynolds Technical Service is at your disposal not only for complete data on the mo- 
terials shown and the Wax-Dip method shown, but also with extensive research facili- 
ties for the development of new materials and packages. Contact nearest Reynolds 
Sales Office, or: Reynolds Metals Company, 2500 South 3rd Street, Lovisville, Ky. 


In Method 1A-1, the foil 


Acetate-Bonded Aluminum. Pliable, 
printable, fills and forms easily on 
most high-speed packaging 
machines. Takes a very firm, im- 
penetrable heat seal. Moisture-va- 
por and light proof, Holds flavor. 





\ ke fi 


aC YOULL Sewer 


Sheffield — first to put toothpaste in tubes, 
in 1892—has served packagers for over 
half a century in producing billions of tubes 
for — 


MEDICINAL ointments — salves — jellies — 
extracts. 


DRUG AND COSMETIC pastes — creams — 
shaving preparations — deodorants —depi- 
latories. 


INDUSTRIAL AND HOUSEHOLD cements — 
adhesives — compounds — greases — paints 
— fillers — food pastes, syrups, and creams. 


All types of tin, tin-coated, aluminum, 
lead, and Sheffalloy tubes. Free samples 
and catalog. Remember, packaging in 
Sheffield Tubes gives your product a 
container that is . Sturdy * Safe * 
Sanitary * Smart * Convenient. 


Have You A Product That’s Better Packaged in Tubes? 


You definitely do—if you make or sell products of soft or creamy 
consistency. Virtually all except an insignificant 
minority of such products are now successfully 


packaged in Sheffield Process collapsible tubes. 


You definitely do—if bulk and weight are now critical cost factors 
in your warehousing and shipping—if breakage 


is high in handling and shipping. 


You definitely do—if you want a complete packaging service. Tube 
filling . . . tube cartoning . . . complete package 
shipment direct to your markets from our branch 
offices—at Shefheld, these additional services are 
yours at minimum expense. 


For value all the way, specify Sheffield Tubes. It pays to use the best. 


THE SHEFFIELD TUBE CORPORATION 


HOME 


EXPORT 


OFFICES 


500 FIFTH AVE. N 


Y 


CABLE 


NEW LONDON, CONN. 


CHARLES A 


DENTIFRICE NEW YORK 
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To you, does quality printing 
mean eye arresting colors, 
evenly and crisply applied, 
with exact uniformity throughout the run? 
If so, you ought to know more about 
the fine cellophane, acetate and glassine 


printing Standard can do for you. 


COLQMBERAFT 


printing company 
PRINTERS OF CELLOPHANE, ACETATE and GLASSINE SINCE 1936 


COLUMBUS, GEORGIA 
Sales Offices: Dallas, Texas — Charlotte, W.C.—Jackson, Miss. 
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From Watches 


Oxford Papers 
Are Good Papers to Know 


Whether the job calls for letter- 
press, offset, lithography or roto- 
gravure, you'll find an Oxford grade 
exactly suited to your particular 
needs. These, for instance, are some 
of the widely favored—and used— 
Oxford Papers: 
To Wire Recorders —— lo 


NY 7 MAINEFOLD DUPLEX 
\ ENAMEL LABEL 


MAINEFLEX ENGLISH FINISH 
ENAMEL LITHO 


* * * 


Your Oxford Paper Merchant 
Is a Good Man to Know 


Oxford Paper Merchants have al- 
ways been known for their friendly, 
cooperative service as well as their 
practical knowledge of paper and 
printing problems. This combina- 
tion of know-how and service can 
be of special help in assisting you 


to get the best results from your 
P pyeay kR ~ paper supplies. There is an Oxford 


Paper Merchant as near as your 
HELP BUILD SALES 


phone in each of 68 principal cities. 


, = YOU USE or produce printing to build 
sales for fine watches, wire recorders or any other 
product or service, you can count on Oxford Papers 
to help make your presentations more effective. For 
the paper you choose can add substantially to the 
conviction and attractiveness of your selling mes- 
sage. And because we’ve specialized for over fifty i 
years on fine papers for printing, that experience Oxford Miami Paper Company 
offers real value to Oxford users in terms of smoother 35 East Wacker Drive, Chicago 1, Ill. 
press-room operation,—greater economy. Specify Oxford Paper Company 
Oxford for your next brochure, insert, house maga- 230 Park Avenue, New York 17, N.Y. 
zine label, box-wrap or sales presentation and see enin én euuress, anane, 
for yourself how these fine papers help build sales. AND WEST CARROLLTON, OHIO 
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JRGICAL COTTON 
R. C. FIBRE CANS WILL SOLVE 
YOUR PACKAGING PROBLEMS 


For more than 45 years, R. C. Can engineers 
have steadily increased the packaging versa- 
tility of fibre cans. Ingenious designs affording 
ample protection have solved many unique fill- 
ing, handling and dispensing problems for manu- 
facturers of a great variety of products. Today, 
R. C. Fibre Cans—planned for production at 
LOW UNIT COST—ore used for foods... 
spices ... drugs... cosmetics . . . insecticides ... 
automotive supplies— FOR ALMOST EVERY 
TYPE OF PRODUCT. 


Talk with R. C. about your packaging needs— 
you'll get friendly and valuable advice from men 
who have the experience fo appreciate your 
special problems. 


MAIN OFFICE 
and Factory 103 Chambers St., St. Louis 6, Mo. 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 
SALES OFFICES 
C. E. DOBSON, 819 Carondelet Bidg., New Orleans 12, La. R. C. CAN CO., 225 West 34th St., New York N.Y. &. C. MORRIS Co., 1125 Spring St., N.W. Atlanta, Ge. 
S. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn. E. F. DELINE CO., 224 W. Alameda, Denver 9, Colo. W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minn. 
CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif. C. J. TAUGHER, 1628 W. Wisconsin, Milwaukee 3, Wis. 
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“eading manufacturers 


choose 


ALCOA TUBES 


Here's the easiest solution you'll ever find to a packaging problem: 
Alcoa Aluminum Tubes, used by the Mentholatum Company, and many 
other leading manufacturers. Made by the pioneer in aluminum tubes, 
their quality is checked and maintained at every productior step. 

Our packaging laboratory's services are available to you without 
cost or obligation to help solve your packaging problems. Just phone 
any one of our 55 sales offices*, or write ALUMINUM COMPANY 
OF AMERICA, 1751C Gulf Building, Pittsburgh 19, Pennsylvania. 


*Look under “ALUMINUM” in the yellow section of your phone book. 


Mentholatum is a product of the 
Mentholatum Company, Buffalo, N. Y. 


ALCO A“ in Aluminum Jabes 
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SAN FRANC:SCO 


$i 


De eye a i 
(arenas ae VY? KX 
Gi 


M 


Pa. 
a ae ) Wort 
¢ Be: 
— < 4 PACKAGING MATERIALS 
Los Angeles, Colif aa Po GB ACH @ PRINTING 


s e Milpnimt for Military Packaging 











For Packaging Des 


Hits Harder, call 
Printing Division! 





Versatile division of a versatile company, Nashua’s 
Specialty Printing Division are specialists in the 
design and printing of colorful SELLING Packages 
by rotogravure and aniline processes in rolls. 

Whether the wrapper is printed tissue, printed 
glassine or printed transparent film, Nashua’s 


NASHUA 


BRANCH OFFICES 
BALTIMORE, CHICAGO, DETROIT, LOS ANGELES, NEW YORK, SYRACUSE, N. Y., PHILADELPHIA, COLUMBUS, O., SAN FRANCISCO N A 


diversity of experience means top eye-appeal and 
buy-appeal for your packaging money. An ever- 
growing and diversified list of customers who 
market candy bars, potato chips, paper napkins, 
polishing cloths, toilet paper and other products 
have found that Nashua’s a helpful partner in 
pushing sales curves upwards. 








NASHUA GUMMED AND COATED PAPER COMPANY 
NASHUA, NEW HAMPSHIRE 


MAKES PAPER MAKE 
MONEY FOR YOU 




















eveloping the drug package 


PHOTO COURTESY WINTHROP STEARNS, INC. 


HOW PHARMACEUTICAL COMPANIES MEET AND SOLVE EMERGENT 


NEW-PRODUCT PROBLEMS—WITH LESSONS FOR ALL 


jew fields of packaged products 
have experienced such a series of 
revolutionary product developments as 
has the drug industry in the last few 
decades. Discovery has followed dis- 
the sulfas, the antibiotics, the 


antihistamines—in such rapid succes- 


covery: 


sion it is estimated that 55% of the 
drugs now in use were unknown 10 
vears ago. 

Drug-industry sales have increased 
more than 1,000% since 1912 and Dr. 
Morris Fishbein of the American Med- 
ical Assn. has predicted that drug 
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manufacturing may become the larg- 
est industry in the country. 

Some firms are doing two-thirds or 
more of their business today in prod- 
ucts developed since 1940. One firm 
is reported to have introduced more 
than 700 new products since 1933, 
accounting for about 75% of current 
sales 

Each of these new products poses 
a specialized packaging problem 
sometimes many, if the package is to 
meet the linguistic and legal require- 
ments of export to several countries. 


PACKAGERS 


Some 200 products sold in foreign 
Winthrop Products, 
packed in 4,500 different 
5,500 different la 
bels and pac kage circulars. ® 


countries by 
Inc., are 


forms and require 


and vari- 
ety of packaging in the drug indus- 
try has made necessary the develop- 


Such tremendous volume 


ment of packaging organizations and 
procedures to a very high degree. 
Over the past 10 years—particularly 
during and since the end of the last 


* See ONT 4g ( ommittee 
inc, April, 1947, p. 13 
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FINISHED 
PACKAGE 


EVOLUTION of a commercial package for Levophed, Winthrop Stearns’ 
new preparation for treatment of shock. Package used for clinical inves- 


tigation was flat set-up box, containing five ampoules, paper labeled, and 
each protected by individual die-cut sleeve. As product progressed to com- 
mercial stage, it was decided sales unit should contain 10 ampoules, 
economically packaged in box with paperboard dividers as shown by 
dummy package. Finished package contains 10 ampoules with applied color 
labeling. The use of a wrap-around label makes the package tamperproof. 


war—there has been a concentrated 
effort in all firms to establish meth 
ods and effect standardized practices 
that, in many cases, have become the 
envy of the entire packaging field 
from the standpoint of efficiency, 
economy, flexibility and speed of 
completion. 

For this reason, MoperRN Packac 
ING has gone to a number of the larger 
drug firms to find out how they are 


solving some of the most difficult pack- 
aging problems arising as the result 
of the continual marketing of new 
products that demand the most me- 
ticulous kind of protective packaging 
under competitive conditions and of 
ten to meet the most exacting time 
schedules. 

Profits in the drug field, as else 
where, whether for ethical or over- 
the-counter items, often depend on 


getting to market first with the most 
of a new product—a condition that is 
even further complicated due to the 
strict professional and legal aspects of 
drug packaging. 

Consider the new “wonder” drugs 
such as cortisone, streptomycin and 
aureomycin. Reports in professional 
journals and the public press of the 
seemingly miraculous cures that can 
be effected by such drugs quickly 
build up public and professional de 
mand. The competitive rush to get 
on the market with such new ethical 
products is often just as strenuous 
and just as necessary from the stand 
point of successful business operation 

as Was the mad scramble a couple 
of years ago to get antihistamines 


packaged for over-the-counter selling 


How new drugs originate 

To understand  drug-packaging 
problems, it is necessary to trace 
briefly the origins of new drug prod 
ucts. They may develop in several 
ways. The new product may be the 
result of fundamental research—either 
through independent medical studies, 
through research in universities and 
medical colleges, or through develop 
mental research by the drug firm it 
self. Wherever the idea for the new 
drug begins, it must soon be pro 
duced in quantity and packaged for 
clinical study. At this stage, the prod 
uct of course has evolved into some 
form. It may be, for example, a sub 
stance in suspension that is given by 
injection, a substance contained in 
a capsule, a substance that can be 
made into a tablet, a substance that 
is the chief ingredient of an ointment 

In the beginning, the packaging 
consists of little more than standard 


Tablets 
ORTONE® 
ACETATE 
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laboratory containers, hand labeled 
for identification. But as the drug 
moves into wider usage for clinical 
investigation, the packaging person- 
nel must be ready to supply the nec- 
essary container materials and must 
be looking a step further toward fa- 
cilities for distributing the drug in 
full-scale commercial units when the 
time comes. 

It is common practice in most drug 
firms to establish a pilot plant for pro 
ducing the first packages distributed 
for clinical investigation. Pilot runs, al- 
though sometimes substantial, are 
necessarily on a small scale in com 
parison with anticipated commercial 
production later. The modern drug 
manufacturing firm must therefore be 
equipped with a series of separate 
laboratory set-ups which can be con- 
verted as required to be used as pi- 
lot plants for the manufacture and 
packaging of whatever drugs are be- 
ing studied. 

Many times these pilot operations 
involve very expensive apparatus, es- 
pecially when packaging must be 
done under sterile conditions, or in- 
volves highly specialized filling or seal- 
ing procedures. Many of the opera 
tions, on the other hand, are routine, 
such as bottle filling and tablet count- 
ing and the same equipment and 
standard packaging supplies used for 
one product can be used for a variety 
of others. 


Packaging staffs 

To coordinate this activity and to 
effect efficiency and economy of op- 
eration, practically every drug firm 
during the past 10 years has worked 
toward the development of an effi 
cient 


packaging department with 


specialized personnel, which may 
range from a staff of one to many 
hundreds of workers. Such specializa 
tion was almost non-existent 20 years 
ago, when packaging problems were 
left to the individual production units 
of a company, with surface-design su 
pervision usually directed by the ad 
vertising department. 

Titles of the men who head up 
packaging activity in drug firms dif- 
fer widely in various companies, some 
being called directors or managers of 
package development, some manag- 
ers of containers, other directors of 
package research. No matter what 
the title, however, the jobs are es- 
sentially similar in that the responsi- 
bility of each is to coordinate the en- 
tire program of package planning to 
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provide the best possible package for 
a new product at the most economical 
cost and in time for the sales de 
partment to capitalize on the peak of 
the market. 

Many times valuable time is lost if 
package production does not match 
the sales program. Every drug-pack 
aging man says that timing is one of 
the most difficult problems. 

Efficient 
necessarily be a cooperative activity 


package planning must 


by personnel engaged in all phases of 
production: the various branches of 
research, manufacturing, purchasing, 


quality control, sales and advertising 


advantages over other types of busi 
ness in solving packaging problems 
for new products in that the packag 
ing for clinical investigation may be 
studied in patterning the future com 
mercial packaging. 

During the pilot-plant operation 
the packaging division has an oppor 
tunity to study 


1. Chemical compatability of th 
product with various packaging mate 
rials, 

2 Physical 
pac kage 


standards for the 


3. Most economical filling, closing 


and sealing methods 


HIGHLY SPECIALIZED TECHNIQUES demand the set-up of completely 
new packaging lines. In a glass-enclosed sterile chamber, vials are filled 
with suspension of Merck Cortone. Suspension is withdrawn through 
automatic subdividing machine into vial in accurately measured quantities. 


More and more common in the drug 
field is the 


permanent packaging 
committee embracing representative 


g 
S 
of all branches of company operation 
related to package production. In 
some drug firms the packaging com 
mittee meets regularly to discuss 
packaging problems. In others there 
mav be no formal organization of a 
committee, but the heads of the vari 
ous divisions work closely together to 
achieve the same purpose. 


Preliminary steps 
With pilot-plant packaging, the 
drug-manufacturing firm has certain 


Procedures for quality control. 
Proper dosage and sales units. 

6. Preparation of text matter to be 
submitted for approval to the Food 
and Drug Administration. 

7. Market studies by the sales 
department to determine anticipated 
quantities of commercial packages 
that will be required. 

8. Study of attractive sampling 
units for distribution to physicians. 


4 
5 


9. Preparation of attractively de- 
signed package suitable for commer- 
cial distribution. 

The form of the product, of course, 
and also the proper dosage, is de- 
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TWO BLANK PANELS on pre- 
printed cartons sometimes pro- 
vide space for imprinting addi- 
tional essential data—as, if and 
when required—thereby elimi- 
nating waste which might other- 
wise occur if cartons did not have 
this available blank surface. 


STANDARD CARTONS in a va- 
riety of sizes, to which separately 
printed labels may be affixed, 
permit adequate inventories which 
can quickly be adapted without 
waste. Later runs may be pre- 
printed. The tear-off fifth flap 
solves the prescription problem. 


2 


termined by basic and clinical re 
search. With this knowledge, the 
packaging department is prepared to 
select the most convenient package 
for use and many times can offer sev- 
eral alternate selections of materials 
to do the job. 
Practical considerations 

Protection to maintain the efficacy 
of the drug, of course, is the abso- 
lute essential. Nothing must be sacri- 
ficed for protection. But beyond that, 
the package must be economical and 
attractive. A fraction of a cent dif 
ference in cost per package can make 
thousands of dollars difference in an- 
nual pac kaging costs. The container 
manager for a company which man- 
ufactures something like 60,000,000 
vials of antibiotics a year has 


achieved a saving of around $60,000 


a year by a simple printing change 
on the cartons in which the vials are 
packaged. 

Centralized packaging supervision 
has also been able to effect the sav- 
ing of thousands of dollars through 
simplification and standardization of 
container sizes—bottles, ampoules, car- 
tons, etc. Close study has shown that 
where the various individual manu- 
facturing divisions of a company have 
been requesting hundreds of sizes 
and different molds for bottles, a sim- 
plification program can cut the num 
ber of required sizes by 50% or more, 
with important resultant savings 
through quantity purchasing of stand- 
ard sizes. Simplification will also re- 
lieve greatly the container inventory 
problem. There is a trend in the drug 
industry toward the greater use of 
stock glass, rather than private molds. 

While dosage quantities are usu- 
ally well established through clinical 
research, package planners in the 
drug field often run into serious prob- 
lems concerning the desirable quan- 
tity for the sales package, whether 
for prescription or over-the-counter 
sale. 

During recent years an increasing 
number of new drugs have first ap- 
peared as substances in suspension, 
packaged in glass vials and adminis 
tered to the patient by injection. Of 
ten the products have been packaged 
in, say, 20-ce. vials containing certain 
basic quantities of the substance in 
suspension. If the average dosage 
should be 5 cc., then one vial 
will make four doses. The physician 
or nurse, of course, is meticulous in 
measuring 5 cc. into a syringe, but, 


it is argued, what is the assurance 
that each 5 cc. withdrawn from the 
vial will contain precisely the same 
amount of the essential substance? 
The vial may be shaken, of course, to 
distribute the substance within the 
solution, but who can tell whether 
there is absolutely uniform distribu 
tion of the substance throughout the 
20 ce. of liquid? 

This is a strong argument for the 
single-dosage vial or ampoule. Obvi 
ously, the single dose glass containe! 
requires more packaging materials 
and vastly greater unit production 
but the trend in some firms today is 
decidedly toward the — single-dose 
container. Proponents of single-dos¢ 
units believe that there should be no 
question of the additional packaging 
costs if the single dose assures un 
questionable accuracy. Not all drugs, 
of course, demand such accuracy, but 
where they do, the user is not going 
to quibble over a few cents more 
added to the price of a drug for 
which he pays dollars to relieve pain 


or save a life 


Single-dose containers 

With a single-dose container, both 
the doctor and the patient are as 
sured of getting the controlled dos 
age that clinical study has found to 
be most efficacious. Progress is being 
made toward this improvement in 
ethical packaging, but slowly in view 
of many competitive situations in 
which a leader does not like to take 
the first step if it means a higher 
price for his product than that of his 
competitors. Current shortages of 
packaging materials may also slow up 
progress for a time. 

Single-dose units of vaccines have 
been used efficiently for years. Even 
here, however, there is a problem for 
the packaging department. If the 
containers must be of extremely 
small capacity, such as capillary 
tubes, drug packagers say they must 
check constantly the uniformity of ca- 
pacity of these tiny flame-sealed 
containers. 

Obviously, the sales unit—whether 
a vial of specified content, a selected 
quantity of single-dose ampoules, or 
tablets or capsules—tends to become 
the amount which clinically has been 
found necessary to relieve the mal 
ady, except in the case of household 
remedies sold over the counter, such 
as aspirin, which can be packaged in 
various quantities suited to consumer 


preferances and buying habits. 
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PHOTO COURTESY FOSTER-FORBES CLASS CO 


There is also the problem of suit- 
able package quantities for export to 
foreign countries where there is wide 
variance in buying habits. Discussions 
at the drug and pharmaceutical semi- 
nar at the Packaging Institute last 
year indicated that there was no set 
procedure or practice in this respect. 
In general, however, products for 
prescription selling and exports are 
usually put up in decimal or metric 
units, whereas common practice is to 
package over-the-counter 
units of 12 or multiples thereof. 


items in 


Proper timing 

Decidedly the most exacting prob- 
lem in drug packaging is the timing 
of label and carton printing to coin- 
cide with sales and distribution pro- 
grams. Before any drug product can 
be introduced commercially, not only 
the product, but all copy for labels, 
cartons, direction inserts, etc., must be 
approved by the Federal Food and 
Drug Administration. In addition, 
such label copy must often comply 
with a complexity of local legal re- 
quirements in various states. For com- 
petitive reasons it is usually essential 
that the drug be packaged and ready 
for distribution immediately after this 
approval. The question always arises 
then: Should the packaging depart- 
ment have the printed matter for the 
packages prepared in advance, run- 
ning the risk that all such packaging 
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supplies will have to be scrapped it 
the copy must be chaaged, or wait 
for final approval and then call on 
regular suppliers for a rush job im 
mediately the go-ahead is received? 

The latter procedure is more eco 
nomical, of course, but is not always 
practical when the volume is large. 
Some firms take the former course, on 
the grounds that the risk of a certain 
amount of waste is preferable to the 
possibility of losing time in getting on 
the market. 

Many ingenious ways have been 
devised, however, by some companies 
to avoid waste from such timing. For 
example, one firm leaves one side of 
its cartons blank for the possible addi- 
tion of mandatory data. In this way 
some of its cartons may be partially 
preprinted with brand, product, com- 
pany and contents information and 
additional mandatory data added 
later, imprinted either by the compa- 
ny’s carton supplier or by an in-plant 
printing process as soon as FDA ap- 
proval is received. In many cases this 
procedure has prevented heavy losses 
of cartons that might otherwise have 
been thrown away. 


Other firms have adopted a stand 
ard carton in a variety of sizes. One 
of these is often suitable for a new 
product and an inventory of packages 
may thus be built up before the FDA 
approval is received. The label copy 
is then rushed into type after ap- 


proval is received and printed on sep 
arate labels which may be applied to 
the already-waiting packages. This 
method is naturally more costly than 
printing all the data on the carton, as 
it requires an extra label plus labor 
and equipment for application. It also 
requires very careful supervision to 
be sure that the right labels are ap- 
plied to the right packages. For later 
production runs, cartons may be pre- 
printed, thereby eliminating the cost 


of the applied label 


Supplier assistance 

The amazing efficiency and capac 
ity for production that has been made 
available to the drug industry by 
package suppliers can be illustrated 
by examples of the speed with which 
certain drug firms have marketed 
new products. 

An outstanding example was the 
marketing of Resistab antihistamine 
cold tablets by Bristol-Myers in 29 
days. On Oct. 20, 1949, the company 
decided to go ahead with the mer- 
chandising of the product, which had 
then just emerged from successful 
clinical tests. First step, of course, was 
approval of the formula by Federal 
authorities. Between Oct. 23 and 25, 
the company selected an advertising 
agency, named the product and de- 
cided upon the package—a bottle in 
a folding carton for the 36s and 
the now-familiar sealed cellophane 





PROFESSIONAL SAMPLING is 
one of the most important phases 
of marketing a new drug product. 
Small unit packages like these 
have won wide favor because of 
the protection afforded as well 
as the large surface area available 
on the catch-covers for brand 


identity and informative data. 


packet in a catchbook folder for the 
12s. Between Nov. 10 and 18, the 
supplier of the catchbook unit pack- 
ages delivered the first 700,000. The 
printer of the catchbook folders pro- 
duced 2,000,000 of them between 
Nov. 7 and 15. Between Oct. 28 and 
Nov. 15, the carton maker manufac- 
tured sufficient quantities of shipping 
cases, folding boxes for the bottles of 
36s and display cartons for the 12s. 
With this teamwork, the product hit 
the market less than a month after 
the decision to begin production—an 
outstanding company record for a new 
product. 

Such speed is certainly the excep- 
tion rather than the rule and can usu- 
ally only be accomplished by a large, 
long-established company with large 


resources. 


Surface design 


Although surface design of drug 
packages may appear routine to the 
average consumer, there has been a 
decided trend toward design 
provement during the past decade to 
provide greater family identity and 
more pleasing appearance. Many 
firms have employed top-notch de- 
signers to produce, for example, the 
quickly recognizable lettering that 
says Lederle, Abbott, Parke-Davis 


im- 
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and many others. The brown and 
buff packages used by Squibb have 
been familiar for years. These distinc- 
tive yet conservative brand identifica- 
tions are as important in highly com- 
petitive drug merchandising as the 
more flamboyant design treatment of 
packages in other fields—and must be, 
if anything, more carefully consid- 
ered. 

The tremendous amount of manda- 
tory data often required on drug 
packages also taxes the designer's in- 
genuity. To get everything within 
given space in a manner that is 
clearly legible and will not look clut- 
tered demands the best designing skill 
and knowledge of layout and typog- 
raphy. Applied color labeling (ACL) 
has been a great boon to the drug 
trade in facilitating permanent, fool- 
proof labeling and marking of am- 
poules and other types of glass con- 
tainers. 

There is also the problem of de- 
signing the package for prescription 
labeling, so that the drug manufac- 
turer’s identity may be removed and 
the pharmacist’s applied at the time 
of sale. 

Probably 
by brand today than ever before, due 
to the well-established trademark de- 
signs on the packages, backed by the 
advertising of those marks, but every 
ethical-drug house still depends to a 
large extent on the prescription phar- 
macist and must package to his pref- 


more drugs are sold 


erence. 

For _ this several meth- 
ods have been devised to keep the 
product intact in its factory-sealed 
package, but arranged with remov- 
able labels so that the pharmacist 
may take off the trademarked portion 
and apply his own label. One form 
that has been used quite effectively 
and which can be produced econom- 
ically is the carton with a fifth or 
loose flap bearing the drug-manufac- 
turer's name which the retail drug- 
gist may remove when putting on his 
own labeling. 

A much-talked-of project also af- 
fecting surface design is the possibil- 
ity of adopting a standardized color 
identification program throughout the 
drug industry. Proponents would like 


reason 


to see all toxic drugs which are harm- 
ful if wrongly administered labeled 
with an unmistakable red, harmless 
drugs with blue, vaccines for treat- 
ment of contagious diseases perhaps 
with the yellow of the quarantine 
flag, etc. Some firms have worked 


toward such standardization in their 
own companies, but favor an organ- 
movement for 


ized industry-wide 


standardization. 


Pioneering new materials 

The emphasis placed on efficiency 
in drug packaging has benefited 
packaging generally. Those responsi 
ble for drug packaging must neces- 
sarily be aware of all possible mate- 
rials and methods of production. As a 
result, the packaging personnel of the 
drug houses have often pioneered 
new materials Such 
alertness to new possibilities was the 


and_ methods. 
reason, for instance, why Sharp and 
Dohme was one of the first to point 
the way to the economical and effi 
cient use of polyethylene friction-type 
closures when the company adopted 
them a few years ago for closing glass 
shells used to package Tyrozets. Simi 
larly, the drug field was among the 
pioneers in using polyethylene clo 
sure liners, applied color labeling on 
glass and many flexible-film combina- 
tions to give protection to sealed unit 
packages. 

Right now there is much activity in 
the study of alternate materials. Even 
though drugs are considered essen 


tial and drug products receive cer- 


tain priorities, packaging departments 
do not want to be completely de- 
pendent on critical materials and, like 
others, must therefore be ready with 
efficient substitutes 


alternates and 


when needed. 


Cooperative study 


The nature of the drug business is 
such that, while competition is keen 
in product sales, packaging problems 
tend to certain established forms 
which offer opportunity for coopera 
tive study—a practice which could be 
adopted more generally in other in 
dustries. Much progress 
made through the Drug and Pharma 
ceutical Section of the Packaging In- 
stitute, covering such subjects as clo- 
sure problems, quality control, glass 


has been 


breakage, container sizes, export ship 
ping, etc. 

The significance of the growing po 
sition of drug packaging today in re 
lation to other packaging may be fur 
ther indicated by the fact that a man 
who directs the packaging activities 
for one of the leading drug firms 
Charles O. Kendall of E. R. Squibb & 
Sons—was elected this year as presi 
dent of the entire Packaging Insti 
tute. 


MODERN PACKAGING 





EGG CRATE featuring Disney’s ubiquitous Donald Duck 
has Easter feeling, although the package has no refer- 
ence to Easter, simplifying retailer's inventory problem. 


Easter convertibles 


OVERLAND CANDY CO. SOLVES THE POST-HOLIDAY MERCHANDISING PROBLEM 


GIANT SIZE is no idle boast for this Easter Egg carton 
which measures 17 in. long. Tried in test markets last year. 
it was redesigned as an item for company’s 1951 Easter line. 


WITH SEASONAL PACKAGES THAT KNOW NO SEASON 


ys developing its 1951 line of pack- 
aged Easter specialties, the Over- 
land Candy Co., a division of Leaf 
Brands, Inc., Chicago, gave special at- 
tention to the problem of the retailer 
and wholesaler in post-holiday mer- 
chandising of “dated” products. The 
company’s new Easter line includes 
several “convertible” packages whose 
sales appeal is sufficiently non-seasonal 
to overcome the usual inventory diffi- 
culties in the event they are carried 
over for sale after Easter. 

Featured in the new Overland line 
are a new Donald Duck egg crate, a 
cream-egg window carton containing 
%4-doz. chocolate-cream eggs, a giant- 
sized Easter egg carton holding 1-doz. 
chocolate-marshmallow eggs, and three 
cellophane-bag items. 

The Donald Duck egg crate rep- 
resents a revolutionary idea in Easter 
packaging in that it bears no Easter 
design or any reference to Easter. The 


package design and the product itself 
establish a definite Easter motif, but 
with the world-famous Disney char- 
acters decorating the crate, it con- 
tinues as a regular staple item through 
out the year. 

Overland’s giant-sized Easter egg 
carton, successfully tested in several 
markets last season, is being intro 
duced this year in a completely rede 
signed package measuring 17 in. long. 
Ot sleeve-type construction, the car- 
ton is colorfully decorated with comic 
bunnies. The 12 butter-cream deco- 
rated eggs may be plainly seen through 
a dozen oval cellophane windows in 
the top of the package. A “Happy 
Easter” greeting also appears on the 
top panel. 

Overland’s new cream-egg window 
carton, which contains three each of 
the always-popular cherry-cream and 
coconut-cream eggs, has six die-cut 
windows through which the individu- 


WINDOW CARTON features three each of popular cherry- 
cream and cocoanut eggs, each wrapped in printed foil. 


ally foil-wrapped eggs appear. The top 
panel of the package is designed to 
suggest a chicken house, with several 
baby chicks providing Easter atmos 
phere even though no direct mention of 
the holiday is made on the carton. 
Rounding out the 1951 line is a 
group of three cellophane-bag items 
a 1-lb. bag of jelly bird eggs, a 12-oz. 
bag of Easter butter-creams and a 


12-0z. bag of Easter creams and jelly 
mix. The colorful 
packages are designed so that the 
Easter portion of the label can be torn 
off should the retailer have any pack 
ages carried over after the Easter holi 
day season. 


labels on these 


Crepits: Donald Duck carton, Self-Lock 
ing Carton Co., Chicago. Giant-sized 
Easter egg carton, United Board & Car 
ton Corp., Syracuse, N.Y., with partition 
by Traver Corp., Chicago. (Cream-egg 
window carton and cellophane bags are 
made on company’s own equipment.) 


TEAR-OFF portion of 
header label bearing Easter 
greeting may be torn off 
on Easter Monday, so that 
any packages retailer has 
left over are not “dated.” 





EYE-CATCHING APPEAL of cellophane-wrapped 
Farm Crest cookie tray is never marred by grease 
spots. Twenty different varieties of cookies are 
packaged in the new Columbus showplace plant at 
the rate of three to five million cookies per day. 


SIDES TURN OVER and ends turn up, 
with hook lock on outside, to insure that 
no raw board edge comes in contact with 
the product. The board, laminated with 
amorphous wax, is otherwise greaseproof. 


PHOTOS COURTESY O10 BOXBOAKD Co 


Non-wicking bakery tray 


TURN-OVER SIDES AND SPECIAL END LOCK ELIMINATE GREASE SPOTS 


IN PACKAGE ADAPTED TO HIGH-SPEED MECHANICAL HANDLING ON COOKIE LINES 


limination of an age-old wicking 

problem in baked-goods boxboard 
and the high degree of mechanization 
achieved by Farm Crest Bakeries, Inc., 
in the packaging of tray-packed cook- 
ies seem certain to be recognized as 
new milestones of progress in the bak- 
ing industry. 

By a simple trick of construction, 
the Farm Crest trays prevent the 
wicking of grease from the cookies 
through the raw edges of the tray 
sides—previously the vulnerable spot. 
In the new type of lock-tab trays 
which Farm Crest has introduced, a 
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strip along the top edge of both sides 
is simply turned back and glued down 
to the outer side, thus presenting at 
these edges the same greaseproof 
structure as elsewhere throughout the 
interior of the tray. The locking end 
tabs apparently do not require special 
treatment. 4 

A special automatic machine for 
setting up the trays, synchronized and 
electronically controlled conveyor 
lines and an exceptionally compact 
layout have reduced the number of 
packaging operators required by ap- 
proximately 50%, according to Farm 


Crest officials, for what is obviously a 
substantial cost saving in the over-all 
operation of the packaging plant. 
Electronic controls assure an ample 
supply of trays within easy reach of 
packers at all times without manual- 
ly stopping or starting the set-up 
machine. 

The packaging line, with capacity 
to handle from three to five million 
cookies a day, is installed in the com 
pany’s new $350,000 showplace bak- 
ery in Columbus, Ohio. Other plants 
are in Detroit and Chicago. Farm 
Crest is one of the largest independ- 
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ent operations in the baking industry 
today. Their output covers the field 
of baked goods, but the Columbus 
plant is devoted to the production of 
cookies only. More than 20 different 
types of cookies are made in Colum 
bus, including several bulk packs. A 
200-ft.-long band oven is_ installed 
there, with a capacity of baking more 
than 6,000 Ibs. of cookies per hour. At 
the present time, 13 different cookie 
cartons are used—all machine set-up 

in four sizes. 

Package engineering 

Farm Crest’s new packages and 
packaging line were developed in 
close cooperation with a leading car 
ton supplier. Their major problem was 
the wicking action of the board. Farm 
Crest cookies are made of very rich 
ingredients and a cookie in contact 
with a raw edge of paperboard of 
standard carton construction soon 
causes an unsightly shortening stain to 
appear on the outside surface of the 
tray. 

At this point the tray manufacturer 
took over and, through the combined 
efforts of 
development 


its research and machine- 
departments, 
fully solved the problem of wicking 
and_ then 


success- 
devised a mechanization 
that 
Crest’s demand for the utmost in pack- 
aging efficiency and speed. 

Attacking the problem of wicking 
first, a unique, single-hook tray with 


program would answer Farm 


turn-over side wall was designed. The 
tray stock is an opaque, greaseproot 
sheet laminated with amorphous wax 
to a surface of white patent-coated 
newsboard. The finished caliper of the 
lamination is 0.019 in. This structure 
has previously been successful in pre- 
venting direct grease penetration, but 
there has been no means of inhibiting 
wicking from the edge down through 
the outside layer of paperboard. The 
turn-over edge feature, which appears 
to be the answer, has been made the 


basis of a patent application. 


Chere still remained the question 
of raw edges of the locking end tabs, 
which in most trays of this type would 
come in contact with the product. 
This hazard was eliminated, as shown 
in the close-up illustration of the 
set-up action, by having a continuous 
tongue of the board folding up from 
the bottom at each end of the tray, 
with the hook-end locking tabs com 
ing to the outside of this protective 
tongue. Thus no*raw edges can come 
in contact with grease-bearing por 
tions of the product. This construc 


TRAYS FORMED 90 a minute on specially adapted machine (foreground), 
are fed to packing stations on conveyor lines with electronic controls 


which assure a constant supply. Machine starts and stops automatically. 


FLOW CHART OF CARTON SUPPLY 


AND COOKIE PACKAGING AT FARM CREST 


ee ee ee 


CARTON 
MACHINE 


DOUBLE-SIDE LINE is supplied by two carton set-up machines, 
each operating at speed of 90 a minute. Cartons move to left 
on upper, center conveyor; electronic controls make certain that 
a supply of trays is always on hand at each of eight filling sta- 
tions. Cookies move to right on broad lower conveyor belt which 
brings them from continuous band oven. Filled trays move out to 
right to overwrap machines on a third belt below carton conveyor. 
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HAND PACKING is very fast, 
with operators on both sides of 
the line being constantly supplied 
with cookies and trays. Filled 
trays are carried away on the cen- 
ter belt to inspection and cello- 


phane overwrapping _ stations. 


tion, it is said, also makes for a fast 
machine set-up. And it is accommo- 
dated by an economical blank. 

The next step came when engi- 
neers made a study of Farm Crest’s 
plant, drawing sketches of the pack- 
aging line, determining the floor 
space available and the speed at 
which the cookies emerged from the 


NO WASTE MOTIONS. The 
empty trays fall into position for 
filling, get one row of cookies, a 
divider, a second row of cookies 
and are then simply pushed to 
the discharge belt at the left. 
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band oven. No conventional or stand- 
ard carton-forming machine met the 
specifications desired. Therefore, the 
engineers, working with a standard 
tray-lock machine as a base, designed 
the special forming equipment, vac- 
uum pumps and electronic controls 
that would give Farm Crest a speedy, 
yet functional, means of setting up 
die-cut tray blanks and conveying 
them directly to the packaging line. 

Formed trays are delivered auto- 
matically to packing stations which are 
in close proximity to a conveyor belt 
bringing cookies from the cooler. The 
packer merely picks cookies from this 
belt, fills the tray, pushes it to a take- 
away belt and immediately a new tray 
drops through a station chute into 
place for filling. Unfilled trays or filled 
packages are not handled by the 
packer. 

Should trays be presented for filling 
faster than they can be filled, a set of 
electronic beams is broken and tray 
delivery is stopped immediately. The 
tray conveyor belt continues to move 
under the trays so the instant beams 
are re-opened, delivery to packing 
stations starts again. 

Trays travel at a tilt on the con- 
veyor belt so that they will automatic- 
ally feed by gravity into the chutes 
that supply the trays in position for 
packing. The packers pick up cookies 
from a conveyor belt that brings cook- 
ies from the oven and insert them two 
rows to the tray with a divider be- 
tween rows. The filled trays are trans- 
ferred by hand onto a conveyor that 
takes them to inspection and over- 
wrapping on a standard-type cello- 
phane-wrapping and heat-sealing ma- 
chine. 

Many popular types of cookies are 
made by Farm Crest, including fig 
bars, peach-apricot bars, black-walnut 
cookies and chocolate-chip cookies. 
Individually designed trays, printed 
in attractive colors and designs that 
help identify the type of cookie, are 
used. Heads in the tray-forming ma- 
chine can be changed, it is reported, 
in a matter of only six minutes. 


Promotion 


Farm Crest announced its new 
plant and cookie operations to the 
public with a 12-page supplement in 
a Sunday edition of a Columbus 
newspaper. Open house was held and 
an estimated 12,000 persons visited 
the plant to see cookies being made 
and to eat free cookies and drink soft 
drinks. A program of the festivities 


was televised right from the plant. 

A television set, photo-flash cam- 
eras, toasters, waffle irons, electric 
mixers and other prizes were given to 
holders of lucky tickets. 

Designed to promote super cleanli 
ness and high efficiency, the plant has 
an interior finish of ceramic tile. Floors 
are hardwood or tile, depending on 
usage. The plant is laid out to expe- 
dite a smooth, unbroken flow of in 
coming supplies to finished product. 
Drums and barrels of perishables are 
moved from a modern loading dock 
by elevators. Bags are moved by con 
veyors. Storage is on the upper floors 
of the three-story building so that 
minimum handling is required. 

Fluorescent lighting is used 
throughout the plant and major work- 
ing areas are laid out to take maxi 
mum advantage of natural light. 

All moving supplies are handled by 
automatic conveyor. Mixing is done 
with automatic equipment and baking 
is in an automatically controlled oven. 


Crepits: Special tray design and special 
engineering of packaging line, Ohio Box 
board Co., Rittman, Ohio. Basic tray set 
up machine, Package Machinery Co., East 
Longmeadow, Mass. Cellophane over 
wrapping machine, Battle Creek Bread 
Wrapping Machine Co., Battle Creek 
Mich. Packaging conveyor system built 
and installed by Ebbert Engineering Co 
Birmingham, Mich. Cookie conveyor sys 
tem, Baker-Perkins Co., Saginaw, Mich 


INSPECTION of each package 
is made when the trays are trans- 
ferred from the filling line to 
the conveyor that carries the filled 
trays through cellophane over- 
wrapping and heat-sealing unit. 
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Hanging packages 


THAT LITTLE IDENTIFICATION OR INSTRUCTION TAG, 


OFTEN THE ONLY SELLING TOOL AT POINT OF SALE, 


DESERVES THE BEST POSSIBLE PLANNING 


great many items of merchandise, 
A’ necessity, do not come pack- 
aged—in the real sense—at the retail 
level. In such categories are the ma- 
jority of clothing items, yard goods, 
furniture and home furnishings, tools 
and many others. In times of package- 
material shortages, even more mer- 
chandise is sold without a package. 

In all these cases, labels, seals and 
tags—sometimes referred to as “hang- 
ing packages’—are the only selling 
tools which remain attached to mer- 
chandise from manufacturer, to retail 
outlet, right into the home. 

With growing brand consciousness 
built up through national advertising 
and because of the many new syn- 
thetic and plastic materials, these tags 
have become even more important in 
merchandising, carrying the whole 
burden of identification, description, 
instruction and promotion. 

The shopper who buys a garment 
of nylon wants complete information 
on how to wash and care for it. The 
purchaser of an automobile accessory 
or a household gadget wants to know 
how to install and how to care for it. 

The trend to self service and the 
decrease in personal sales assistance 
also demands greater informative la- 
beling. Where unpackaged items hang 
on racks, stand on the selling floor or 
lie on the counter or shelf, the well- 
planned tag or label may be one of 
the determining factors in closing the 


THREE WAYS to remind shoppers quickly of processes 
to prevent shrinking: sew-in label, hand tag, booklet tag. 


sale. Through a familiar trademark on 
the tag the shopper may identify the 
product with the advertising he has 
seen. He may find some quality ap 
peal noted in the selling copy on the 
label. Or a description of the ease 
with which an item can be washed 
may determine the sale. 

Manufacturers who formerly made 
little use of such tags except for iden- 
tity are making sure the sell story is 
told effectively and forcefully in the 
limited space of the tag or label. 

Several illustrated 
with this article, showing how such 
labeling can be effectively handled by 
an experienced designer. 

The Sanforized Division of Cluett- 
Peabody, Inc., has done and is do- 


examples are 


ing an outstanding job of capitalizing 
on the wide acceptance of Sanforized 
and Sanforlan resulting from exten- 
sive advertising of its processes to pre- 
vent garments from shrinking out of 
fit. Currently three types of labels are 
being used—a sew-in label, a hang-tag 
with cord and a booklet tag. Each 
features the trademarked name—‘“San- 
forized” on garments made of wash- 
able cottons and “Sanforlan” on wash- 
able woolens. Reverse sides tell ad 
vantages, give washing instructions. 

The Roberk Co. has prepared an 
elaborate die-cut, fold-on tag which 
identifies quickly the company’s “De- 
luxe Exterior Rear View” mirrors. The 
chrome-plated feature is emphasized 


on the front panel of the tag. Inside 
are diagrams keyed to instructions 
showing how to mount the mirrors. 
Crompton-Richard Corp. is using a 
very effective booklet tag on yardage. 
The tag, attached to the bolt of cloth 
at the mill, contains a number of 
perforated pages giving washing and 
ironing instructions. As lengths of the 
cloth are sold at retail, the sales per- 
son tears out a page from the booklet 
tag and wraps it with each purchase, 
so that every purchaser receives com- 
Another 
feature of this booklet tag is the in- 


plete washing instructions. 


ventory control provided on the back 
where the sales person may record re- 
maining yardage on the bolt. 


Crepits: Tag and label designs, George 
Reiner, New York. Roberk and Crompton- 
Richmond tags, Dennison Mfg. Co., 
Mass. Sanforlan booklet 
tag, Berger <> Gorin, Inc., New York. 
Sanforized hang tag, Normandie Press, 
Inc., New York. Sanforized sew-in label, 
Rose Patch & Label Co., Grand Rapids 


Framingham, 


PERFORATED PAGES giving washing 
instructions in this booklet tag, at- 
tached to bolt of cloth, may be torn 
out individually and wrapped up with 
each purchase of a length of cloth. 
Back of tag may be used for keeping 
record of the yardage left on the bolt. 


Rae 


PHOTOS COURTESY CEORCE REINER 


INSTALLATION INSTRUCTIONS are essential for many 


gadgets and accessories, such as Roberk rear-view mirror. 





ryroday the United States on a na 

tion-wide scale is first-aid con- 
scious. Prompt attention to even the 
slightest cut or scratch is a practice 
as well ingrained as stopping for a 
red traffic light. Countless serious in 
fections and their attendant miseries 
of pain, prolonged treatment and 
medical bills are avoided as a result 
of speedy treatment with ready-to 
use sterile bandages. 

In no small part, this national habit 
can be traced to what is probably 
the best known and most convenient 
of all first-aid products—the familiar 
white can of sterilized Band-Aid ad- 
hesive bandages with the tiny red 
tear strings and the fold-back crino- 
line flaps that permit applications of 


BAND-AID — 


ADHESIVE BANDAGES 


the bandage without fingers touch 

ing either the wound or the 

pad that covers the wound. 
According to a recent home inven 


tory of medicine cabinets, 94% of the 


homes visited used adhesive band 
ages. More Band-Aid bandages ap 
peared in this home check-up than 
all other brands combined. Sales of 
all brands in 1949 totaled $20 mil 
lion, Johnson & Johnson’s Band-Aid 


brand claiming by far the major share 


of consumer preference in this market. 

The reasons for this product ac 
ceptance are not hard to find. J & J 
made product history in 1920 when 
it first introduced adhesive bandages. 
Since that time there has been a steady 
progression of product and packaging 


JUVENILE APPEAL has 
been strong in Johnson & Johnson’s 
promotion. Latest stunt has six 
real Band-Aid junior bandages glued 
inside the pages of an amusing 
Golden Book about “Doctor Dan,” 
giving young readers a_ practical 
story-lesson in first aid. The initial 
press run of the book is 1,600,000 
—largest in Golden Book history. 


always 


gauze 


improvements, many ot them plo- 
neering achievements in the surgi 
cal-dressing field. 

Band-Aid bandages, for example, 
in 1924 were first to use the flat 
hinged-top metal can for easy open 
ing and to protect the contents from 
dirt and wet hands. In 1924 ] & ] 
took the lead in developing automa 
tic machinery for producing adhesive 
bandages. In 1930 ] & ] brought out 
the individually wrapped, ready-to- 
use Band-Aid bandage. In 1934 an 
upright metal can of the same gen 
eral style as the handy container used 
today was adopted. 

In 1939, after years of develop 
ment, J & J perfected its technique 
of sterilizing bandages in the pack- 
age. And in 1940 the famous red tear 
string for the individual bandage 
wrapper, a patented J & J feature, 
came on the market. 

During the war J & J packaging 
engineers proved remarkably ingen- 
ious in devising a substitute for the 
metal can, their hinged set-up box 
for these bandages being one of the 
most admired of all paper substitutes. 

For the reasons behind J & J’s 
continued leadership in a field that 
soon became hotly competitive, one 
must look beyond the product and 
package to advertising and promo- 
tion. 

J & J’s advertising and promotion 
are noted not only for the size of the 
program, but also for impact and con 
sistency. Much has been done to pro- 
mote J & J's familiar Red Cross brand 
name and trade symbol as well as 
the meaningful slogan “The most 
trusted name in surgical dressings.” 
The campaign behind this slogan 
goes back to the days when Gen. 
Robert W. Jchnson, now the compa- 
ny’s board chairman, was striving to 
awaken the public to the need for 
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sterilization. It is hard to realize to 
day, but it was only a few years back 
that mothers were accustomed to 
binding up their children’s cuts and 
scratches with rags torn from old pet 
ticoats, which may have been clean 
but were far from surgically sterile. 
] & J advertisements tellingly fea- 
tured the caption “Betrayed,” while 
illustration and copy drove home the 
lesson that a mother could actually 
“betray” her children by using non- 
sterile bandages. 

The juvenile theme has long been 
a strong one in ] & J advertising and 
certainly no other subject could more 
naturally suggest the confidence and 
trust on which J & J strives to build 
and continue its reputation. MODERN 
PackaGING’s cover illustration, repro- 
duced from an original painting done 
for J & J by John Falter, is an excel 
lent example of the way in which the 
company has put over its theme with 
human interest and good taste. 

In recent years a series of juve 
nile first-aid scenes painted by Gladys 
Rockmore Davis has made J & J’s ad- 
vertising outstandingly popular as 
well as effective. Copy states simply, 
“Mommy always says your'e safe 
when you use Johnson & Johnson.” 


How J & J began 

More than coincidence is the fact 
that the practice and appreciation of 
prompt first-aid in this country stems, 
roughly, from 1887, the year three 
Johnson brothers, Robert, James and 
Edward, incorporated their New 
Brunswick, N. J., 


firm. In their field the brothers were 


surgical-dressings 


practical pioneers, applying the ster- 
ilization theories of the great Eng- 
lish surgeon, Joseph Lister, and the 
French scientist, Louis Pasteur. At 
that time, ridicule for these theories 
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about infection was more common 
than appreciation. J & | performed a 
highly important service by educat 
ing the public to the practicability of 
scientifically prepared surgical dress 
ings which they made available for 
the first time in packaged form. 

In the second year of its existence 
the firm developed and added sterile 
surgical sutures to the line and de 
vised methods for making and pack 
aging absorbent cotton, moist dress- 
ings and sterile ligatures. Three vears 
later a complete first-aid system of 
emergency dressing was offered to 
the public and played an important 
part in first-aid movements through- 
out the world. 

In 1900 the company built, in New 


CONVENIENCE is keynote of 
appeal that has made the Band- 
Aid trademark a household word. 
Packaging made possible the 
whole idea of sterile, ready-to-ap- 
ply, instantly accessible bandages. 


TODAY’S PACKAGES are lithographed upright cans with self-hinged lids 
and turned-over edges for r i 


imum prot 


ion of the product and ease of 


use. Recent changes in the color scheme and typography of pack: 


better legibility and identity. Color are red, gray and black 








A 3 dressing for minor cuts, 


burns and abrasions 
2Vo Inches x 18 Inches _ 


Pan Applied For {e 


pe dese Go 


1920 


EARLIEST PACKAGE was this folding paper- 
board carton with paste-on label. This 1920 
package contained a single large bandage 
which had to be cut to size by the consumer. 


Brunswick, N. J., the first factory in 
the world to convert raw cotton into 
surgical dressings through scientific 
methods. 

Today J & J embraces 17 domestic 
corporations employing about 11,000 
persons. Total sales of all products in 
1949 amounted to $134,879,860. In 
addition, J & J owns 23 companies 
manufacturing various J] & J products 
in foreign countrie. These branch op- 
erations employ 3,800 persons. 

The idea for manufacturing adhe- 
sive bandages appears to have been a 
joint discovery. The story is that one 
of the company’s employees, recently 
married, was impressed in 1920 with 
the need for ready-made bandages that 
his bride could apply to the rather 
frequent cuts she experienced in tak- 
ing over her new duties in the 
kitchen. The employee brought his 
idea to General Johnson and the Gen- 
eral recalled that he had seen a 
product in Europe that was some- 
what crude but similar to the type 
of bandage that the new bridegroom 
was suggesting. 

The trade name “Band-Aid” was 
suggested in 1920 by W. T. Kenyon, 
superintendent of the plaster mill pro- 
ducing all adhesive products. 

There is today a tendency to take 
for granted modern products and the 
packaging that makes them available 
to mass markets through thousands of 
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1924 
READY-CUT BANDAGES ap- 


peared in slide-base set-up box 
with sleeve. Package also con- 
tained strips to be cut as needed, 


retail outlets and at prices everyone 
can afford. 1920 the 
dressing of a bleeding cut finger, if it 
were to be bandaged at all, was ac 


However, in 


tually a two-person job. The general 
practice was to tear off a strip of 
white cloth from mother’s rag-bag; 
tear or cut a portion of the strip down 
the middle to provide two ends for 
tying; then laboriously wrap the 
bandage around the injured finger 
and tie a knot. 


Development of product 

When adhesive bandages were first 
produced, they were made entirely by 
hand. An operator placed a long strip 
of adhesive tape on a table. A folded 
piece of gauze was centered on the 
strip and over that the facing cloth 
was placed. The bandage was cut 
into strips 2% by 18 in. and single 
strips were folded into a folding car- 
ton that had a paste-on label, printed 
blue and red on white with a yellow 
border. The single large strip was de- 
signed for both professional and 
home use. The user had to cut the 
bandage to fit. 

In 1924 machinery was devised to 
make the bandages, but packaging 
was still done by hand. Two pieces 
of crinoline facing that overlapped 
and could be folded back when ap- 
plying the bandage were used on the 
bandage. to facilitate removal of the 


BAND-AID 
Adhesive { 
protective dressing outs. 7 
2 Duras ond po nha 
Ssorign Kinch wide, ready for application to wound. 1 
Dpreces.3 inches long, te be cot fate email 
sire as 


Pet Appties For 


' TZ Gehnven 4 Gchne 
Baby ease ¥ t 4 ws 
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1925 


GREATER PROTECTION, always in 
the forefront of J & J thinking, 
was achieved by lithographed flat 
metal container with a hinged lid. 


facing. Previously, the facing, which 
had to be picked off, was hard to re- 
move and often the bandage was dis 
torted. The bandages were no longer 
a one-piece affair, Instead there were 
six strips %-in. wide, ready for ap 
plication, and three pieces 3%-in 
long to be cut in strips as needed 
The 


set-up box with sleeve. There was a 


container was a_ slide base 
stronger play of the Band-Aid brand 
name on the label. 

In 1925 a flat lithographed metal 
box with hinged lid was adopted to 
afford better protection and greater 
convenience in use. 

lhe history of package development 
on this product is one of ceaseless 
search for greater convenience in 
use and better protection of sterility 

the two keystones of the 
product idea. 

By 1930 Band-Aid bandages were 
individually wrapped in glassine, but 


whole 


the ends of the wrapper had to be 
left open. In 1934 the use of the flat 
metal container was discontinued and 
an upright metal container with slid 
ing lid was adopted. Two years later 
a means was found for folding over 
and sealing ends of the wrap and a 
hinged top replaced the sliding lid 
on the can. From that time on, hinged 
lids have been a must feature on 
these containers because the hinged 
lid is handier and also because a lost 
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1944 


WARTIME SHIFT to paperboard 
brought this handy set-up box. The 


UPRIGHT CAN with hinged 
lid helped avoid slipping of 


STRONGER NAME in diagonal band reflected the 
growing importance and public acceptance which 
had been achieved by the ready-to-use adhesive three-quarter telescoping lid was 


hinged to the box by cover paper. 


contents. An earlier upright 
can in 1934 had a sliding lid. 


bandage as an essential requirement for first aid. 


lid means lost product protection. 

The original metal container and 
subsequent improvements were de 
veloped in cooperation with one of 


the can companies 


Management policy 

Regard for good packaging starts 
at the top in the J & J organization. 
General Johnson (who was commis 
sioned a brigadier general while head 
ing the Smaller War Plants Corp. dur- 
ing World War II) has long been an 
articulate advocate of the importance 
of packaging in modern merchan 
dising. It was he who insisted that 
packaging lines in J & J plants wher 
ever possible should be designed as 
showplaces for visitors, thus making 
these operations serve additional 
duty as an instrument of better pub 
lic relations. 

One of the General's plant-wide 
talks to employees was devoted ex 
clusively to the function of the pack- 
age. “Some workers,” he said, “don’t 
quite realize how many jobs a pack- 
age must perform. They may seal 
cartons tightly, but not quite evenly, 
forgetting that an uneven package 
cannot be neatly packed with others. 
Or perhaps they put labels on at an 
angle, forgetting that this is a sign of 
carelessness. On our products these 
things matter. The consumer who 
sees signs of carelessness on a pack- 
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2 Ue 


1946 


IMPROVED LABELING with much 


stronger printing of words “adhesive 


bandages” was employed on this ver- 
sion of paperboard box. Structure was 
the same as in 1944, Package retained 
many advantages of metal box— it was 
handy to use and surface resisted soil. 


age is bound to wonder whether 
workers have been careless with the 
product inside.” 

So J & J has well-defined packag 
ing policies and efforts are made to in 


sure that these policies permeate the 
entire organization. As a result, there 


has been a continuous flow of pack 


SAND A 


MS BANDAGES 


BAND-AID 


ADHESIVE BANDAGES 


PLaIM PAD 


3 ASSORTED aOmesy 


1947 
RETURN TO METAL CAN with the 


same snap lid as used prewar marked 
J & J’s preparation for a surge for- 
ward in the postwar market. Design 
continuity of wartime package was re- 
tained, with the white background 
suggesting its surgical cleanliness. 


aging improvements at J & J—some 
of them big, many of them very small. 

In 1939 advances in techniques for 
wrapping and folding over the ends 
of wraps on individual Band-Aid band- 
ages made actual product steriliza- 
tion in a sealed package practical. 
Recognizing the importance of this ad 
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SEARCH for easy-opening band- 
age wrap that would still preserve 
sterility of contents progressed 
through these stages chronologi- 
cally: (1) machine-closed wrap, 
dated 1926; (2) machine wrap 
with portion unsealed for open- 
ing; (3) curved cut-out on 
sealed edge; (4) red tab for end 
opening; (5) loose paper margin 
along entire sealed edge; (6) 
today’s famous tear-string pack- 
age with its guaranteed sterility. 


vance, the General threw the entire 
weight of his organization into a 
drive to make sterilization a universal 
practice. In so doing, he was years 
ahead of the law that today assures 
every user that ready-made adhesive 
bandages are sterile in their wraps. 

But the sealed sterile package was 
hard to open. Extra handling in open- 
ing endangered the sterility of the 
pad. One of J & J’s greatest packag- 
ing achievements came in 1940 when 
a means was devised for sealing a 
red tear string (actually a_ thread) 
within each glassine package so that 
tearing off one end and pulling the 
thread would slit the wrap neatly 
down the side. 

During World War II J & J had to 
abandon the metal container for its 
bandages temporarily because of the 
metal shortage. Many styles and 
kinds of paperboard cartons were 


Bt 


available. It is characteristic of J & J 
that standards developed through the 
years were not lowered in seeking a 
substitute. A sturdy set-up box—actu- 
ally a box within a box—with a self- 
hinged, fold-over, telescoping top 
section was produced for them by 
one of the country’s oldest manufac- 
turers of set-up specialties. Careful at- 
tention was given to coated stock for 
the surface so that the surface would 
match the whiteness of the metal can 
and at the same time resist soiling, 
stains and moisture. This package, so 
similar in function and size to the 
metal container it replaced, enabled 
] & J to keep its packaging line mov- 
ing with scarcely a modification in 
packaging procedures. The public 
readily accepted the change in pack- 
age. If thought much 
about the change at all, it was prob- 
ably to compliment J & J on the in- 
genuity of the package that retained 
so many advantages. 

Packagewise, J & J gained rather 
than lost by the way they met the 
emergency. Sales to the home mar- 
ket mounted steadily during the war 
years. Certainly, there is an important 
packaging lesson here for manufactur- 
ers who again face shortages, substi- 
tutions and 


consumers 


consequent important 
problems in design and packaging 
methods. 

Following the war J & J returned 
as soon as possible (actually it was 
1947 before metal was available for 
this use) to the upright metal con- 
tainer with the hinged snap lid. In 
1950 slight changes were made in 
layout and typography to give better 
legibility and identification. “Band- 
Aid” is now printed in red on the 
top as well as on the sides. Edges of 
the lid are rolled over to facilitate 
opening and safe handling. The lid is 
now self-hinged, eliminating the pin 


formerly Directions are 
printed on the back panel of the con- 
tainer. Printing on the 


wrappers is 


required. 


individual 
now parallel to the 
length of the bandage to provide an 
easier-to-read printed message; a line 


drawing illustrates how to open the 


bandage. The printed message on the 
wrapper is of random design, assur 
ing a complete message on each re 
gardless of where the w rapper is cut 

J & J now packages 18 types and 
sizes of strip bandages including plain 
pad, Merchurochrome pad, tyro-thri- 
cin pad and elastic flesh-colored band 
ages. In addition, under the Band-Aid 
trade name there are cohesive gauze 
corn pads, bunion pads, moleskin ad 
hesive and the new patch & spot dress 
ings. Plain pads, as well as some of 
the other styles, are put up in metal 
containers in two sizes: 36s, including 
a strip of 12 juniors; and 73s in as 
sorted sizes. 

For hospital use J & J 
Band-Aid in paperboard 
cartons holding 100 bandages in two 


packs 


bandages 


sizes and 300 junior-size strips. The 
100s carton has a perforation in the 
back panel so that the container can 
be held on the wall by a nail. A perfor 
ated corner at the bottom of the box 
tears off and wrapped bandages are 
dispensed individually as required. 
The user simply slides one bandage 
out and gravity feeds the next band 
age into place ready to be removed 


Package requirements 


Band-Aid adhesive bandages are 
manufactured and automatically 
wrapped at very high speeds. Be 
cause of this, and the sterilizing 
which it undergoes, the glassine used 
in wrapping these bandages must 
have many unusual characteristics. 

The paper must be soft so that it 


may readily be folded into a double 


NEWEST member of 
Band-Aid family is the 
patch and spot assort- 
ment of dressings, each 
individually wrapped 
and sterilized in glass- 
ine envelope and 
packed in a sleeve-type 


set-up paperboard box. 
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end fold. Once this end fold has been 
made, the paper should not tend to 
spring back, as this would make 
the packaging operation more diffi- 
cult and give a poor appearance to 
the finished product. 

The paper must thoroughly absorb 
glue so that the longitudinal seams 
on each individual wrapper may be 
adequately sealed. The glue must 
withstand sterilizing temperatures. 

The wrapper paper must be ca 
pable of maintaining the sterility of 
the package contents by preventing 
the transmission of bacteria. 

In the case of a sterilized product, 
color of glassine is important. The pa- 
per must have a white color after ster- 
ilization in high-temperature steam. 
Few papers can meet this requirement. 
A well-bleached, high-quality pulp is 
necessary. If pulping and bleaching 
are not properly carried out, the paper 
will yellow badly after sterilization. 

String used to open the wrapper 
must be thin to avoid bulk, but strong 
and pliant so it will not crush during 
the wrapping operation; otherwise 
the ends will become frayed and de 
tract from neat appearance. 

The forming and wrapping of in- 
dividual Band-Aid bandages is a com- 
pletely automatic, high-speed opera- 
tion performed on machinery that is 
largely of J & J’s own special design 
—for which reason the machinery 
cannot be closely described or illus- 
trated. Tape, gauze, crinoline, paper 
and string are fed from rolls into the 
continuous operation of forming the 
vented bandages, inserting tear 
string, wrapping the bandage, cut 
ting to, length and folding over the 
ends of each wrapper. The individ- 
ually wrapped bandages are collected 
in trays and transferred to the steam 
sterilizer. 

The empty metal containers are 
lifted in layers by a magnetized bar 
and placed on a conveyor. Cans 
travel in groups of three on the pack- 
aging lines, where girl operators pack 
collated and pre-counted units of 
bandages into the containers, which 
are then closed mechanically. The 
cans are packed 12 to a packer, six 
packers in a B-flute corrugated ship- 
ping carton. Cartons are sealed and 
are then moved on pallets by fork 
truck and over-the-road truck to the 
new J & J shipping center at Metu- 
chen, N. J.° 
All packaging materials are statisti- 


© See “Automatic Warehouse,”” Mopern Pack- 
AGING, Dec., 1949, p. 110. 
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cally sampled on _ receipt, using 
Dodge-Romig tables. There is a close 
check on quality of paper and print 
ing. Colors must match standard color 
chips with a high degree of exacti 
tude. Tests are conducted for fold 
ing characteristics; moisture content, 
which affects machine production; 
ash content, which influences pig 
mentation and opacity; weakness in 
the paper caused by imprint of the 
type faces. Printing inks must be able 
to undergo exposure to live steam 
without running. Many samples are 
checked throughout the day. There 
is roving inspection at the machines. 
A final sampling and inspection _ is 
made at the shipping center. 

Although we have chosen in this 
story to deal with one of the most 
famous representatives of the Johnson 
& Johnson line, the same care in pack 
aging is applied to other products of 
] & J and its associated companies, in- 
cluding—in the consumer field—cot- 
ton, cotton balls, sterile gauze pads, 
adhesive tape, baby products, Chix 
and Chux diapers, Meds tampons, 
Modess sanitary napkins, Coets cotton 
squares, Yes tissues, Tek-Hughes 
brushes, and tooth brushes, Texcel 
cellophane tape, Bondex mending 
tape, Permacel industrial tape and 
Lumite plastic screen fabrics. 


Advertising and promotion 

From 1920 to 1936 J & J carried 
on an extensive sampling campaign 
for Band-Aid 


among stores, doctors, schools, clinics 


adhesive bandages 


and home users. Salesmen were con- 


COUNTER 
diser, one of several 
types of fixtures that 
J & J makes available 
to druggists, plays 
an important part in 
stimulating impulse 
sales. Used in many 


merchan- 


store locations, mer- 
chandisers have in- 
creased sales by as 


much as 300 to 500%. 
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Chiron 


DISPENSER PACK for profes- 
sional use has perforation for 
hanging carton on nail, Tear-off 
corner at bottom permits gravity 
feed of the individual bandages. 


stantly handing out samples and 
there was some consumer advertising. 

In 1936 full-scale advertising sup- 
port was put to work in the promo- 
tion of the product. Throughout its 
campaigns, J & J has sought to ex- 
pand the market and has sold use 
just as strongly as it has sold product. 
The basic themes of quality and trust 
have always been stressed. 

J] & J carries on an over-all cam- 
(This article continued on page 156 
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Three-way trademark promotion all on one package 


The popular practice of promoting related products 
and trademarks poses new problems for the package 
designer. An excellent example is the new package for 
Roy Rogers Oatmeal Cookies which features a three- 
way tie-in between Carr Consolidated Biscuit Co., the 
cowboy star, Roy Rogers, and Quaker Oats from which 
the cookies are made. One face of the five-color-printed 
carton is devoted to Rogers and his horse, Trigger, pro- 
viding appeal for the youngsters. Prominent display of 
the Quaker trademark with the streamer, “Made with 
Quaker Oats, the giant of cereals,” identifies the cookies 
with a name that mothers quickly recognize. The bis- 
cuit company also believed it an advantage to feature 
the designer’s name right on the package, since the 
same one who created the modernized Quaker mark 
was responsible for the Roy Rogers Oatmeal Cookie 
package. 


Crepits: Design, Jim Nash, New York. Carton, Empire Box Corp., 


Garfield, N. J 


Eaton’s Highland stationery restyled 


The decision to redesign boxes for Eaton’s Highland writing pa- 
pers, a steady-selling line for over 50 years, was based on con- 
tinuing studies of changing buying habits. Consumers are more 
fashion conscious today due to improved styling and wider 
selections of boxed stationery. They give more writing papers 
as gifts and buy more packaged 
items for personal use. Boxes for 
the four famous Eaton’s Highland 
papers—Linen, Vellum, Air Mail 
and Deckle—have, therefore, been 
restyled to provide more appeal for 
gift and personal purchases. Boxes 
are equally appropriate for men 
and women. All designs retain a 
family feeling, but each is easily 
distinguishable, facilitating visual 
identity. 
All of the boxes are made at 





Eaton’s own plant. 











Colorful cut-outs zoom 


Chain-store sales of children’s suspenders manufac- 

tured by Sturn & Scheinberg are reported to have Dc luxe 
zoomed with the introduction of these redesigned card hblbans 
packages, die cut and printed to resemble a cowboy BRACES 
and a cadet, capitalizing on the popularity of military 

and Western themes. The cost of printing the new 

cards is approximately the same as that for the old 

(left), which was completely lacking in child appeal or 

anything to give distinction in counter arrangements. 

The new card encourages the retailer to display the 

product prominently and thus stimulate impulse pur- 

chases. Card for the De Luxe Cowboy Braces pictures 

the cowboy, complete with sombrero, kerchief and 

holster for his gun. That for the De Luxe Cadet Braces 

shows the military-school cadet with the suspenders 

crossed over his jacket. Both cards, printed in three 

colors, become toy cut-outs when the merchandise is 

removed, 


Crepir: Design, Norbert Jay, New York 


Rejuvenating a 40-yr.-old item 


El Vampiro, a bug powder marketed in the same pack- 
age since 1912, has undergone its first major change in 
package design. The manufacturer, Allaire-Woodward, 
Inc., recently became an operating division of I. P. 
Callison & Sons and the new management has pepped 
up the package and changed the product formula 
slightly preparatory to its new plan for advertising and 
promotion. The package change is essentially one of 
label design. Shape and size of the package remain 
the same, since this is determined mainly by the bel- 
lows action required for dusting the powder. Use of a 
bellows box is merchandised with the wording, “Magic 
bellows box with the jet blast.” The new label keeps 
the trade name in reverse plate and continues use of 
yellow stock with dark blue ink for continuity of iden- 
tity. Added is the third color—red, the Good House- 
keeping seal and its 25-cent price. 


Crepit: Box, W. C. Ritchie & Co., Chicago. 





paSTEURIZED 


CONCENTRATE 
MILK A 


DONGENTRATED MILK 


THREE TIMES AS MUCH milk in same space is feature of concentrated 
fresh milk being test marketed by National Dairy Corporation in Wil- 
mington, Del. Product uses conventional paper package—but the 1-qt. 
size provides three quarts of milk when reconstituted with water and a 
1 /3-qt. size makes a quart. Container sizes are experimental at present. 


FJ ‘he sales potentials and packag- 
ing requirements of. concentrated 
milk in liquid or frozen form are now 
being investigated by several major 
dairy organizations. The added con- 
sumer convenience of such products 
offers tremendous marketing possibil- 
ities and the potential savings in 
space, weight and packaging mate- 
rials are of significant proportions. 
Concentrated milk, liquid or fro- 
zen, is not to be confused with whole 
milk powder or non-fat dry milk sol- 
ids, which have been marketed for 
some time in milk-deficient areas and 
have also undergone considerable 
marketing development since World 
War II. Concentrated milk is proc 
essed to remove most of the water 
content. It is reconstituted simply by 
adding a specified amount of cold wa- 
ter. The reconstituted product is said 
to equal the original in fresh taste, 
flavor and nutritive value. 
The new liquid concentrate, mar- 
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keted in the same way as regular milk, 
uses conventional-type containers. 
The frozen concentrate is packaged 
in metal cans and is sold from low 
temperature frozen-food cabinets. It 
has interesting potentials for specialty 
products chocolate-milk 
drink—especially in view of the sen- 
sational public acceptance of frozen 
orange juice concentrate and _ the 
rocketing of this product to top vol- 
ume among all types of frozen foods 
in record time. 


such as 


Liquid product 


National Dairy Products Corpora- 
tion, through one of its operating divi- 
sions, The Clover Dairy Company, 
Wilmington, Del., has introduced 
“Sealtest” Concentrated Grade A 
Milk. This product has been reduced 
to one-third of its usual volume by re- 
moving most of the water. When 
mixed with two parts of cold city 
water, it is equal to fresh, pasteur- 


ized, homogenized vitamin-D milk, 
with all intact, 


according to the dairy. The concen 


nutritional elements 
trate is not powdered or frozen, but 
has a thick 
cream and is handled and cared for 


consistency similar to 
in the same manner as regular milk 
Keeping qualities are said to be bet- 
milk 


The principal advantage of the 


ter than those of conventional 
concentrate is the reduction in 
weight of the consumer unit and the 
saving in delivery and refrigerator 
storage space. The net weight of a 
quart of the concentrated milk is 2% 
lbs., whereas three 
quarts of regular milk weighs nearly 


an equivalent 


6% Ibs. The space saving is equally 
significant, with regular milk taking 
up three times as much refrigerator 
area, 

Versatile use is also an advantage. 
The used full 


strength for coffee, or it can be mixed 


concentrate can be 


with an equal amount of water to 
milk for One- 
third of a glass of concentrate can be 


make a rich cereal 
mixed with a glass of ginger ale on 
other carbonated cold drink to pro 
vide an appealing, nutritional bever 
many of whom 


milk. The 


course, in 


age for children, 
frequently refuse plain 
concentrate is useful, of 
cooking because it can be mixed into 
recipes in varying strengths. 

The container chosen for introduc 
ing Sealtest milk in 
Wilmington is a 14-qt. fibre milk car- 
ton. This quantity of milk reconsti- 
tutes to a full quart of milk. Recently, 
a quart-sized 


concentrated 


container providing 
three quarts of milk has been made 
available. The \%-qt. container uses a 
design of blue and red on an off- 
white stock. The product designation 
is prominently printed, reverse plate, 
on a panel of blue. The copy, “Makes 
one full quart,” is printed in an at- 
tention-getting red script. Suggested 
uses and directions are listed on a 
side panel. The quart-sized container 
is similar in copy and design. 

Final conclusions as to package size 
and design cannot be made at this 
time. In some areas regulations pro 
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hibiting distribution of milk in non- 


standard quantities may interfere 


with attempts to use a \g-qt. con- 
tainer. National Dairy is extending 
the market to additional test areas, 
including Lima and Ashtabula, Ohio, 
where quart and %-pt. containers are 
being used. In Wilmington the con- 
centrate was introduced at the same 
price as that received for Sealtest 
Homogenized Vitamin D Grade A. 

The big question, however, is not 
size, price or flavor, but whether the 
housewife is willing to take on the 
additional task of mixing water and 
concentrate to obtain the advantages 
of savings in weight and space and of 
the versatility afforded by the new 
product. 

First-week sales in Wilmington 
were reported as “terrific,” but part 
of the demand was attributed to cur- 
iosity. Sales dropped during the sec- 
ond week and have since been sub- 
ject to a gradual build-up, with 
about half of the total estimated as 
repeat orders. 

According to National Dairy, 
seven-years of developmental work 
were involved in producing the con- 
centrate. More recently, exhaustive 
laboratory tests and scientifically con- 
trolled taste comparisons have been 
conducted. In Philadelphia more 
than 100 families used the concen- 
trate during a 30-day test. Family 
members were then questioned, with 
95.7% reporting they could find no 
difference, or preferred the concen- 
trated milk. Regular milk was liked 
best by 2.9% of those questioned and 
1.4% gave miscellaneous replies. 
Frozen product 

Beatrice Foods Co., Chicago, is 
marketing 
tests of a new frozen and concen- 
trated chocolate-milk drink mix, used 


now conducting limited 


in preparing either hot or cold choco- 
late-flavored drinks, as well as in 
making puddings and frozen desserts. 
The result of three years’ research, 
the product is packed in labeled 6- 
oz. cans—the same size customarily 
used by producers of frozen orange 
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MILK IN CANS is tried by 


Beatrice 


Foods Co., Chicago, with a 


chocolate-milk concentrate as first product. Frozen and preserved like 


orange juice, it uses similar 6-07. can and reconstitutes to 114 pints. 


juice—and will keep indefinitely in 
the frozen When combined 
with three parts of water, the new 
mix produces a full-strength choco- 
late-flavored drink that is 
guishable from that prepared with 
fresh milk. 

For its introductory sales tests, 


state. 


indistin- 


staged in the Chicago area, Beatrice 
Foods adopted a wrap-around alumi- 
num-foil label printed in red, white 
and gold. The company states that a 
lithographed can with modified label 
may be adopted later, depending on 
when full-scale production is set up 
for the new concentrate. 
restrictions on tin and aluminum will 


However, 


have an important bearing on any 
plans to step up commercial produc- 
tion in the near future. The prelimi- 
nary label, using an all-over gold 
background with narrow red bands 
at the top and bottom, 
familiar Meadow Gold heraldic 
shield design near the top of the 
front panel, with the full name of 
the product beneath it against a white 


background. This is followed by the 


carries the 


company name and a listing of in- 
gredients. The back of the label 
bears recipes for hot chocolate-flav- 
ored drink, chocolate-flavored pud- 
ding and chocolate-flavored 
suckers. Instructions for making the 
regular chocolate-flavored drink are 
summarized in five steps in larger 
type running vertically on the label. 
Other directions remind the user to 


frozen 


store the product in the freezer com- 
partment of the refrigerator and cau- 
tion against refreezing. 

The manufacturer points out that 
if and when this concentrate be- 
comes generally available, a week's 
supply of drink 
may be purchased in a grocery store 
and conveniently kept at home for 
use as 


chocolate-flavored 


required. Storage space 
needed is only one-fourth of that re- 
quired for the unconcentrated choco- 
late-flavored drink made with regu- 
lar fluid milk. Of interest to the pro- 


ducer is the fact that this type of 


product can be made up and stored 
in wholesale quantities and shipped 
(This article continued on page 154) 
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Packeted cleansers 


INTRODUCTION OF SINGLE-USE, MEASURED-QUANTITY ENVELOPES OF DETERGENTS 


MARKS EXTENSION OF UNIT PACKAGING TO SOAP AND CLEANSER FIELD 


he idea of packaging detergents 

in envelopes in quantities just 
sufficient for a single dishpan or a 
single washtub has been taken up 
recently by some of America’s largest 
soap and detergent manufacturers 
and marks what may eventually be 
an interesting reverse trend in this 
field, which up to now has moved 
steadily toward larger and _ larger 
package units. 

So far, the envelopes are being 
marketed principally in Latin-Ameri- 
can countries, where they meet the 
need for single-use quantities that 
can be purchased for a few pennies. 
At least one detergent manufacturer, 
however, has introduced a_ similar 
package in the home market. 

The package is an envelope of su- 
per-treated coated kraft paper that 
provides a pliable web strong enough 
to be handled on high-speed heat- 
sealing machines. The base stock can 
be laminated to meet special require- 
ments for strength and can be coated 
with a wide range of plastic materi- 
als to provide additional protective 
properties. The envelope is formed 
and filled on standard-type pouch- 
forming and filling equipment with 
only slight modification required to 
run this style of paper web. 

The heat-sealed coated kraft is re- 
ported to be well suited for packag- 
ing small-unit amounts of detergents 
or soaps, since it makes a tight seal 
which prevents sifting of powder. 
Coatings and the amount of coating 
can be varied to meet packaging re- 
quirements, such as moisture protec- 
tion or reaction of the product with 
the coating. This type of packet has 
previously been used successfully in 
packaging sugar, salt, spices, pharma- 
ceutical products and coffee.°® 

Colgate-Palmolive-Peet is introduc- 
ing packets of “Fab” in Latin-Ameri- 
can countries. Procter & Gamble has 
a similar package, called “Ace,” in- 
tended for distribution outside this 


* See “Paper Coffee Pouch,” Mopern Packx- 
actnG, April, 1949, p. 166. 
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SMALL UNITS of Fab in laminated kraft envelopes for Latin-American 
markets appeal to local demand for a minimum-priced quantity of 
detergent. Design and colors assure brand recognition. Copy is in Spanish. 


country and not available to any do- 
mestic user. Economics Laboratory, 
Inc., reports excellent reception for its 
domestically marketed product “Tet- 
rox,” which is being introduced in 
packets to drug-store and restaurant 
chains for use in washing drinking 
glasses and dishes. Bluing is also be- 
ing marketed in this country in one- 
shot coated-kraft packets. It is re- 
ported, too, that one manufacturer is 
trying out a packet to be supplied by 
hotels for the use of guests who have 
hosiery and underthings to wash. 

The detergent put-ups intended 
for Latin-American countries appar- 
ently take into account the fact that 
packaged cleansers are still some- 
thing of a luxury with many persons 
using a coarse bar soap for everything 
except “Sunday clothes.” 

Moreover, it is found that dealers 
in foreign countries often break up 
units of packaged cleansers to sell 
customers a more economical, smaller 
quantity. The small-unit package is 
also an excellent sampler, being a 
coupon already converted. The “Fab” 


put-up for Latin-American countries 
actually started out as a sample size 
and then became a sales unit. Even 
on an exclusive sales basis it still per- 
forms a sampling function, for it is 
sufficiently low in cost to permit easy 
buying. The 4-by-6-in. “Fab” enve- 
lope is filled by the weight. It con- 
tains 1% oz. of detergent and is 
packed 72 packets to a shipping car- 
ton. Filling is done by a contract 
packager. The paper is wax lami- 
nated to give additional protection 
against moisture. Design and colors 
are similar to other “Fab” packages, 
thus providing family recognition. 
“Tetrox,” which is marketed for 
restaurant, hotel and institutional use 
in this country, takes advantage of an 
entirely different set of marketing cir- 
cumstances. Its use is said to result 
in important savings in the amount of 
soap required by restaurants and soda 
fountains in washing a unit load of 
drinking glasses and dishes. The 3- 
oz. measured quantity, sufficient for 
5 gal. of water, 
waste and—even 


avoids spilling, 


more important— 
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over-soaping of glassware on the part 
of hurried or careless employees. The 
manufacturer of Tetrox, after market 
testing the product for seven months, 
now reports that production is being 
expanded for wide-scale distribution. 
Initial packaging has been done by a 
contract packager, but 
operations will 


subsequent 
also be done by 
the manufacturer. The super-treated 
kraft stock used in forming the Tetrox 
envelope has a polyethylene coating, 
providing added protection against 
moisture. 

An even larger potential market 
looms for measured-quantity soap in 
home dish-washing and laundry ma- 
chines. However, little or no interest 
is now being shown by detergent and 
soap manufacturers. First of all, there 
has been the trend in this country 
not to small, but to large units. The 
one-shot unit does not encounter the 
economic encouragement mentioned 


as a factor in certain foreign coun- 
tries. In the final analysis, perhaps 
the biggest obstacle is the question 
Different 


makes of home washing equipment 


of standard quantities. 
have different requirements as to the 
amount of cleanser needed for a sin- 
gle use. Also, machine manufacturers’ 
recommendations vary with the na- 
ture and the quantity of the load. 
Packaging in smaller quantities also 
means the customer must pay higher 
unit costs for the product than he 
pays for similar quantities in larger 
put-ups, handling and 
more packaging material is required 
for the smaller units. 


since more 
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However, similar obstacles have 


been met and overcome in other 
fields. Consumer demand for prod- 
ucts packaged in amounts convenient 
for use has strongly asserted itself 
time and again in the field of packag- 
ing. 

The huge increase in the number 
of automatic dish-washer and washing 
machines would appear to make 
measured-quantity detergent put-ups 
a logical field for development. First, 
there is the convenience of the en- 
velope which can easily be torn open 
and contents dispensed directly into 
the washer. Second, proper quantity 
of detergent is very important to 
washing results and performance of 
washing machines. One-shot envelopes 
of detergents free the user from the 
chore of measuring proper quantities 
to avoid wasteful and harmful over- 
use. 

Whether the trend to measured 
quantities is large or small, it appears 
the. coated paper envelope is well 
suited to packaging requirements. 
The advantages may be summed up 
thus: 

Product protection. Dust-tight and 
moistureproof qualities keep deter 
gent from sifting or from becoming 
caky or lumpy. Coatings can be var- 
ied on the package to meet special 
product requirements. 

Economy. Cost of the paper printed 
in two colors compares favorably with 
unprinted transparent film. Product 
visibility is not, of course, an impor- 
tant sales feature for washing pow- 
ders. The super-treated kraft, as well 


INSTITUTIONAL PACK mar- 
keted in this country helps 
prevent spilling and wasteful 
over-use. The envelope is poly- 
ethylene coated. Random de- 
sign makes for easier pouch- 
forming and filling operations, 


Bat AS 
CONVENIENCE of the Ace package, 
intended exclusively for Latin-Ameri- 
can markets, has helped make the prod- 
uct popular. User simply tears along 
the dotted line and dispenses quantity 
sufficient for clothing to be washed. 


as some of the coatings, are said to be 
in tight supply at present, but are 
probably not faced with as uncertain 
a future as transparent film. 

Low-cost production. 
pliability of paper throughout manu- 
facture and distribution means no loss 
from broken bags. Heat sealing sim- 
plifies closure problem. 

Attractive appearance. Bright 
opaque white stock lends itself well 
to color printing of brand, company 
name, etc., providing continued prod- 
uct identity. The coating, of course, 
can be applied over the printing to 
give gloss and to avoid soil or scuffing 


Continued 


of package. 

Convenience in use. Pouch handles 
well for storage or display. It is easy 
to open, since paper tears in any 
direction. 

Versatility. A number of uses can 

be made of the packet-sized unit of 
soap: (1) for reaching foreign mar- 
kets, (2) for sampling and (3) to as- 
sure usage in correct amounts, thus 
avoiding the possibility of product 
waste or over-use. 
Crepits: Coated paper pouch stock, 
Riegel Paper Corp., New York. Contract 
packaging of “Fab” and “Tetrox,” Trans 
Pac Services, Inc., Brooklyn, N.Y., using 
machinery manufactured by Stokes & 
Smith Co., Philadelphia, Pa. 
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SELF-MAILERS for these popular $1 gift 
sellers win dealer and customer favor. Each 
chipboard folder bears design and name 
imprint for the book with which it comes. 


DISPLAY EASELS are white, yellow and black. Made of paperboard, 
each of these counter units holds six unwrapped copies for retailer display 
and customer browsing. Books already in the mailers also are displayed 
to suggest the ease with which they may be 


addressed and mailed. 


B oo k b OOS t @LS _ NEw ApPLicaTIONS BY DOUBLEDAY INDICATE 


THAT PACKAGING AND DISPLAY ARE FINDING THEIR PLACE IN THIS FIELD 


ee publishers, who first turned 
serious attention to packaging 
and display as sales aids about a year 
ago, are still experimenting even 
though results of their first trials were 
not wholly successful. Generally, the 
conclusion seems to have been reached 
that packaging is advantageous on fa- 
miliar, low-priced books customarily 
purchased for gift giving, on stand- 
ard reference works and on certain vol- 
umes for which the package may serve 
as a permanent carrying case. 

Doubleday & Co., one of the pub- 
lishers who pioneered the first experi- 
ments with pre-packaged books,° is 
now expanding efforts along this line, 
with indications that book packaging 
has only begun to explore its poten- 
tial in the field. 


Self-mailer carton 
One example of Doubleday’s book 
packaging is a paperboard self-mailer 
° See “Pre-Packaged Books,”” Mopern Pack- 
AGING, March, 1950, p. 78. 
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designed not only for function and 
convenience, but also to be highly ef- 
fective in promoting gift and impulse 
purchases of inexpensive books. 

The self-mailers carry an illustration 
from the book printed in blue adja- 
cent to ruled address lines on the front 
of the chipboard carton. The title and 
author’s name appear on the back. 

The carton is a one-piece, envelope- 
style folder with scored flaps that fold 
over the inserted book, thus permit- 
ting easy manual packing and closing. 
The top flap tucks into the folds of 
the bottom flap to provide a friction 
grip for keeping the mailer tightly 
closed. Tying or sealing is not 
required. 

The mailing carton is intended to 
stimulate plus sales in bookshops and 
promote book sales in outlets that do 
not customarily handle many books. 
The selection of titles was therefore 
carefully made so that plus sales 
could be accurately gauged. 


Four titles are being packaged. The 
first of these is Van Wyck Mason’s 
brief Christmas story, “Valley Forge: 
24 December, 1777.” First copies were 
shipped half with mailers, half with- 
out. The other titles, all selling for $1, 
are “How to Guess Your Age” by 
Corey Ford, Irvin S. Cobb’s “Speaking 
of Operations” and “Pigs is Pigs” by 
Ellis Parker Butler. The books were 
chosen because they are inexpensive, 
have gift appeal and have sold at a 
steady rate. 

“Pigs is Pigs,” published in 1906, 
has sold about 1,300 copies annually 
for the past 10 years and has a total 
sale of more than 225,000 copies. 
“Speaking of Operations,” published in 
1915, has sold more than 300,000 
copies and since 1940 has averaged 
2,700 a year. “How to Guess Your 
Age,” published this year, has had a 
total sale of 36,000 copies. 

A simple black, white and yellow 
paperboard display easel is included 
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with initial shipments of the self- 
mailer. The display holder is made as 
compact as possible so that it can com- 
pete for a vantage point on the coun- 
ter or near the cash register. 


Other new packages 

Another new Doubleday package is 
a brightly printed, coated-board sleeve 
for a re-issue of the long-standing best 
Birds East of the 
Rockies.” The sleeve makes a handy 
carrying case for the pocket-sized book 
when taken on field trips. Sleeves for 
the two editions with 
cloth and the other with pyroxylin- 
coated fabric) carry 


seller, “Land 


(one bound 


illustrations on 
bright, attention-getting backgrounds, 
one a rich green, the other a brilliant 
red. 

The bird guide was formerly pack- 
aged in a slip case with printing at 
right angles to the ends of the pack- 
age. On the new package, the print- 
ing is parallel to the ends of the 
sleeves. This change was made in an- 
ticipation of displaying the guide ver- 
tically in a compact unit along with 
other series volumes possibly to be re- 
issued at a future date. 

A display-shipper has been de- 
signed for Doubleday’s “The Thorn- 
dike-Barnhart Comprehensive Desk 
Dictionary,” which will be published 
in February. Twelve copies of the 
one-volume dictionary will be shipped 
in a carton that unfolds into a display 
rack with a shelf on which one of the 
dictionaries can be shown opened up 
for examination. The display-shipper 
will be packed in a corrugated carton 
for delivery to retail stores. 


The compact unit package for dic- 
tionaries would seem to be ideal for 
selling books devoted to a special field, 
for one shipment means the store 
owner is in the dictionary business 
with complete stock and a_ handy, 
space-saving unit that serves both as a 
stock rack and as a complete mer- 
chandising display. It is intended to 
offer retailing convenience in book 
shops and to open the door to addi- 
tional outlets that customarily handle 
only a few books or none at all. 


Negative factors 

The role of packaging in spurring 
plus sales of standard titles and open- 
ing new outlets for specialty titles is 
probably most important for publish- 
ers at present. 

Doubleday concedes that its earlier 
attempts to package books were only 
partially successful. A special Easter is- 
sue of Fulton Oursler’s “The Greatest 
Story Ever Told” was pre-packaged in 
orchid-tinted cellophane. The book 
unquestionably enjoyed increased 
sales because of the wrapper. Book- 
sellers and jobbers liked the pre- 
packaging feature from the standpoint 
that the cellophane kept their stocks 
fresh and unsoiled. 
additional experiments 
with cellophane, where the wrapping 
had no special relation to seasonal or 
other promotional themes, failed to 


However, 


SIMPLE CONSTRUCTION of the one-piece folder 


is convenient for handling, 


storage and manual 


packaging. Surface design in blue suggests tone of the 
book—humorous and serious—and gives title on back. 
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win a clear-cut verdict. On the whole, 


sales were stimulated, but not suffi- 
ciently to justify the added expense, 
Doubleday concluded. 

Book purchasers from long custom 
like to leaf through the book they 
actually buy. The displaying of sample 


copies does not entirely solve the prob- 
lem. The appeal of a clean, sanitary 
copy does not altogether offset the 
book purchaser's strong inclination 
to browse. Nevertheless, Doubleday, 
along with other publishers, believes 
applied, 


that packaging, properly 


holds the key to increasing sales. 


Crepir: Cartons and displays illustrated 
produced by Container Corp. of America, 


Chicago 


DISPLAY-SHIPPER is a com- 
pact, corrugated, hinged case 
that opens into a self-con- 
tained display and merchan- 
dising rack for dictionaries. 
Front panel is slotted and 
folded to hold covers of one 
volume open for examination. 


RE-USE VALUE is an addi- 
tional justification for this 
colorfully printed sleeve car- 
ton on a bird manual and is 
designed to be carried by the 
bird watcher on field trips. 





























1 Wieda’s packaged candies, formerly sold in stock boxes, 

are now appearing in new family-designed boxes. An 
informal motif provides new display interest. Three different 
background colors with gold and white are used for the 
three assortments. Design, Ben Lewis, New York. Box, 
Taranto Paper Box Co., Ridgefield Park, N. J., using Cham- 
pion Paper & Fibre Co.’s Kromkote paper. 


? Artist George Petty’s calendar girls create an eye-catch- 

ing package for the new “Petty Girl” panties introduced 
by Champion Togs, Inc. The package consists of insert cards 
lithographed in full color, overwrapped with cellophane. 
Package, Milprint, Inc., Milwaukee. 


Multiwall bags made of four-ply creped kraft are now 

being used by the Florida Citrus Canners’ Cooperative 
for marketing Citrus Pulp, a dehydrated citrus by-product 
feed for cattle. Their advantages are said to be economy, 
ease of handling and stacking, and improved appearance. 
Bag, Union Bag & Paper Corp., New York. 


4 A smart promotion aimed to put a convenient squeeze 
bottle of Skol in the hands of thousands of summer vaca- 





tionists is this hand cravenetted bracelet bag of linen 
or burlap with bamboo handle, which the J. B. Williams Co. 
is merchandising as a f: accessory, attractively priced 
at $4.98 plus tax, including the bottle of Skol. Bag, Roger 
Van S., Inc., New York. Polyethylene bottle, Plax Corp., 
Hartford, Conn. 





A The Fil-O-Matic Corp. is introducing its new Red Tip 

lighter fluid in a lithographed metal container equipped 
with a convenient new dispensing device. Simply turn the 
tubular metal neck projecting from the red acetate closure, 
squeeze the sides of the can and out comes the lighter fluid. 
Turning the spout back to closed position locks the pump, 
preventing release of any fluid. Can, Continental Can Co., 
New York. Plastic closure, Superior Plastics Div., Common- 
wealth Plastics, Inc., Chicago. 


6 Kraft Foods Co.’s “Ribbon Slices” of cheese (see MOD- 

ERN PACKAGING, March, 1950, p. 112) now come in a 
new 3-lb. package for hotel, restaurant and institutional use. 
It contains an oblong stack of sixteen 1014-in. ribbons. Two 
blue lines marked on wrapper indicate where to cut for three 
uniform stacks of 48 standard l-oz. sandwich slices. “Para- 
kote” wrapper, Marathon Corp., Menasha, Wis. 


7 This newly designed carton for The Borden Co.’s Lady 

Borden ice cream is said to mark the first time ice cream 
has been sold nationally in a uniform package. The growing 
importance of self-service food stores as ice-cream outlets 
prompted the redesign as a means of stimulating impulse 
buying. Design, Frank Gianninoto, New York, Carton, 
Bloomer Bros. Co., Newark, N. Y. 


\ C. A. Swanson & Son’s new “Firmpak” Whole Spring 
Chicken is reported to be favorably received in several 
test-market areas over the past two months. A 12- to 14-week- 
old spring chicken is put into a special shrink-type bag, 
inserted in the can and processed under a new method said to 
result in superior taste and appearance. Bag, Visking Corp., 
Chicago. Can, Continental Can Co., New York. Label, Espen 
Lithographing Co., Omaha, Neb. 


st Better legibility, recognition in mass display, shelf ap- 
peal and memory value are advantages of the modern- 
ized can for the Drackett Co.’s Drano cleansing agent. The 
redesign provides better emphasis of product usage, utiliza- 
tion of space, coordination of type and effective color 
changes. Design, Lippincott & Margulies, Inc., New York. 
Can, Heekin Can Co., Cincinnati. 


10 Television has brought about an innovation in candy 
packaging. Gregor Shops have brought out a new 
“Spotlight Assortment” of boxed candies featuring a minia- 
ture flashlight concealed inside the box cover. When the lid 
is raised, the light turns on automatically to see contents in 
a darkened room. Box, Lebanon Paper Box Co., Lebanon, Pa. 


11 Red Owl Stores discovered that women prefer peanut 
butter in a squat jar with a wide mouth and straight 
sides. It is difficult to get all contents out of the sloping-neck 
jar, they said. In changing the shape of the jar, the label was 
modified to complement the new shape. Re-arrangement of 
label design elements gives greater shelf display. Label de- 
sign, Jim Nash, New York. Jar, Hazel-Atlas Glass Co., Wheel- 
ing, W. Va. Label, Magill Colortype Co., Minneapolis. 
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NEW CONVENIENCE and safety in 
surgical operations is provided by a 
heat-sealed foil-film envelope which 
preserves sterility of a vinyl drape. 


PACKAGE OPENED reveals two 
inner wraps of glassine, fan-folded 
in surgical manner. Drape (lower 
right) has pre-cut opening edged 
with pressure-sensitive adhesive. 


{ALL PHOTOS COURTESY MINNESOTA MINING & MFG. Co.) 


Pprkzzine makes a further notable 


contribution to the convenience 
and safety of surgical operating-room 
techniques with the introduction by 
Minnesota Mining & Manufacturing 
Co. of vinyl surgical drapes which are 
factory-sterilized in the package and 


USE of drape in the 
treatment of an arm inci- 
sion. Sterile drape prevents 
contamination of the oper- 
ative area from surround- 
ing skin; it is held firmly Teady for immediate use. 
in place by the pressure: Surgical drapes are used during 
sensitive adhesive edging. operations to isolate and demarcate 
the operative site from all surround- 
ing parts of the body. They serve to 
minimize any danger of contamina- 
tion or infection of the operative site 
from skin surfaces or foreign objects 
Commonly they have been cloth tow- 
els, which must be sterilized in the 
operating room in an autoclave just 
“4 3 prior to use and maybe cut to fit the 
BACKING being re- & wally ; eer. i operative site. 
moved from pressure- ; SES : : He Made of the soft but tough, drapa- 
sensitive adhesive strip, ‘ ee ee ta ble vinyl film, green in color for eye 
which appears at edge of , tie : he EP yoo ease and edged with a pressure-sen 
this folded drape. Vinyl hiss, eal +5. sitive adhesive strip, the new drapes 
unwrapping of drape : aie ace ‘ for the first time offer the surgeon a 
at the operating table is ig’ af : ready-to-use drape of assured sterility 
done by sterile nurse. f ‘ for office, emergency ward, clinic, 
hospital and field use. Their import- 
ance in military field hospitals, where 
time is so important and sterilization 
facilities are often of inadequate ca 
pacity, can be imagined. 
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NEW SURGICAL DRAPES OF 


VINYL FILM 


POSED A TOUGH 


PROBLEM OF STERILE PACKAGING FOR THE 3M COMPANY; 


HERE’S HOW IT WAS SOLVED 


The plastic drapes are ‘moisture 
proof and adhere to the skin upon 
contact, forming an impermeable bar 
Their light- 
weight construction and pressure-sen- 


rier to contamination. 


sitive adhesive permits them to con 
form to irregular areas of the body, 
making it easy to drape difficult parts 
such as the neck, the eyes, etc. 
Packaging requirements were that 
the drape had to be sterilized after 
packaging and had to remain sterile 
indefinitely, yet the package had to 
be capable of being opened quickly 
and easily without contaminating the 


FAN-FOLDING first glassine wrap over 
the prefolded vinyl plastic drape. 


ENVELOPES ARE CONVEYED into a machine 


drape. A special inner wrap and spe 
cial laminated-foil outer envelope 
made this possible. Here’s how: 

1. Two fan-folded glassine inner 
wraps, around the drape itself, pro 
tect it from possible contamination 
during handling and unwrapping 
(The double fan-fold wrap is the 
same as that now used with towel 
ing drapes and other surgical sup 
plies in hospitals.) 

2. The 


outer package is easily stored and 


foil-and-film laminate 


the sterilized drape inside will re 
main sterile indefinitely. It will be 


Steps in packaging 
B48 


SECOND WRAPPING with glassine, 


fan-folded in the opposite direction. 


ready for instant use at any time in 
any place, simply by tearing open 
the enve lope. 
3. The contents of the envelope 
are sterilized by subjecting the 
sealed package to not less than 250 
deg. F. in a steam autoclave for 
10 minutes, according to standard 
U.S.P 
sterilization 
The drape s, called “Scotch” Brand 
Surgical Drapes, are the result of an 
three Cleveland 
surgeons—Drs. T. S. Gerspacher, H. 
D. Fowler, ]r., and D. E. Rolf, all of 
the Euclid Clinic—who, during World 
War II service in the field, found 
themselves handicapped by the lack 


procedures — for surgical 


idea conceived by 


of facilities for sterilization of drapes. 

Research and development work 
were carried on for more than three 
years by these surgeons in associa- 
tion with Minnesota Mining & Mfg. 
Co. before the present pre-packaged, 


pre-sterilized drape was perfected. 
Development work 


The first attempt to pertect a suit 
able package for the drapes utilized 
two glassine envelopes—one inside 


the other. Engineers found that the 


WRAPPED DRAPE is put by hand in 


prefabricated foil-laminate envelope. 


VIEW OF MACHINE shows 15-in. preheating bars. High temperature 


which expels air and heat seals the top edge. is required for the special vinyl-film-aluminum-foil lamination. 





250 deg. heat of sterilization made 
the glassine dry and brittle, and gave 
the envelope a scorched appearance. 
Doctors complained that once the lip 
was torn from the outer envelope, the 
inner envelope became contaminated 
upon removal. They also questioned 
the glassine envelope’s freedom from 
puncture and resultant loss of sterility. 
Bacteriologists found that opening 
and removing the contents from the 
envelope created danger of contam- 
ination. 

Confronted with these findings, 
3M’s research men spent nearly a 
year studying the problem and ex- 
perimenting with various packages and 
methods of sterile wrapping. 

The sterile interior wrapping was 
tackled first. By adopting the double 
fan-fold wrapping system they found 
it possible to use a strong, 30-Ib. glas- 
sine of a special sterilizing grade re- 
cently developed to keep the drapes 
free from contamination. 

However, the outer package was 
more difficult. It required a material 
that could be heat sealed and yet re- 
main positively sealed when sub- 
jected to the high heat necessary for 
sterilization. Experiments included 


work with a paper envelope and a 


paper-and-foil laminate envelope, 
both of which proved unsuitable. The 
solution was found in a foil-and-vinyl- 
film laminate construction, specially 
treated to withstand high temper- 
atures. 

Once this moisture-impervious en- 
velope had been adopted, the prob- 
lem of embrittlement of the glassine 
under sterilization temperatures more 
or less solved itself. The embrittle- 
ment was caused by loss of moisture 
from the glassine under heat; the 
original glassine outer envelope had 
provided no barrier against such loss 
of moisture. Under the present pro- 
cedure, sufficient moisture is sealed in 
along with the contents of the foil- 
and-film envelope and once the en- 
velope is sealed it cannot escape. 
Thus both glassine wraps and drape 
are protected against loss of strength. 


Package production 


Today, the prefolded drape goes 
through two hand-packaging opera- 
tions. First, it is double wrapped in 
the glassine—light blue next to the 
drape and natural over that—and, 
second, the fan-folded packet is in- 
serted into the foil-and-film envelope. 
The special vinyl film provides the 
inside, or sealing, surface. 
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CIRCULATING NURSE snips off the 


edge of the envelope with scissors. 


The envelope is then placed on an 
endless conveyor track, which carries 
it through preheaters and an auto- 
matic heat-sealing unit. Before the 
envelope is sealed by knurled rollers, 
all excess air is squeezed from it. 

Batches of the sealed envelopes 
are then steam autoclaved at 250 
deg. F. 
steam. The minimum autoclave cycle 
requires that the exhaust steam tem- 
perature be at or above 250 deg. F. 
for 40 minutes. Thermocouple read- 
ings are also taken from inside se- 
lected envelopes to insure that inter- 
nal temperatures correspond to the 
exhaust steam temperature. 

Every autoclave load—approxi- 
mately 1,000 drapes—is further dou- 
ble checked for sterility. A percent- 
age of the drapes in each batch is 
inoculated with an organism (Bacil- 
lus stearothermophilus N.C.A. Strain 
No. 1518) of known thermal-death 
factor. These drapes, especially iden- 
tified, are then placed in the auto- 
clave and sterilized along with the 
rest of the batch. 

After the sterilizer is unloaded, the 
inoculated drape packages are tested 
and cultured for at least 96 hrs. at 
131 deg. F. to ascertain the efficiency 
of the sterilization cycle. Meanwhile, 
the rest of the sterilized batch is 
placed in storage and marked “Hold 
for Bacteriology Check.” Only after a 
negative report is received on the 
batch and after other quality-control 
tests have been made are the stored 


with 15 p. s. i. of saturated 


PACKET IS REMOVED, still wrap- 


ped, and is handed to a sterile nurse. 


drapes marked “Released for Distri- 
bution” by the bacteriologist respon- 
sible for quality control. 

The individual drape packages and 
cartons are then marked with the 
sterilization-report number, placed in 
shipping cartons and sent to special 
storage reserved 
ready for shipment. 

The envelopes are colorfully gra- 
vure-printed in red, dark green and 
white—the standard “Scotch” brand 
colors—with the familiar band of 
Scotch plaid on the right side of the 
front panel. A white center strip iden- 
tifies the contents specifically and car- 
ries the imprinted sterilization-report 
number. On the back panel, direc- 
tions for use are printed in green 
against white. 

Regulator rotogravure inks, slightly 
modified for high-temperature resist- 
ance, were found to stand up without 
difficulty under the 
procedure. 

Each envelope before cartoning is 
backed with a sheet of 0.030-in. 
chipboard of the same dimensions, at- 


areas for drapes 


sterilization 


tached to the back of the envelope 
with a strip of double-coated tape, to 
prevent damage to the sealed edges 
of the envelope during shipment. En 
velopes are packed in quantities of 
six or 12—depending on the style of 
drape—in reverse-tuck folding cartons 
made of newsbacked 
board 0.028 in. thick. A printed paper 
label corresponding to the labeling of 
the envelopes is attached to each car- 


clay-coated 


MODERN PACKAGING 





a 


to the operating 


STERILE NURSE does the final unwrapping of the envelope for the oper- 
ating surgeon, who is shown lifting drape from the envelope for use. 


ton and the cartons are shipped in 
200-lb.-test 


12 cartons to the case 


A-flute corrugated cases 


The package in use 

lo ready a packaged drape for use 
in an operating room, according to 
aseptic methods, these are the steps 

1. The “circulating” (non-sterile 
nurse cuts or rips off the package's 
foil-and-film laminate lip. 

2. This same nurse then removes 
the packet from the envelope, un 
folds the outside (natural) glassine 
wrap away from the inner blue 
packet and presents the untouched 
blue packet to the sterile nurse. 

3. The sterile nurse picks up the 
blue packet in her rubber-gloved 
hands and removes the drape from 
the glassine wrap. Depending upon 
the surgeon’s preference, she may 
or may not open the drape itself 
and remove the liner covering the 
adhesive edge. 

1. The opened or unopened drape 
is then handed to the surgeon who 
applies it to the area desired. 

5. After use, the drape is dis- 
carded. 

In addition to convenience, the 
vinyl drape has many advantages over 
ordinary sterile toweling. It is water- 
proof and unaffected by surgical sol- 
vents and detergents. It does not re- 
quire skin clips, yet will stay in posi- 


tion without slipping. Incisions may 
readily be extended through the sheet. 
The plastic used is, of course, non- 
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toxic and inert. In some procedures, 
such as abdominal operations, the 
drapes are tucked into the body open 
ing to extend the sterile field. In ex- 
tensive tests, it is reported that no evi 
dence of skin or wound-edge irritation 
has been found in a single patient 
Each drape is dusted with surgical 
powder prior to packaging. 

Presently the line includes four dif 
ferent types—eye, treatment, perineal 
and towel drapes. 

The eye drape is a plastic sheet 36 
by 48 in., large enough to cover a pa- 
tient’s head and chest with a 3-by-2-in. 
elliptical hole that leaves only the or- 
bital area exposed. The aperture is 


FRONT AND BACK of 
colorfully printed en- 
velope. Note steriliza- 
tion report number on 
face of package and 
complete information 
about technique of use 
on the back. The fin- 
type heat 
exceptionally 


seals are 
strong. 


edged with adhesive that will grip on 
contact once the liner is removed. The 
eye-drape package is 7% by 8 in. 

The treatment drape is a rectangle 
15% in. by 17, with an adhesive-edged 
center aperture 2% in. in diameter, 
used in minor surgery, including re- 
moval of boils, wens, moles and toe- 
nails, and for surgery of hands and 
fingers. The package is 6 by 6% in. 

The perineal drape is a solid plastic 
sheet 15% by 30 in., with a 1%-in. 
margin of pressure-sensitive adhesive 
on one end. Applications include use 
in dilation and curettage of the uterus, 
in plastic repair of the vagina and as 
the upper towel in thyroidectomy 
Package size is 6 by 6% in. 

The towel drape is a solid plastic 
sheet 15% by 9 in., edged with adhe 
sive on one side, for draping extremi 
ties, for abdominal draping and for 
any other rectangular operative site. 
There are two separate towel drapes 
in each 6-by-64-in. package 

So far as is known, these are the 
first hermetically sealed, flexible pac k 
ages successfully to withstand surgical 
sterilization temperatures. As such, 
they mark a big forward step in the re 
cent steady development of steriliza- 
tion-in-the package techniques. 
Crepits: Envelopes fabricated by Ivers 
Lee Co., Newark, N. J., using “Metalam’ 
foil-flm material laminated and _roto- 
gravure printed by The Dobeckmun Co 
Cleveland. Glassine, Riegel Paper Corp., 
New York. Heat sealer and conveyor, 
Doughboy Industries, Inc., New Rich 
mond, Wis. Folding cartons, Kaplan Pa- 
per Box Co., St Paul, Minn Shipping 
cases, Northwestern Corrugated Box Co., 
Minneapolis 





REMINDER 


[° many organizations that make 
and sell packaged products, the 
production department and the sales 
department do not always see eye to 
eye. This is not surprising, since their 
work is so different. A mutual under- 
standing, however, would go far to- 
ward solving many organizational 
problems. It is the purpose of this 
article to demonstrate the importance 
of good labeling to shop personnel, 
especially with respect to sales 
through retail outlets. 

Plant 
agree that good labeling is important. 
But in the nature of things, rarely in- 
deed do plant workers realize com- 
pletely the full meaning of good 
labeling unless they have an under- 
standing of the sales problems. Not 
the sales problems in their own com- 
pany’s sales organization, nor the 
problems of their wholesale distribu- 
tors; but the very special problems 
of that last link in the chain of dis- 
tribution—the retail store. 

Good labeling is within the con- 
trol of the production department. The 
plant superintendent will insist that 
he wants good labeling just as much 
as the sales department does. All 
right—there are certain things within 
his province that can be done to at- 
tain it. To be specific: he will de- 
mand labels of such a quality, design 
and character that they can be cor- 
rectly applied; he will insist on con- 
tainers that don’t create problems on 
the production line; he will demand 


personnel will cheerfully 


® Sales Manager, The Edward Ermold Co., 
New York. 
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Watch that label! 


equipment that can apply labels prop- 
erly as to volume as well as quality; he 
will insist on machine maintenance 
on a regular schedule; he will find a 
place for himself at meetings of the 
packaging particularly 
when label changes and _ production 
procedure are on the agenda. Above 
all, he will inform himself as to the 
buying habits of the retailer and es- 
pecially of the ultimate consumer in 
matters affecting packaged merchan- 


committee, 


dise. 

This last suggestion is not offered 
with the expectation—even if it were 
universally adopted—that it could 
prove to be a panacea; the field is 
too broad. But it would provide ex- 
cellent and helpful background in- 
formation for the full cooperation 
needed. It does at least that in the 
case of an acquaintance of the writer’s 
who makes it a part of his regular 
routine each week to visit one of the 
super markets located near where he 
lives. 

Naturally, his first observation point 
in the store is the section where his 
own brand is displayed and sold. He 
is justly proud of the quality of his 
packaging, including labeling, inspec 
tion and case packing. He admits, 
however, that “Quite frequently 1 
find a package with a defective label 
—and very quietly I take it off the 
front row and stick it in the back of 
the shelf.” Interesting from one point 
of view, but very far from solving the 
problem. It still leaves the retailer 
holding the bag. 

To elaborate a bit: Let us say that 
the retailer pays $2.50 for a 2-doz. 
case of a certain product. At a price 
of two for 25 cents, his sale of the 











entire case will yield $3; he realizes 
50 cents or 20% gross profit. 

Now suppose that two bottles in the 
case have torn labels, one has a label 
that is soiled or dirty and one has 
no label at all. An extreme case? Per- 
haps, but not at all impossible. It 
could happen; and when it does, 
what happens to the retailer's profit 
picture? He merely trades dollars—if 
he sells 20 bottles, he simply gets his 
investment back with nothing for his 
effort, for the four unsold bottles rep- 
resent his profit on the case. They can 
be returned for credit, to be sure; but 
more than likely they will remain on 
the shelf, avoided by clerks and cus 
tomers alike. It’s small consolation to 
close them out finally at reduced 
prices as seconds. The manufacturer 
in most cases will replace them, but 
even so there is a loss because of ex 
tra handling charges—a loss traceable 
labeling and 
Obvi- 


ously, high-quality labeling helps to 


directly to defective 


poor packaging operations. 
sell products. Conversely, but equally 
obvious, poor labeling helps to pro 
duce losses. 

In most companies high standards 
are maintained, particularly in the 
matter of product quality. And the 
production personnel can be relied on 
to assume its proper responsibility 
However, getting the production de 
partment fully to appreciate and help 
with the problems of the sales depart 
ment seems often to present difficul- 
ties. That is true in too many busi 
nesses. In some organizations a great 
gulf separates the thinking behind la 
beling as a production operation on 
the one hand and sales effort as a 
marketing function on the other; but 





THIS IS A CASE WHERE SLIPS COUNT, AND THE PRODUCTION WORKER 


MUST REALIZE THE EFFECT ON THE CONSUMER AT POINT OF SALE. 


a little reflection will convince the 
most case-hardened production man 
that—from a sales point of view— 
proper packaging is as important as 
product quality. W ithout proper pack- 
aging, the product would be un- 
known. 

Within the shop, there is never any 
doubt about the importance of such 
operations as bottle cleaning, filling, 
pasteurizing, etc., because these op- 
erations have a direct bearing on the 
quality of bottle contents. Labels, of 
course, have no bearing on product 
quality, but they have a very direct 
bearing on sales. Without a high-qual- 
ity labeling operation, all the care, 
inspection and control that is lavished 
on product and process goes down 
the drain—wasted! And so we come 
back to our premise: For plant and 
production workers to realize com- 
pletely the full meaning of good la- 
beling, they should have a sympa- 
thetic understanding of sales prob- 
lems, which includes at least a casual 
understanding of the retailer’s selling 
habits and the customer’s buying 
habits. 

It is possible to classify retail sales 
in three categories. Each of the three 
partakes somewhat of the other two, 
but the observer who has a bent for 
sales psychology will distinguish them 
as impulse sales, reminder sales and 
selection sales. 

The huge super-market develop- 
ment of the past 15 years owes its 
growth in large measure to impulse 
buying. While it is true that the self- 
serve chain store enjoys such other 
advantages as mass purchasing and 
reduced store labor, beyond doubt 
a big factor in their sales success is 
impulse buying. 

Each of us who is at all concerned 
with family budget problems knows 
from personal experience how this 
principle operates. The housewife 
makes up a list of “must” items, but 
when her go-cart reaches the check- 
out counter, it will contain all of the 
“must” items—plus many more not on 
the list. Clever display of merchan- 
dise, careful grouping of related items 
and, above all, neat and colorful 
packaging must be credited for the 
additional purchases. The shopper 


buys more than was planned or antici- 
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pated, and most of the additional pur- 
chases are made on the impulse 
aroused by the package. 

The reminder sale is the result and 
goal of advertising, for the new cus- 
tomer and for the old one who has 
slipped away. Advertising, it is often 
said, makes the first sale, and the 
quality of the product makes the cus- 
tomer. 

Like very many cliches in the lan- 
guage of business, this one is only 
true up to a certain point. Advertising 
engages the customer’s attention 
when that potential buyer is far from 
the point of sale; but people forget 
easily. The prospective customer 
doesn’t often go shopping with an ad- 
vertisement in hand. Between the 
message of that advertisement and 
the consumer’s “I want that” a link 
must be supplied before the buying 
decision is reached. At this point it is 
the job of the label to remind the 
shopper of the favorable impression 
created by the advertising which was 
previously observed in the home— 
or at least not at the point of sale. 
The package itself must provide that 
missing link, whether the item con- 
cerned represents a product new to 
the customer or one which for some 
reason or other has been absent from 
the shopping list recently. 

The selection sale is closely related 
to the reminder sale. It is a.principle 
that operates in the case of a cus- 
tomer who is a careful planner with 
a very definite and quite complete 
“must” list. More than likely—in spite 
of all the efforts of the manufacturer 
to make the consumer brand con- 
scious—the shopping list contains rela- 
tively few brand names. The brand 
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which the consumer purchases regu- 
larly will be the first choice. If that 
brand is missing from its accustomed 
place or if the package happens to be 
uninviting due to careless handling, 
there are plenty of competing products 
from which a second-choice selection 
A well-labeled bottle of 
some other manufacturer attracts at- 
tention—and a sale is made! 

Sales of packaged products, then, 
follow for the most part these three 
patterns: Impulse, reminder and se- 
lection. But no matter which pattern 
is followed, in every case package ap- 
pearance is important. The bottle, 
can or carton must arouse the buying 
urge. Its initial step in that direction 
is attracting attention—favorable at- 
tention—first, on the part of the retail- 
store manager who likes eye-catch- 
ing display for his merchandise and, 
next, on the consumer whose roving 
eye takes in everything but lingers on 
the most attractive items. 


can be made. 


Labels and packages are geared to 
these three patterns. The power of 
the package to arouse the buying urge 
relies on artistic design and attractive 
coloring. No expense is spared to 
make the label equal to its job. Ad- 
vertising emphasizes the point by ty- 
ing in with and supporting the pack- 
age. The sales effort—and sales are 
the goal—costs the manufacturer 
heavily in salesmen’s time, in adver- 
tising-men’s time, in designers’ time. 
A package with a sloppy appearance 
may annul the entire investment which 
the company has made. 

This is a heavy responsibility. The 
labeling must be so carefully and 
neatly done that the full value is ob- 
tained from all the elements of 
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product quality, careful packaging 
operations and artistic design. A la- 
bel that is applied all skew-gee, a 
bottle with a smeary smudge of ad- 
hesive, can cancel out all the careful 
thought and hard work that has been 
expended up to the point where the 
container reaches the labeling ma- 
chine, and dissipate all the intelli- 
gent sales effort which follows the la- 
beling operation. Nothing less than 
perfection can be accepted as the 
goal—a goal set up for every bottle, 
carton or can. A single defective or 
unsalable package can engender ill 
will because it may represent the re- 
tailer’s profit or result in a consumer’s 
almost subconscious rejection of your 
product. 

So far, this discussion has _at- 
tempted to convey to production per- 
sonnel—in terms of sales—the why of 
good labeling. It would be a very in- 
adequate treatment indeed if it 
omitted any mention of the how of 
good labeling. 

Labeling, though it performs a 
sales function, is a mechanical opera- 
tion. To assure high-quality labeling, 
proper maintenance of equipment is 
paramount. Good labeling will reduce 
package losses; will eliminate, to a 
degree at least, costly repairs; will re- 
duce glue consumption; will reduce 
the possibility of serious breakdowns. 
In a well-organized maintenance pro- 
gram, Rule No. 1 for adhesive equip- 
ment is keep the machine clean. Your 
adhesive supplier, as well as the maker 
of your equipment, doubtless can pro- 
vide you with very detailed instruc- 
tions for cleaning—and keeping clean 
—your labeling machines. 

But proper maintenance isn’t all; 
there are other problems in connec- 
tion with labeling, due to other 
causes than improper care, such as 
machine adjustment, normal wear 
and tear of equipment; poor quality 
of glue, peculiarities of the label and 
the paper on which the label is 
printed, or adverse atmospheric con- 
ditions. The last three are not always 
taken into consideration when at- 
tempts are made to run down the 
causes of poor labeling. 

For the guidance of the “trouble 
shooter,” the accompanying check list 
may be found helpful. It represents 
the thinking and experience of peo- 
ple in the fields of paper making, ma- 
chine manufacture and adhesive pro- 
duction. It will help to identify the 
trouble, trace the cause and make 
proper corrections. 
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TROUBLE 


Labels 
away from bottles 


curling < 





PROBABLE CAUSE 


Labels too stiff. 
Labels too springy. 
Label paper 
grained. 

Too much glue. 
Inefficient wiper action. 

Use of glue with insufficient 
tack. 


Glue on grippers. 


incorrectly 


REMEDY 


“Roll” or flex labels before running by 
bending label stacks in direction of 
application (but make sure they lie flat 
in label box). 


Humidify labels before running them. 


Store labels face down, with weight on 
top. 


Specify 
direction. 
Adjust scraper close to roller. 

Clean, adjust or replace wipers. 

Apply glue concentrated, adding only 
water prescribed. 

Inquire for a suitable grade of tackier 
glue. 

Wash grippers and dry. 


labels with horizontal grain 





Wrinkling or 


blistering of labels 


Too much glue. 

Too much moisture in glue. 
Label pickers not swinging 
far enough into label box. 
Inadequate back-up pressure. 


Adjust scraper close to roller. 


Use glue with high solids (low water 
content). 


Adjust label picker swing. 
Grease yokes. 
Check friction brake shoe pressure. 





Labels not re- ¢ 


moved from label 
box 


Label pickers not swinging 
far enough into label box. 
Inadequate back-up pressure. 
Application of inadequate or 
excessive glue to the label 
pickers. 

Label box hooks gripping 
labels too tightly or too losely. 
Glue lacking sufficient initial 
tack to pick labels out of 
lal 


Adjust label picker swing. 
Grease yokes. 
Check friction brake shoe pressure. 


Adjust scraper to provide thin, even film 
on roller. 


Clean dried glue from hooks. 
Smooth hooks with fine emery cloth. 
Check hook adjustment. 


Run glue 
minimum film. 


Try a tackier label glue. 


concentrated, applying 





=. 


Transfer and glue rollers not 
in proper contact. 

Uneven transfer of glue. 
Worn transfer roller. 

Water not thoroughly mixed 
into glue. 

Picker plates not clean. 


Adjust rollers. 
Adjust scraper to 
clearance with roller. 
Replace roller. 
Water should be added to glue slowly 
and mixed thoroughly before placing in 
glue pan; when diluting glue already 
in pan, use thin mixture and stir well. 
Clean picker surfaces with a weak 
detergent and dry thoroughly. 


provide uniform 





Tearing 
of labels 


Faulty adjustment of label 
box. 


Glue on wipers. 


Adjust hooks so label stacks rise freely. 
Smooth hooks with fine emery cloth. 


Clean wipers with warm water to remove 
accumulated glue. 





Labels falling off 
bottles 


Too much glue. 
Inadequate glue supply. 
Improper type of adhesive. 


Adjust scrapper closer to roller. 
Refill glue box. 
Consult adhesive supplier. 





Smearing of bottles 
or labels 


Too much glue. 


Adjust scraper closer to roller. 





Crooked labeling 


Uneven application of glue on 
the labels. 


Grippers not holding firmly. 
Unevenly worn wipers. 
Excessive glue application. 
Rough or gummed-up hooks 
on label box. 


Check scraper blade for foreign matter. 


Check arrangement of transfer and glue 
rollers. 


Align scraper and roller. 

Adjust gripper and pressure. 
Adjust gripper timing. 

Replace worn wipers. 

Adjust scraper closer to roller. 
Clean and smooth hooks. 





Bottles jamming 
between pusher 
bar and intake 
guides 


Star wheel mistimed. 





Adjust timing of star wheel. 
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Flying cake box 


SENDING CAKES TO BAKERS BY AIR, IN WINDOW CARTONS THAT BEG FOR CARE, 


IS SUPPLY FIRM’S WAY OF SAMPLING ITS PRODUCTS 


ending cakes to bakers may seem 

like a new version of carrying coals 
to Newcastle, but for Henry & Henry, 
Inc., Buffalo, manufacturers of baker’s 
ingredients, it was the only practical 
means of providing prospective cus- 
tomers with an effective sample of a 
finished product made from Henry & 
Henry’s own products. The use of the 
sample cake was made possible be- 
cause a package was found that pro- 
tects the product, speeds delivery and 
commands the receiver’s attention and 
good will. 

Most of the firm’s prospects are 
quite distant from the company’s Buf- 
falo, N. Y., plant. This made for a 
problem in delivering sample cakes 
without damage and without the cake 
becoming somewhat less than a per- 
fect product because of the time re- 
quired for delivery. 

After considerable experimentation, 
Henry & Henry selected a special win- 
dow-type corrugated carton to be 
used for air-express shipment of sam- 
ple cakes prepared in the firm’s labora- 
tory kitchen. The air-express carton 
solved the problem very well. First, 
air express assures rapid delivery di- 
rect to the person for whom the sam- 
ple is intended. Second, use of a 
transparent-film window alerts trans- 
portation personnel to the fact that the 
carton contains a beautifully iced cake 
requiring special handling. Third, the 
carton presents a neat and easy-to- 
open package without mess or bother 
when it is delivered to the prospect’s 
office. 

In practice, it has been found that 
the window presents a psychological 
barrier to the mishandling of the cake. 
It also assures prompt opening of the 
package by the receiver. 

A special sticker applied to the top 
of the carton calls attention to the 
fragile nature of the product and the 
need for speedy delivery. The infor- 
mality of the rhyme on this caution 
sticker (see illustration of the packaged 
cake) is certain to create out-of-the- 
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ordinary good will for the sender. Its 
originality should be a challenge to the 
many users of stickers who never go 
any farther than routine requires, thus 
losing a labeling opportunity that can 
be used by the manufacturer to his 
distinct advantage. 

“Handle with care” 
often ignored and the conventional 
“quality product” claim is used so 
much that it has little impact. The 
Henry & Henry label has a fresh and 
sincere approach that can’t help but 
win attention and achieve functional 
purpose. 


stickers are 


A return-receipt card on which con- 
dition of the product can be indicated 
is included with each package. Besides 
advising Henry & Henry whether the 
sample was delivered satisfactorily, 
the return card also assures the firm 
that delivery was made to the proper 
person. 

The carton used for air-express ship- 
ments of the sample cake is made of 
three pieces: (1) outer case with 
hinged window lid, (2) inner liner 
with hand cut-outs for easy removal 
of the cake and (3) a white pressed- 
board disk, which is fastened to the in- 
ner liner with a weight staple. Ridges 
on the disk prevent side movement of 
the cake. The package can be tilted at 
a sharp angle in handling and the 
cake, because of the friction grip of 
the grooved disk, will not slide into 
contact with the liner and smear the 
icing. When the two ends of the 
weight staple are pressed together, 
cake and disk can easily be removed 
from the inner liner. Cartons are se- 
cured with gummed paper on all ex- 
terior seams to provide a seal that 
keeps dust out and moisture in. Pro- 
tection against moisture loss is essen- 
tial so the cake will not become dry 
and lose the appealing fresh taste that 
is so important to make it a salesman 
of Henry & Henry ingredients. 


Crepit: Window carton, Lawless Bros., 
North Tonawanda, N. Y. 


PHOTOS COURTESY HENRY & HENRY. 


THIS SIDE UP 


SPECIAL HANDLING is assured this 
cake in air-express shipment. Origi- 
nality of “patty-cake” 
commands interest and 


caution sticker 


good will. 


PROTECTION AND CONVENIENCE 
are features of three-piece box. Disk 
holding cake is fastened to liner with 
weight staple; hand holds are in liner. 





Best way to wrap up a 


Hard-to-package products look better, keep 


Be eet pa ay “s. 


PLIOFILM seals pickles, sauerkraut and oysters in PLIOFILM holds up to 10 pounds of any bulky 
their own brine, without leakage or moisture fruit or vegetable, without danger of breakage— 
loss. Lets cust see contents aids volume selling. 








OR more than twelve years industry has been solving many of its 
) paar packaging problems with PLioritm—Goodyear’s trans- 
parent rubber hydrochloride film. 


This unique film has many advantages. It is tough and durable, with 
strength to hold heavy goods. It is hard to tear, split or puncture— 
won't shatter or run. It seals moisture in—or out—insuring quality 
protection. It has good dimensional stability—doesn’t pucker or 
shrink. And its sparkling transparency gives your product a “buy 
me” appeal. 


Got a packaging headache? Maybe PuioFiLm’s your medicine, too. 
Write: Goodyear, Pliofilm Dept., Akron 16, Ohio. 
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puncture- 
resistant 


THE PERFECT WRAP for 

roasts, poultry and all ir- 

regular products, PLiOFILM won't 

shatter or run. Its clear transparency 
speeds self-service sales. 


PLIOFILM keeps spark plugs from rusting and cor- PLIOFILM keeps linens and other textiles clean 
roding by sealing out harmful moisture. If your until sold. Doesn't shatter or split in shipment— 
problem involves keeping moisture in or out, eliminates rewraps. 

try PLIOFILM. 


Good things are better in we 


‘ 


| | | GOOD*;YEAR 


3-way protection against air, moisture, liquids 


Pliofiim, « rubber 
hydrochloride—T.M The Goodyear 
We think you'll like “THE GREATEST STORY EVER TOLD” —Every Sunday— ABC Network Tire & Robber Company. Akron, Ohio 
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Revolving action, interior lighting, con- 
venient size (10 by 15 in.) and full color 
are combined in this Carousel watchband 
display for Speidel Corp. Four plastic 
packages holding the watchbands form 
wings which frame the interior-lighted, 
full-color transparencies h d under a 
gold and white carousel top. On the 
deck of the unit is space for displaying 
watches. Display, Einson-Freeman Co., 
Inc., Long Island City, N. Y. 





This “Barber Shop Quartette” display carton is aimed at counter 
promotion of four A. C. Hynd Corp.’s barber-shop products in one 
unit as a gift item. Die-cut and scored figures are removable as 
kid cut-outs. The carton also includes a vault for used razor blades. 
Separate pieces may be attached to the display carton to make 
it suitable for birthday, Christmas, Valentine Day or Father’s 
Day. A display card promotes the unit as “Four-part harmony.” 
Display, Gebhart Folding Box Co., Dayton, Ohio. 


DISPLAY 


A single circular piece of board cut spirally like the peeling 
of an apple gives a new twist to this outstanding new bottle 
topper used by the Wine Growers Guild of Lodi, Calif. It is 
designed @ tie in with other advertising material following 
the Xavier Cugat theme. One end of the musical note carries 
a picture of Cugat, while the other provides space for price marking. 
Display, Lehmann Printing & Lithographing Co., San Francisco. 


United Motors Service, Div. of General Motors Corp., 
displays its complete line of sizes of thermostats 
in this fibreboard unit, suitable for counter or wall 
use. It is constructed in one piece and lithographed 
in two colors. Thermostats are easily removed and 
refilled from this compact merchandiser, which meas- 
ures only 18 in. high, 15 in. wide and 3 in. deep. Display, 
Display Diy., River Raisin Paper Co., Monroe, Mich. 
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The clean, uncluttered appearance of the actual Lucky 
Strike cigarette package is reflected in this floor stand 
dispenser which is a giant replica of the 20s pack. The 
unit is made of sturdy paperboard and when placed at 
heavy-traffic points, stacked with cartons of Luckies, 
stimulates impulse buying. The “Be Happy—Go 
Lucky!” slogan is prominent at the top. Merchandiser, 
Consolidated Lithographing Corp.. Brooklyn. 


eh a 
Gold-colored foil printed in purple, yellow and white pro- 
vides an attention-getting display for the Ohio Confection 
Co.’s Fudge Bars. Carton ends are pulled out to form a basket 
for jumble display of the candy bars on counters of candy 
and drug stores. Back piece folds down and a printed pro- 
tective paperboard cover is fitted over the carton, making 
a shipping unit. Display carton (Gair-Reynolds Foiline), Cleve- 
land Cartons division of Robert Gair Co., Inc., New York. 


GALLERY 


Tuffy Twenty-Seven shoe laces—a “family package 
for ladies and men”—are displayed in this metal 
rack created especially for super-market selling. 
Newest product to be introduced by Henry Thayer 
Co., the laces are affixed to die-cut, scored cards. 
The card packages are hung on three metal arms 
projecting from the top of the unit through circular 
a re “3 — ee = a Bristol-Myers’ “Trushay—Buy Two” display is designed 
shaken a dancaae Be Ana peer acon not only to spur individual sales in larger amounts, but 


C 2 also to tie in with the company’s advertising theme for 
piece, beia Display Studios, tA Trushay hand lotion—“Keep one in the kitchen; keep 


one on the dressing table.” Eight individual paperboard 
sleeves for holding actual bottles of the lotion, together 
with a counter display card, comprise the display. The 
98-cent price for two bottles is given prominence. Display, 
Carl Percy, Inc., New York. 
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Packaging Show a sell-out 


WILL FILL ATLANTIC CITY CONVENTION HALL FOR THE 


FIRST TIME; 


THROUGH TRAIN SERVICE ARRANGED; CONFERENCE PROGRAM IS TAKING SHAPE 


Pxsire people will travel in un- 
precedented comfort to the big- 
gest packaging show in history at At- 
lantic City next month. On the basis 
of responses to the postcard-poll of 
interest in January’s MopERN Pack- 
AGING, the Pennsylvania Railroad has 
announced that through sleeping cars 
to Atlantic City will be operated on 
the night of April 16 from eight Mid- 
western and Eastern cities. Mean- 
while, the American Management 
Assn., sponsor of the show, revealed 
that all booth space had been sold 60 
days in advance of the opening, as- 
suring that the National Packaging 
Exposition for the first time will com- 
pletely fill the huge Atlantic City Au- 
ditorium, the world’s largest exhibit 
floor. 

A total of 242 companies thus will 
participate in the 20th national ex- 
position, running from April 17 
through April 20, occupying more than 
80,000 sq. ft. of floor space. The total 
area of the show will be in the neigh- 
borhood of 140,000 sq. ft. 

Both exhibits and conference ses- 
sions will be centered on today’s twin 
problems of military supply and 
home-front shortages. Many of the ex- 
hibitors are laying stress on Govern- 
ment requirements for overseas ship- 
ment and will show moistureproof 
packages, packages designed for 
rough handling overseas and pack- 
ages designed to protect products un- 
der unusual climatic conditions. Many 
others will feature substitutes for ma- 
terials already in short supply or ex- 
pected to become short. 

The Pennsylvania Railroad’s plans 
for through service depend upon ac- 
tual bookings of space. It should be 
emphasized that those who re- 
sponded to the postcard-poll must still 
make their ticket arrangements 
through Pennsylvania agents, and this 
should be done as soon as possible, 
merely specifying that space is de- 
sired on a through car or through 
train to Atlantic City for the National 
Packaging Exposition. 
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From replies received to the post- 
card, it appears that the great ma- 
jority of visitors want to arrive on 
Tuesday morning, April 17. Accord- 
ingly, all special trains are booked to 
leave their points of departure on the 
night of the 16th. No through service 
will be available on any other night. 

Tentatively, Packaging Exposition 
Special Trains are scheduled to leave 
as follows (all times given being local 
standard time): from St. Louis, 9 a.m.; 
from Chieago, 12:30 p.m.; from De- 
troit, 5:40 p.m.; from Cleveland, 
8:30 p.m.; from Buffalo, 9 p.m.; from 
Pittsburgh, 11:25 p.m. All of these 
trains are due to arrive in Atlantic 
City about 8:35 a.m., April 17, in time 
for the Exposition which is scheduled 
for opening at noon. 

Other trains tentatively planned 
will leave Washington at 1:30 a.m. 
and Boston at 12:05 a.m. April 17, 
reaching Atlantic City about 10:05 
a.m. the same day. 

Passengers from points beyond 
these eight terminal cities are, of 
course, expected to arrange their own 
schedules so that they can connect 
with the specials at the times given. 

This schedule is based on sufficient 
actual bookings developing from each 
of these points to warrant consolida- 
tion of equipment for operation of 
special trains. If extra train operation 
is not warranted, but travel justifies 
operation of extra cars from any of 
these points, the arrival at Atlantic 
City will be approximately 10 a.m. for 
cars from St. Louis, Chicago, Buffalo 
and Pittsburgh, and about 12 noon for 
cars from Detroit and Cleveland. The 
only alternative will be the usual 
changing of trains at North Philadel- 
phia. 

To insure the extra service, it is 
necessary that all those interested 
contact the Pennsylvania’s Division 
Passenger Agent at one of the eight 
cities listed no later than April 6, and 
preferably sooner. 

According to P. O. Vogt, AMA vice 
president for the Packaging Division, 





the program for the Packaging Con- 
ference, which will be held concur- 
rently during the first two and a half 
days of the Exposition, is being 
planned with a view to giving the 
very latest and most accurate reports 
on probable availability of packaging 
materials, case stories of what pack- 
aging companies are doing to cope 
with shortages and concrete informa- 
tion on packaging requirements of the 
Armed Forces. 

Top packaging officials from all 
branches of the Armed Services will 
participate in a session on military 
packaging the first day. Another ses- 
sion will be devoted to forecasting the 
supplies of all basic packaging mate- 
rials. “New Packaging Materials— 
Their Characteristics and Uses” will 
be discussed by Robert de S. Couch, 
head of packaging research for Gen- 
eral Foods Corp. 

Case stories of procedures their 
companies have developed to solve 
packaging problems in the present 
period of shortage will be presented 
by Charles D. Mattingly of The Cole- 
man Co., Inc., Wichita, Kan.; C. E. 
Sherwood of S. C. Johnson & Son, 
Inc., Racine, Wis., and A. C. Benja- 
min of Junket Brand Foods, Little 
Falls, N.Y. 

Other topics on the agenda are 
“Packaging Lessons from the Last 
War”; “Significant Advances in Pack- 
age Printing” and “Maximum Use 
of Packaging Equipment Through 
Proper Maintenance.” The complete 
Conference program and other guides 
to the show will appear, as usual, in 
the forthcoming April issue of Mop- 
ERN PACKAGING. 

Although indications are that the 
crowd of visitors, along with other as- 
pects of the show, will set a new At- 
lantic City record, hotels have prom- 
ised accommodations for all through 
the Housing Bureau of the AMA Na- 
tional Packaging Exposition, 16 Cen- 
tral Pier, Atlantic City. The last At- 
lantic City Packaging Show, in 1949, 
drew 11,000. 
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Set-up Boxes 


the quality you want 
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the quantity you need 


..ask BURT 
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Open or closed... Burt Boxes 
create an impression 
that's always in harmony 


with your product. 
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F.N. Burt Company Inc. « Manufacturers of Small Set-up Boxes, Folding Cartons and Transparent 
Containers * 500-540 Seneca Street, Buffalo 4, New York + Offices in Principal Cities Or Write 


Direct * Canadian Division: Dominion Paper Box Co. Ltd., 469-483 King St. W., Toronto, Canada 
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Look about you in retail outlets and you'll see many packages that feature 


new and ingenious improvements—improvements that result in GREATER 
SALES .. 


hh ALAMITOS 


. You will also find that in an impressive number of cases such 
sales-winning packages are being produced on machines designed and built 
by PACKAGE of Springfield. 

In meeting today’s demand for package improvement, our Engineering 
and Designing Department brings to bear the skill and experience gained 
in serving leading manufacturers for the past 38 years. And our more than 
80 standard models of machines lend themselves to such a diversity of re- 
quirements, that by simple adaptations we can usually supply a machine 
which will fill a new need most economically. 

We'll be glad to study your plans for package improvement or ways to 
lower costs. 


Write or phone our nearest office. 


Our machines meet a great variety 


a oi PACKAGE 


See us at the PACKAGING SHOW MACHINERY COMPANY 


Booth 315, Atlantic City Auditorium, April 17-20 SPRINGFIELD , MASSACHUSETTS 
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Charles A. Southwick Jr. ° 


Technical Editor 


Polyamide resin suspensoids 


A NEW FORM OF THE VERSATILE SOYBEAN PLASTIC PROMISES ANSWERS 


TO MANY PACKAGING ADHESIVE PROBLEMS. 


ackaging problems—posed by a 
P world at war as well as one at 
peace—make stringent demands on ad- 
hesives and resins. Resin-based ad- 
hesives must accomplish many func- 
tions, including the coating of paper, 
the sealing of packages, the seafing of 
labels to packages and the protection 
of package contents from water va- 
por, salt spray and grease. In addi- 
tion, modem packaging equipment 
requires that adhesives be reasonably 
easy to apply. Since these varied prob 
lems rarely find their solution in one 
material, the manufacturer must often 
employ several adhesives for a single 
package. 

A product which promises to solve 
these problems is the recently an- 
nounced polyamide resin suspensoid. 
Polyamide resin, a condensation prod- 
uct of dimerized and trimerized acids 
of soybean oil with ethylene diamine, 
was first introduced to the packaging 
industry on a commercial scale some 
three years ago. Originally offered 
for use by hot-melt or solvent applica- 
tion, these resins gained wide and 
ready acceptance; they provided wa- 
ter-vaporproof and greaseproof films 


® General Mills Research Laboratories, Min- 
neapolis, Minn 


See Polyamides,” Mopern PacKaGInc, 


Oct., 1947, p. 143 


CHANGE OF FORM is illustrated 
by this comparison of new 
water-dispersed resin (left) with 
solid block of polyamide resin. 


that heat sealed at relatively low tem- 
peratures. It was realized, however, 
that the vistas of polyamide resin 
might be greatly expanded if it could 
be produced in the form of a water 
suspensoid or emulsion. 

General Mills Research Laborato 
ries set to work on this problem with 


the goal of producing a water coun- 


By Harold Wittcoff° 


terpart of polyamide resin that would 
in no way detract from the virtues of 
the resin itself. It is known, for ex- 
ample, that many emulsifying agents 
tend to impart tack to non-blocking 
Mills 
researchers insisted that the excellent 


resins; in their work, General 


non-blocking properties of polyamide 


resin must not be decreased by com- 


PHOTOS COURTESY GENERAL MILLS, 





LABORATORY PREPARATION of polyamide resin suspensoid is demon- 
strated at General Mills’ Research Department by Dr. Wittcoff, the author. 


bination of the material with water. 
Suspensoid forms of many resins are 
also known to have less water-vapor 
resistance than the undispersed resin; 
General Mills scientists carefully 
guarded against a reduction in this 
property as they formulated the poly- 
amide resin suspensoids. 

The key to the successful produc- 
tion of a water-dispersed polyamide 
resin lies in the dispersion technique. 
This technique has not been made 
public as yet; its net result is a cat- 
ionic dispersion that lays down a film 
composed of discrete particles. This 
film is easily fused and is then in 
every way comparable to the film of 
polyamide resin laid down from sol- 
vent or by hot-melt procedures. 

After reaching this stage in its de- 
velopment program, General Mills 
decided to use the suspensoid in an 
attempt to improve some of the prop- 
erties of polyamide resin. Modern 
packaging problems, of course, de- 
mand constant improvement. 

One of the properties in need of 
modification was the resin’s narrow 
sealing range. Although polyamide 
resin adhesives seal at very low 
temperatures (80-100 deg. C.), they 
may not produce good seals at higher 
temperatures; for if the resin film be- 
comes overheated, the resin 
soak into paper or become too fluid 


may 
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to establish a bond. Since polyamide 
resin in suspensoid form is compati- 
ble with numerous materials with 
which it is not compatible either in 
hot-melt or solvent form, this problem 
was readily solved. By judicious com- 
pounding, General Mills has devel- 


oped compositions which possess very 
broad sealing ranges and which pro- 
vide seals of great strength. Of partic- 
ular merit in this respect are Polya- 
mide Resin Suspensoids B-1001x and 
E-200. 

The suspensoids have also made it 
possible to improve the cold-tempera- 
ture resistance of polyamide resin 
seals; although these seals were fairly 
good with the solid resin, there are 
applications which require that bonds 
be stable at very low temperatures 
for extended periods of time. Again, 
it was possible to compound a sus- 
pensoid to accom lish this purpose. 
In general, then, the ease with which 
the suspensoids may be compounded 
has enabled them to solve a great 
variety of problems posed by various 
actual and potential users. 


Types of suspensoids 

The basic polyamide resin suspen- 
soid bears the code designation A- 
000. This material is a water counter- 
part of General Mill’s Polyamide 
Resin No. 95. It is important to real- 
ize that Polyamide Resin No. 95 con- 
tains, in addition to the polymer 
prepared from the condensation of 
dimeric and trimeric vegetable acids 
with ethylene diamine, small quanti- 
ties of Santicizer 8 (Monsanto), 
Staybelite Ester #10 (Hercules Pow- 
der Co.) and paraffin. Suspensoids 
free of these additives are also avail- 


TABLE I—PROPERTIES OF GENERAL MILLS 
POLYAMIDE RESIN SUSPENSOIDS 


A-000 


Property 


Per cent solids 
(minimum) 35 
Viscosity at 25° C. 
(poises)* 0.4-0.9 
Pounds per gallon 
at 25° C. 8.4 8.5 
Appearance (color) Opaque- 
white 
Mechanical 
stabilityt 
Odor 


Excellent 
None 


0.5-1.3 


Opaque- 
white 


Good 
Slight 


aromatic 


Polyamide Suspensoid 


B-200 


B-1001x 


42 
12-15 
8.5 8.5 


Opaque- 
white 


Opaque- 
white 


Excellent 
None 


Excellent 
Slight 


aromatic 


(sweet) 


pH 4.9-5.2 


Particle size 
(microns) 1 1 
Particle charge 
Settling rate 
Solvent tolerance 


Cationic 
Very slow 
Good 


4.9-5.2 
Acid number 3-5 35 


Cationic 
Negligible 
Good 


4.0-5.0 4.0-5.0 
5-12 3-5 


1 1 

Cationic Cationic 
Very slow Negligible 
Good Good 


® Viscosities were determined by means of a MacMichael Viscosimeter. 


+ Judged by centrifugation tests. 
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able for cooperative research under 
the code designation A-001x. In ad- 
dition to Polyamide Resin Suspensoid 
A-000, three other types are avail- 
able, each of which has been com- 
pounded to provide specific, desir- 
able properties. The properties of all 
of these suspensoids are listed in Ta- 
ble I. 

It will be observed that although 
their solids content varies from 35 to 
42%, the viscosity of the suspensoids 
is quite low. Naturally, this viscosity 
may be increased by the addition of 
various thickening agents such as 
methocel, polyvinyl alcohols, various 
natural gums, carboxymethylcellulose, 
low molecular weight acrylic resins 
and related materials. 

The viscosity of suspensoids with 
higher solids content is also higher, 
and such materials, like products free 
of compounding agents, are available 
for cooperative research. 

The suspensoids possess very slight 
odor, a fact which is, of course, ex- 
tremely important in the packaging 
field. Feeding tests with rats also in- 
dicate that the suspensoids have no 
gross toxicity. 

Of special importance is the me- 
chanical stability of these suspen- 
soids. Polyamide Resin Suspensoid 
A-000 may be subjected to continued 
stirring, to the effect of high tem 
peratures and to repeated freezing 
and thawing without harm to its prop- 
erties. This stability of the basic ma- 
terial is reflected in some of the com- 
pounded products and the E-200 
composition is even more stable than 
the A-000 Suspensoid. 

The average particle size of poly- 
amide resin suspensoid is in the re- 
gion of one micron. This value, deter- 
mined by examination of the suspen- 
soid with both a light and electron 
microscope, is illustrated in the typi- 
cal micrograph shown in Fig. 3. 

As previously indicated, the sus- 
pensoids are cationic and have pH’s 
in the region of 4-5. They are, 
therefore, compatible with any other 
cationically or non-ionically dispersed 
material. The versatility of the sus- 
pensoid, however, is demonstrated by 
the fact that this cationic charge may 
be reversed. For all practical pur- 
poses, the suspensoid then becomes 
anionic and is compatible with a 
great variety of anionic latices, emul- 
sions and dispersions. This reversal 
of charge is accomplished by the 
rapid addition to the stirred sus- 
pensoid of an anionic detergent such 
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, II—PROPERTIES OF GENERAL MILLS POLYAMIDE 
RESIN SUSPENSOID COATINGS 


Coatings from Polyamide Suspensoid 


A-000 B 


Property 
Color 
Clarity 


Cream 
Opaque- 


Solvent resistance 
Water resistance 
after fusion Excellent 
Grease and oil 
resistance after fusion Good 
Heat sealing tempera- 
ture (° C.)* 
Blocking (no 


block at)+ 60°C. /75% 60°C 
R.H./1 p.s.i R.H. 


Stability of bond 
at —30° C. to 
+70° C. Fair 


24 hr 


Physiological®*® Non-toxic 


Odor 


© Se aling temperature was determined by subjecting a 3-in. strip seal to the 
fo 


at 9.5 p.s.i 


Cream 
Opaque- 
dull dull 


Good Good 
Excellent 
Good 


90-100 60-120 70-150+ 


1 p.s.i R.H 
24 hr 24 hr 


Excellent 
Burning rate Low Low 
Non-toxic 
None None 


The seal was arranged so that a tension of 35 g. is 


—200 B-1001x E-200 


Cream Cream 
Opaque- Opaque- 
dull dull 
Good Good 


Excellent Excellent 


Good Good 
90-170+ 


./T5% 60°C. /75% 60°C. 
] p.s.i R.H. 


100% 
3 p.s.i./ 
24 hr. 


Excellent Excellent 
Low Low 
Non-toxic 
None 


Non-toxic 
None 


action of heated jaws 
exerted immediately 


upon the release of the pee —that is, while the seal is still hot. Sealing is said to result at a given 


temperature if the seal 


10lds under these rather strenuous conditions 


+ Blocking tests carried out according to TAPPI standard T-477-M-47. Films coated on label paper 


at 4 lbs. per ream (500 sheets, 20 by 25 in.). 


®° Results of toxicity testing indicated that polyamide resin suspensoid is not grossly toxic 
included to the extent of 10% (17.6% moisture 


It was 


) in the diet of four rats for a period of 12 days 


At the end of this time, the animals were in as good condition as the control animals and did nm it 


indicate abnormalities on autopsy. 


as Nacconol NRSF (National Ani- 
line). 
The properties 


pared from the 


of coatings pre- 
various polyamide 
resin suspensoids are listed in Table 
II. 

Of particular interest is the broad 
heat-sealing temperature demon- 
strated by coatings of the B-200, 
B-1001x and E-200 suspensoids. Des- 
pite the low temperatures at which 
these compositions seal, however, they 
do not block at the relatively high 
temperature of 60 deg. C. under var- 
ious conditions of pressure and hu- 
midity. Recently, in fact, it was found 
necessary to prepare a composition 
with an extended sealing range that 
still would not block under the very 
severe conditions of 10 lbs. p.s.i. 
pressure at 40 deg. C. and 100% rel- 
ative humidity for a period of one 
week. An experimental suspensoid 
composition (A-003) has been de- 
vised which meets this blocking re- 
quirement and which seals at low 
temperatures to cellulosic materials, 
including moistureproof cellophane. 

In packaging applications, it is im- 
portant for coating films to dry rap- 
idly. The rapid drying times of the 


polyamide resin suspensoids at room 
temperature are indicated in Table 
ITI. 


TABL E I1I—DRY ING TIME OF 
POLYAMIDE RESIN 
SUSPENSOID COATINGS 


Drying time 
( minutes) 
at 50% R.H. 
and 73° F 


Pol yam ide Resin 
Suspensoid 


A-000 19 
B-200 12 
B-1001x 12 
E-200 14 
Naturally, these “drying times are 
greatly accelerated at increased tem- 
peratures. By way of comparison, a 
film from a solvent solution of poly- 
amide resin (35% solids in isopropyl 
alcohol-toluene, 1:1) dried under 
similar conditions in eight minutes. 
Water-vapor-permeability and 
greaseproofness tests were carried 
out on films of Polyamide Resin Sus- 
pensoid A-000. For the former, 
TAPPI standards T-448-m-40 were 
used with a relative humidity change 
of 65 to 0% at 72 deg. F. For the 
greaseproofness tests, TAPPI Stand- 
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TABLE IV—WATER-VAPOR RESISTANCE OF POLYAMIDE SUSPENSOID A-000 


Coating weight 


Water-vapor 
permeability 
(g./m?/24 hrs.) 


TABLE VI—EFFECT OF VARIOUS 
SOLVENTS ON THE CONTINUITY 
OF POLYAMIDE RESIN 

SUSPENSOID FILMS 
Solvent j | ~ Degree of continuity 








None — 
Unfused 9.5 
Unfused 10.0 
Fused 9.0 
Fused 10.0 


181.0 
202.0 
206.0 
2.9 
6.1 





TABLE V—GREASEPROOFNESS OF POLYAMIDE RESIN SUSPENSOID A-000 


Ream 
Weight 


Coating 


Penetration time 
( seconds) 


Flat or 





None - 
Unfused 17.0 
Unfused 18.0 
Fused 8 
Fused 8.5 


2 
133 
28 
1,8004 
2,280 





ards T-454-m-44 were used. The re- 
sults are indicated in Tables IV and 
V, where the grease and water-vapor 
resistance of the fused coatings are 
plainly demonstrated. For all of these 
tests, 23-Ib. cereal glassine was used. 

All of the compounded suspensoids 
exhibit greater greaseproofness than 
does the A-000 composition. Their wa- 
ter resistance is somewhat decreased, 
but experimental compositions with 
greatly enhanced water resistance 
have been devised for specific pur- 
poses. 

Plasticizers may be added to poly- 
amide resin suspensoids in the form 
of nonionic or cationically stabilized 


Pe a ae 


ee enn ml 


TINY PARTICLES of polyamide 
resin “floating” in water in sus- 
pensoid form are revealed in this 
photograph taken with an elec- 
tron microscope. The particles 
here are magnified 7,000 times. 
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dispersions or as solutions. (They may 
also be incorporated at the time the 
suspensoid is made.) Many liquid 
plasticizers, on the other hand, may 
be added directly with vigorous stir- 
ring. For some of these, an aging pe- 
riod of one week is desirable. The 
liquid plasticizers which have thus far 
been added are listed in Table VII. 
In all of these tests, 32 grams of 
plasticizer were used per 100 grams 
of suspensoid. As mentioned, poly- 
amide resin suspensoid films are com- 
posed of minute particles. Continu- 
ous films result from heat fusion (200- 
250 deg. F. for 5-30 min.), from the 
addition of certain plasticizers (San- 
iticizer 8 or tributyl phosphate) or 
from the addition of certain solvents. 
Water-miscible solvents such as meth- 
anol, ethanol, isopropanol, ethylene 
glycol and glycerol, as well as low- 
boiling solvents such as ethyl ethers, 
may be added directly to the suspen- 
soid with vigorous stirring. The de- 
gree of continuity obtainable with sol- 
vents is indicated in Table VI. 


Compounding 

Of direct importance to packaging 
is the compatibility of polyamide resin 
suspensoid with a wide variety of 
emulsions, latices and resin disper- 
sions. The suspensoid is compatible, 
without any modification whatsoever, 
with polyvinyl acetate emulsions, var- 
ious acrylic resin dispersions and with 
cationic latices such as Neoprene 
RCD-1097 (DuPont) and Hycar La- 
tex OR-25 (Goodrich). It serves to 
plasticize these materials, to reduce 
their tack very appreciably and to 


Complete 
Complete 
Complete 
Complete 
Partial 
Partial 
Partial 
Partial 
Partial 
Partial 
Partial 
Partial 
Partial 
Partial 
Partial 
Slight 
Slight 
Slight 
Slight 
Slight 
Slight 
Slight 
Slight 
Slight 
Slight 
None 
None 
None 
None 
None 
None 
None 
None 


Butyl alcohol 
Butyl cellosolve 
Cyclohexanol 
Methyl isobutylcarbinol 
Cellosolve 

Dioxane 

Carbon tetrachloride 
Cyclohexanone 
Xylene 

Diacetone alcohol 
Ethyl ether 
Isopropyl ether 
Ethylene dichloride 
Turpentine 
Isopropl alcohol 
Ethyl acetate 
Butyl acetate 
Mineral spirits 
Ethyl alcohol 
Skellysolve E 
Acetone 

Methyl ethyl ketone 
Chloroform 
Toluene 

Benzene 

Glycerol 
Skellysolve A 
Skellysolve T 
Carbitol 

Ethylene glycol 
Mineral oil 

VM & P naphtha 
Nitropropane 





lower their heat-sealing temperature. 
To wet-stick adhesive formulations 
based on latices and resin emulsions, 
it imparts water resistance. With its 
charge reversed, the suspensoid is 
also compatible with anionic disper- 
sions such as natural and many syn- 
thetic rubber latices. 

A great variety of solid modifiers, 
such as rosin esters, polyisobutylene 
and phenolic and other resins, may 
be added to the suspensoid as solu- 
tions in organic solvents. Butanol or 
mixtures of butanol and toluene are 
preferred solvents, and in making 
the addition, it is often helpful to 
heat the suspensoid. 

Pigments may also be added to the 
suspensoid to produce decorative 
coatings. 

The polyamide resin suspensoids, 
like their predecessor, polyamide res- 
ins, have made a definite niche for 
themselves in the packaging industry. 
Today, development chemists, using 
the suspensoids to solve many diffi- 
cult and unique problems, are rap- 
idly expanding that niche. 
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TABLE VII—PLASTICIZERS FOR GENERAL MILLS POLYAMIDE RESIN SUSPENSOID A-000 


Compatibility Film properties 
Initial Residual 
Plasticizer Supplier Initial 24 hrs. 7 days drying® tack Appearance 


Dimethyl] phthalate - Good Good Good min. None Smooth 
Dibutyl phthalate — Good Good Good 2 min. None Smooth 
Diocety] phthalate - Good Good Good 2 min. None Smooth 
Tricresyl phosphate - Good Good Good min. None Smooth 
Dibutyl sebacate - Good Good Slight % min. None Smooth 
; settling 
Flexol 3 CF C&C) Good Good Good 2 min. None Very sm oth 
Flexol 3 GH C&C) Good Good Good % min. None Very smooth 
Flexol 3 GO (C&C) Good Good Good % min. None Very smooth 
Flexol R-1 (C&C) Good Good Good 20 min Yes Difficult 
to coat 
Flexol R-2 C&C Slight Slight Slight 20 min. ’ Difficult 
settling settling settling to coat 
Flexol TOF (C&C) Slight Slight Slight 4 min ‘ery Grainy 
settling settling settling 
AE-1 Monsanto Incom- - — 
patible 
HB-40 Monsanto Good Good Good 2 min. Slight Grainy 
Santicizer 140 Monsanto Poor Poor Settles % min. None Graimy 
Santicizer 141 Monsanto Good Good Good % min. None Fairly smooth 
Santicizer 8 Monsanto Good Good Slight 10 min. Yes Continuous 
St ttling 
Santicizer 160 Monsanto Slight Slight Slight % min. None Fairly smooth 
settling settling settling 
Santicizer B-16 Monsanto Slight Slight Slight 1 min None Powdery 
settling settling settling 
Santicizer M-17 Monsanto Slight Slight Slight 1 min. None Grainy 
settling settling settling 
Paraplex G-40 American Slight Slight Settles - - Difficult 
Cyanamid settling settling to coat 
Paraplex G-50 American Slight Slight Slight - Difficult 
Cyanamid _ settling settling settling to coat 
Paraplex RG-8 American Good Good Good - Difficult 
Cyanamid to coat 
Paraplex RG-2 American Incom- 
Cyanamid __ patible 
Harflex 260 Hardesty Good Good Good % min. None Smooth 
Harlex 45 Hardesty Good Good Good 1% min. None Grainy 
Armeen 12D Armour Incom- a os — 
patible 
Castor oil — Good Settles Settles % min. None Grainy 
P-6 Baker Good Good Good 1 min. None Grainy 
GP-261 Goodrich Good Good Good 2 min. Very Grainy 
slight 
Hercoflex Hercules Good Good Good 4 min. None Grainy 
Indopol L-10 St. Oil of Good Good Fair 2% min, None Grainy 
Ind. 
Lindol Celanese Good Good Good 2 min. None Grainy 
Panaflex BN-1 Pan Am. Good Good Good min. Slight Grainy 
Ref. Corp. 
173-16 Pitt. Plate Poor Poor Settles min. Slight Grainy 
Glass 
Plastolein 9070 Emery Good Good Good % min. None Fairly smooth 
Synvaren Synvar Incom- —— ——= ome — cman 
patible 
Tetrapropylene Enjay Good Good Good % min. —— Fairly smooth 
Tributyl phosphate -— Good Good Good 2% min. Yes Continuous 
Tripheny] phosphite - Incom- _ — — was 
patible 








® Initial drying is defined as the “dry to touch” time under standard laboratory conditions. 
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New data on cherries 


DEPARTMENT OF AGRICULTURE STUDIES COMPARE PERFORMANCES 


OF VARIOUS FILMS IN FRUIT PRE-P ACKAGING. 


onsumer packaging of Northwest 
C sweet cherries has received an in- 
creased amount of commercial atten- 
tion and experimentation in recent 
years. Synthetic films are being used 
as perforated heat-sealed or stapled 
bags and as partially sealed overwraps 
of suitable containers. 
number of commercial car-lot ship- 
ments of film-packaged cherries moved 
from West Coast points to Eastern 
markets during the past season. Cur- 
rent studies (2, 3)' have shown that 
fogginess and imperviousness to CO, 
and O, gases are factors that must be 
overcome before most of the present 
plastic films can be used with safety in 
the merchandising of fresh cherries in 
sealed packages. 

This is a report of certain studies 
during 1949 and 1950 to find synthetic 
films that have sufficient transparency, 
strength and diffusibility to moisture 
and respiratory gases to prevent fog- 
ging and decay and that also preserve 
the freshness and brightness of cher- 
ries without injury to their dessert 
quality. 


A considerable 


Films and packages studied 


In one test in 1949 Pliofilms 75FF 
and 100DW were used in bags of suf- 
ficient size to hold 5 Ibs. of fruit. Some 
of these bags were sealed, others were 
perforated with two \o-in. openings 
(one on each of two facings of each 
bag) and still others were folded and 
stapled with an ordinary desk stapler. 
The 100DW film was also used as a 
stretch wrap for 1-lb. quantities of 
fruit. In another test cherries in 1-lb. 
plastic netted baskets (4% by 4% by 2% 
in.), Fig. 1, were overwrapped with 
300 LSAT cellophane, Kodapak II No. 
130 (cellulose butyrate) or Pliofilm 
75FF, and sealed. 

In 1950 a new Pliofilm FM1 of 80- 
and 100-gauge thicknesses and a poly- 
~~® Senior Plant Physiologist and Agent, respec- 
peel, Division of Fruit and Vegetable Crops and 

yt Le of Plant In ustry, | Soi and 
se istration _ S peee 


=. 
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ethylene 150 (DuPont) film were used. 
Films were made into bags large 
enough to hold 4 Ibs. of fruit. After 
packaging, all bags were sealed; some, 
in addition, were perforated with one 
%e-in. hole on each of two facings of 
each bag. During this season a limited 
study was also made of the effect of 
overwrapping regular 5-lb. commer- 
cial gift cartons of Lambert cherries 
with the FF and FM1 types of Plio- 
film. Observations of the fruit were 
made after holding for six days under 
simulated shipping conditions. Oxygen 
and carbon dioxide gas analyses of the 
atmospheres within the packages were 
made at daily intervals. 


By Fisk Gerhardt and Glenn Lindell® 


The check, or control, lots of cher- 
ries in both years were held in 5-lb. 
models of the standard glassine-paper- 
lined 16-Ib. wooden cherry lug. Repli- 
cations of each film and package dur- 
ing both years in which experiments 
were made were in triplicate. 


Source, handling and evaluation 


Approximately 60 lbs. of medium- 
red Bing cherries were harvested on 
June 21, 1949, and held at 36 deg. F. 
for two days prior to compositing and 
sorting out any undesirable fruit. After 
packaging, the cherries were held at 
36 deg. for nine days to simulate 
transit by freight before they were ex- 





TABLE I—OBSERVATIONS OF BING CHERRIES AS INFLUENCED BY TYPE 
OF PLIOFILM AND KIND OF PACKAGE, 1949 


Type of 
Pliofilm 


Type of 
package 


Weight loss’ 


Percent 


CO: gas in 
Stems Fruit Decay package 


Condition, appearance and des 
sert quality of fruit 





Percent Percent 


After nine days at 36 deg. F. 


75FF Sealed bag 3.4 0.30 0 
Perforated 

bag 3.6 0.30 0 

100DW_ Sealedbag 2.1 0.25 0 
Perforated 

bag - 0.21 0 

Stretch wrap — 1.20 0 

Control Standard 
lug 110 197 0 


7.0 Bright, firm, slightly carbonated 


taste. 
Firm, darker than sealed bag. 
0 Normal flavor. 
23.5 Bright, firm, slightly carbonated 
taste. 


0 Same as 75FF perforated bag. 
15.0 Similar to same film as sealed bag. 

Stems brown, fruit dark, not 
0 shriveled. Normal flavor. 


After three additional days at 75 deg. F. 


75FF Sealed bag 6.8 0.65 0 
Perforated 
bag —- 121 62 
Stapled bag — 120 12.3 
100DW_  Sealedbag 7.2 0.81 0 
Perforated 
bag 80 136 144 
Stapledbag -— 1.87 20.3 
Stretch wrap — 1.80 0 
Control Standard 
lug 243 4.70 38 





25.0 Bright, firm, stems dry, anaerobic 
taste, flavor destroyed. 
Brighter than check, firm, stems 
0 dry. Normal flavor. 
0 Same as perforated sample. 
75.0 Bright, firm, stems dry, anaerobic 
taste, flavor destroyed. 


Brighter than check. Normal 
0 flavor. 
0 Same as perforated bag. 
21.0 Same as sealed bag, flavor de- 
stroyed. 
Shriveled, dark, stems dry, brown 
0 Normal flavor. 





.' The relative humidity in the 36 deg. and 75 deg. F. rooms “was maintained at 85 and 75%, Te- 


spectively. 





MODERN PACKAGING 


Sats na 








amined. In most instances comparable 
lots were held at 75 deg. for an addi 
tional three days to represent the pe- 
riod of retail marketing. 

In 1950 about 200 Ibs. of Bing 
cherries were harvested on July 5 and 
cooled at 34 deg. for approximately 16 
hrs. The fruit was then composi.ed 
sorted and packaged, then stored at 
36 deg. for 11 days. Representative 
lots were also held at 65 deg. for addi 
tional periods of two and four days to 
gauge their condition during retail dis- 
tribution. 

During both years fruit from the va- 
rious test lots was examined for ap- 
pearance, dessert quality, decay and 
loss in weight during handling and 
storage. Carbon dioxide gas in the test 
packages was measured with a port 
able Hayes gas analyzer and, in 1950, 
oxygen also was determined by a 
“Beckman Model ‘D’” 


which gave instantancous readings. 


instrument 


Results 


Data relative to the response of Bing 
cherries to various films in 1949 are 
summarized in Tables I and IL. 

Losses in weight of both the stems 
and the fruit were reduced consider- 
ably during storage at 36 deg. F. by 
packaging in Pliofilm. Ferforation of 
the bag did not result in an increased 
loss of moisture. Carbon dioxide ac- 
cumulated in the sealed bags of both 
the 75FF and the LOODW Pliofilm to 
7.0 and 23.5%, respectively, and in do- 
ing so, preserved the natural bright 
ness of the cherries to a much greater 
degree than was possible in the con- 
trol lots packaged in glassine-paper 
liners. 

While no anaerobic flavor was evi- 
denced in the fruit in sealed Pliofilm 
bags when removed from 36 deg. F. 
storage, the fruit did possess a slightly 
sharp, carbonated which 
normal varietal flavor was slightly 
masked. Fruit in the perforated bags 
was in superior condition to that in the 
control lots; it also was normal in fla- 
vor, Judging from the condition of 
the cherries, it made little difference 
whether the fruit was packaged in the 
FF or the DW type of Pliofilm. If the 
cherries were to go into immediate 
consumption following storage at 36 
deg. F. for nine days, those lots pack- 
aged in sealed bags would be greatly 
superior to those in the perforated bags 
and also to the control lots shipped in 
the standard lug. 

When the various lots of fruit were 
held for an additional three days at 


taste in 
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1. FOR TEST, the 
plastic netted basket 
of cherries over- 
wrapped with FMI 
Pliofilm and an 
empty container with 
its cover was used. 


room temperature (75 deg. F.), as 
might happen in retail merchandising, 
flavor was completely destroyed by 
packaging in the sealed bags of either 
film. If holding of the fruit at room 
temperatures is anticipated, only per- 
forated bags of either FF or DW Plio- 
film should be used. While the fruit in 
the perforated lots was superior in ap- 
pearance to that in the checks, it pos- 
sessed a considerably greater amount 
of decay, probably because of a more 
humid environment (Table I). 

Data on the packaging of cherries 


in 1-Ib. plastic baskets are shown in 
Table II. Overwrapping and sealing 
Kodapak, cellophane or Pliofilm greatly 
reduced the loss in weight of the pack- 
aged fruit. The CO, gas concentra- 
tions in the baskets and the lack of in- 
jury to the flavor of the fruit in the 
sealed containers indicated that the 
overwraps were not always completely 
sealed and gastight. 

Fogging was excessive when 75FF 
Pliofilm or cellophane was used. It 
usually required about 72 hrs. for the 
condensed moisture to disappear from 


TABLE II—OBSERVATIONS OF BING CHERRIES PACKAGED IN 1-LB. PLASTIC 
BASKETS, 1949 


Kind of 


sealed 


CO: gas 
Weight in 
overwrap loss’ package 


Percent Percent 


Held five days at 75 deg. F. 


Kodapak 10.7 3.0 


Cellophane 


good. 
Pliofilm 
Check—none 


Stems dry, fruit turgid, normal flavor, visibility ex- 
cellent 
Stems light green, fruit turgid, normal flavor, visibility 


Same as cellophane, visibility fair. 
Stems brown, fruit badly shriveled, not marketable. 


Held nine days at 36 deg. F. 


Kodapak 


Cellophane 
Pliofilm 
Check—none 


Stems light green, fruit turgid, normal flavor, visibility 
excellent. 


Stems and fruit turgid, normal flavor, visibility good. 
Same as cellophane, fair visibility. 
Stems dry, normal flavor, appearance poor. 


After two additional days at 75 deg. F. 


Kodapak 
Cellophane 


Pliofilm 2.1 
Cellophane® 9.4 


Pliofilm? 8.5 
Check—none 13.6 
flavor 


Stems and fruit much superior to check lot, normal 
flavor. 

Stems and fruit better than sealed Kodapak, normal 
flavor. 

Same as cellophane. 

Considerably superior to check in appearance and con- 
dition. 

Same as cellophane-topped lot. 

Stems brown, fruit dark colored, some shriveled, normal 


i The relative humidity in the 36 deg. and 75 deg. F. rooms was maintained at 85 and "10%, re- 


spectively. 
2 Top only covered with plastic film. 
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TABLE I1I—OBSERVATIONS OF BING CHERRIES AS INFLUENCED BY TYPE OF FILM AND TYPE OF PACKAGE, 1950 


Gas in package 


Type of Type of after 11 days Loss in 


film package O: CO, 


weight Decay Appearance, condition and dessert quality of fruit 


Percent Percent 
After storage 36 deg. F. for 11 days 

Pliofilm 80FM1 Perforated 19.5 : 0.67 1.02 Brighter than check, firm, turgid, stems mostly green, flavor 
normal, dessert excellent. 

Sealed > ; 0.75 Brighter than perforated, firm, turgid, stems mostly green, 
flavor normal, dessert excellent. 

Same as when Pliofilm 8OFM1 was used. 

Same as when sealed Pliofilm SO0FM1 was used, except 
slightly neutral flavor. 

Similar to both types of perforated Pliofilm. 

Brightest fruit, firm, turgid, stems best looking, neutral flavor, 
inferior to check. 

Darkest of all lots, stems mostly dry some brown, fruit soft, 
flavor normal. 

After an additional two days at 65 deg. F. 


79‘ Brighter than check, mostly firm, stems much superior to check, 
g ) I 


Pliofilm LOOFM1 Perforated 4 0.65 


Sealed 7 . 0.40 
Polyethylene 150 Perforated 0.18 
Sealed 7 6 0.13 


Check Std. lug 3.33 26 


Pliofilm SOFM1 Perforated 
flavor normal, dessert very good 

Sealed Brighter than perforated, stems and condition like above, no 
detectible loss of flavor. 

Same as perforated Pliofilm 80FM1. 

Same as sealed Pliofilm 80FM1 except for distinct loss of 
flavor. 

Similar to both types of perforated Pliofilm. 

Brightest of all lots, condition excellent except for distinct loss 
of flavor, no anaerobic taste. 


Pliofilm LOOFMI1 Perforated 


Sealed 
Polyethylene 150 Perforated 7 96 
Sealed 4 33 
Check Std. lug 3 9.93 Poorest in appearance, stems dry brown, fruit soft, some 
shrivel, flavor normal 
After a total of four additional days at 65 deg. F. 
Perforated 5 5 Ror .26 Much brighter than check, firm, not shriveled, stems better 
than check, flavor like check. 
Brighter than perforated, stems and condition same as above, 
slight loss flavor. 
Same as perforated Pliofilm 80FM1. 
Same as sealed Pliofilm 80FM1. 
Similar to both types of perforated Pliofilm 
Brightest of all lots, condition and taste same as sealed Plio 
films, 
Poorest in appearance, stems very dry brown, much shriveled, 
flavor normal. 


Pliofilm 80FM1 
Sealed 
Pliofilm 100FM1 Perforated 
Sealed 
Perforated 
Sealed 


Polyethylene 150 


Check Std. lug 


the film surface when the packages 
were placed in cold storage. Kodapak 
offered the greatest visibility and made 
the most attractive overwrap for the 
plastic baskets. Even topping the bas- 
kets with the films resulted in a marked 
reduction in the weight loss of the 
fruit. It was the opinion of the writ- 
ers that the overwrapped plastic bas- 
ket was a more attractive type of pack- 
age than the plastic film bag. 

The results, during 1950, from pack- 
aging sweet cherries in FM1 Pliofilm 
and DuPont polyethylene 150 are 
given in Tables III and IV. The loss 
in weight of the fruit in the standard 
lugs (check lots) during simulated 
transit and retail conditions was many 
times as great as that in any of the 
Pliofilm or polyethylene packages. In 


118 


these experiments, as in 1949, perfora- 
tion had little influence on the loss in 
weight of the fruit. Among the films, 
polyethylene offered the most resist- 
ance to the movement of moisture 
from the fruit and Pliofilm 8OFM1 of- 
fered the least. 

During 11 days at 36 deg. F. there 
was slightly more decay in the check 
lots than in any of the film packages. 
In the sealed polyethylene lot, where 
the CO, gas was relatively high 
(7.6%), decay was least (0.79%). After 
holding for an additional two days at 
65 deg., decay had increased many 
times over that present at 36 deg. 
(Table III). Here again decay was 
somewhat less in sealed bags than in 
perforated ones; this point is well il- 
lustrated in the case of polyethylene, 


wherein perforation reduced the CO 
gas in the package by approximately 
50% and the amount of decay was 
about three times as much. Previous 
studies (1) have shown that CO, in 
sufficient concentrations will retard de- 
cay development in cherries. The rapid 
diffusion of CO, through the Pliofilms 
in this series precluded much ac- 
cumulation of this gas; whether the 
film was perforated or not, decay was 
quite similar to that in the check lots. 

When the previously stored fruit 
was held for an additional four days 
at room temperature (65 deg. F.) ap- 
proximately 20 to 30% of the cherries 
in all lots of fruit was decayed regard- 
less of the type of packaging. Data in 
Table III indicate that during the 
period of simulated retail handling it 


MODERN PACKAGING 





would be difficult to state that either 
the type of film or the kind of package 
was of much importance in the pre 
vention of decay. 

Analyses of the O., and CO, in the 
various test packages were made on 
the second, sixth and eleventh days 
of storage at 36 deg. F. Because of 
their similarity to the earlier values, 
only those concentrations existent on 
the eleventh day are shown in Table 
Ill. In other words, there was no 
and CO 


contents in the packages between the 


marked variation in the O 


second and eleventh days of storage 
at 36 deg. No build-up of CO, gas was 
detected. 

The FMI type of Fliofilm is con- 
siderably more pe rmeable to CO, and 
O, than the 75FF Pliofilm. Past ex 
perience in packaging cherries in 
sealed bags of the latter film indicated 
that there was sufficient de pletion of 
O, and accumulation of CO, to de 
stroy the flavor of the fruit through 
the establishment of anaerobic condi- 
tions within the package. Data in 
Table I show that with the FF and 
DW types of sealed Pliofilm, CO, gas 


accumulated to 25 and 75%, 


respec- 
tively, in some packages of fruit. In 
the studies during 1950, permeability 
of the 80FM1-gauge Pliofilm to CO, 
was so great that even without per- 
foration the ultimate concentration of 
this gas was not excessive. In the 100 
gauge, however, CO, retention was 
greater than in the 80 gauge and per- 
foration resulted in the presence of 
distinctly less carbon dioxide. Accord- 
ing to information released by the 
manufacturer of Pliofilm, the O, diffu- 
sion rate is usually approximately one- 
sixth that of CO, for any given type of 
its films. In the present studies, oxygen 
diffusion was great enough in all types 
of sealed films to prevent depletion be- 
low approximately 4%, a value prob- 
ably sufficient to support a nearly 
normal rate of respiration. Smock (4) 
has shown that oxygen must be low- 
ered to 2% before the respiration of the 
apple is reduced to one-third its regu- 
lar rate in normal air. Perforation, 
however, did permit a more normal 
concentration of oxygen in all test 
packages. Polyethylene 150 was gen- 
erally more pervious to O, and less so 
to CO, than were FM1 Pliofilms of 
either gauge. In none of the sealed 
packages, even at room temperature, 
were the O, values below 4.0% or the 
CO, concentrations above 10.8%. 

The appearance, condition and des- 
sert quality of each experimental lot of 
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fruit are described briefly in Table II. 
When examination was made on the 
eleventh day of storage at 36 deg. F., 
fruit in all sealed bags of either Plio 
film o1 polyethylene was brighter red 
in color than in the corresponding per- 
forated packages. Fruit in the latter 
bags was also decidedly brighter in 
color than that of the control lots. 
There were no detectable differences 
in greenness of stem or turgidity of the 
fruit in the sealed and perforated pack 
ages. Stems of these lots were turgid 
and considerably more green-colored 
than those in standard lugs; the lat- 
ter were mostly brown and dry, with 
only an occasional green stem. In none 
of the perforated packages was the 
flavor of the cherries inferior to that of 
the controls; in sealed 1OOFM1 Pliofilm 
and in polyethylene, flavor was slightly 
impaired. It was not objectionable, 
but it did lack the full varietal charac- 
teristics of the Bing cherry. 

When the packaged fruit was held 
two and four days at room tempera 
ture following cold storage, differences 
in appearance, condition and dessert 
quality of the fruit developed because 
of packaging methods. Here again the 
sealed bags held the brightest fruit, 
but, with the exception of the 80FM1 
Pliofilm, they did so only at the ex- 
pense of flavor. Fruit from all the per- 
forated packages was far superior to 
the controls in appearance and, in 
most instances, in flavor. 

None of either the sealed or the per- 
forated bags of fruit had any “off” 
odors when opened immediately fol- 
lowing specific treatments. When 
freshly bagged fruit was placed in 
cold storage, only the polyethylene 
films fogged; in the FM1 Pliofilm con- 
tainers, visibility of fruit was not 


restricted by condensation of moisture. 

Observations during these studies 
and the data presented in Table III 
indicate that the perforated films of 
Pliofilm FMI and polyethylene 150 
were decidedly superior to the stand- 
ard glassine-paper-lined cherry lug for 
the preservation of the appearance, 
condition and general dessert quality 
of Bing cherries. Two '4¢-in. perfora 
tions per bag were sufficient to make 
the atmosphere within the bag nearly 
normal. From these results it is ques- 
tionable whether the numerous per- 
forations of bags used in the commer- 
cial packaging of many fresh fruits are 
necessary. 

Oxygen and carbon dioxide gas con 
entrations in the overwrapped com- 
mercial 5-lb. gift packages are shown 
in Table IV. 
the rapidity with which specific at 


These data demonstrate 


mospheres are built up in the various 
packages and the stability of these 
same atmospheres during continued 
i.e., the lack of 
build-up of one gas or the other. The 
100FM1 Pliofilm maintained the low 
est oxygen and highest carbon dioxide 


storage at 65 deg. F., 


level of any of the overwraps. A par- 
tial seal with 75FF Pliofilm lowered 
the normal O2 level by about the same 
amount as it increased the COez con- 
centration. The SOFM1 film carried 
the cherries in an atmosphere of ap- 
proximately 3% Oz and 3% COsz. 
When packages were opened on 
the sixth day at 65 deg. F., the fruit 
in all the overwrapped cartons was far 
superior in both brightness of color 
and greenness of stems to that in the 
plain package. There was no abnor- 
mal odor present when any of the 
sealed packages was opened. All lots 
(This article continued on page 166) 


TABLE IV—OXYGEN AND CARBON DIOXIDE IN 5-LB. GIFT BOXES OF LAM- 
BERT CHERRIES AS INFLUENCED BY KIND OF OVERWRAP, TYPE OF SEAL 
AND LENGTH OF STORAGE AT 65 DEG. F. AND 75% R. H., 1950 


Type 
of of 


overwrap seal 


Type 


Percent 


75FF Plio- Partial’ 


film seal 14.2 145 145 


80FM1 Plio- Complete 
film seal 3.0 
100FM1 Plio- Complete 


film seal 20 22 20 
Normal—21.0 


None-check None 


Oxygen concentration 
after indicated days 
1 2 3 


Carbon dioxide concentra- 
tion after indicated days 
5 6 1 2 3 5 6 


Percent 


142 14.0 5. 60 6.0 


40 6.0 40 30 30 40 3.5 


16 16 95 95 10.0 10.0 10.0 
Trace only 


i The film was carefully wrapped around the cardboard container and sealed along one entire side: 
the ends were folded and spot sealed just sufficient to hold their original position. 
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This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer 


Labels that strip from kraft 


QUESTION: We are anxious to ob- 
tain an adhesive suitable for fasten- 
ing labels to  kraft-paper-wrapped 
packages which will permit us to strip 
the label off at a later time with mini- 
mum damage to the paper wrapp:ng. 
Have you any suggestions to offer us? 
ANSWER: There are two _ possible 
solutions to your problem: (1) the 
use of a peelable adhesive and (2) 
use of a heat-sealable coating on the 
back of the label. 

It is suggested that for the first 
method you contact various adhesive 
companies and obtain samples of ad- 
hesive which can be characterized as 
being peelable. With such an adhe- 
sive, you can apply the label and at 
some future time, it can be removed 
by a careful peeling action. The ad- 
hesive will have excellent resistance 
to removal by hazards of normal ship- 
ping and handling. 

By the other method, you would 
apply a label which has a heat-seal- 
ing coating on the back which re- 
quires heat to effect the seal. The 
label could be removed by applying 
heat to re-fuse the adhesive and then 
quickly lifting off the label. There are 
a number of different types of heat- 
seal paper labels on the market and 
it is suggested that you try these ma- 
terials to see which of the two methods 
will best satisfy your needs. 


Packaging fine, hygroscopic powder 


QUESTION: We manufacture a 
product that is used to improve con- 
crete. This material is a fine powder 
that is hygroscopic. We would like to 
investigate the best possible means 
for packaging this powder for distri- 
bution. The container will have to be 
moistureproof and airtight, and we 
would like to explore the use of three 
possible containers: (1) rigid, (2) 
flexible and (3) soluble. The product 
is used industrially and we are also 
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interested in over-the-counter con- 


sumer use in very small packages. 


ANSWER: You state that your prod- 
uct is hygroscopic, but it is necessary 
to know how hygroscopic and, fur- 
ther, how much moisture can be ab 
sorbed before the product is caked 
or otherwise becomes unusable. Lab- 
oratory tests have been developed to 
determine humidity equilibrium and 
the moisture tolerance of the prod- 
uct, since these facts must be known 
before the degree of protection and 
the kind of materials can be decided. 

It would be simpler if the package 
need not be airtight. Airtightness is 
only necessary if your product is 
affected by oxygen or if it contains 
aromatic materials, the loss of which 
would affect the product. A package 
can be made highly moistureproof 
and yet not be completely airtight. 

For the industrial use of your prod- 
uct, you can use glass jars, metal 
cans, fibre cans or bags. The construc- 
tion of the fibre can and the bag will 
depend upon the moisture sensitivity 
of the product and the time and 
conditions of storage. Packages of 
these types can be made with vary- 
ing degrees of moistureproofness. 
Your final choice will depend upon 
the cost limitation, printing require- 
ments, etc., as well as the require- 
ments of the product. 

For the consumer-sized unit you 
will probably find a small bag or en 
velope using metal foil and heat-seal 
construction satisfactory if the product 
is very hygroscopic and the size of 
the package is very small. However, 
it is suggested that you obtain 
samples and costs of various packages 
and have them examined in your 
laboratory for the protection they 
give your product and also make trial 
shipments before coming to a final de- 
cision. Your laboratory should also 
determine the essential characteristics 
of your product, since this will sim- 
plify your search for the optimum 
package for your requirements. 


Heat sealing cellophane and paper 


QUESTION: We have a supply of 
plain cellophane which we would like 
to use to extend our supply of pack- 
aging materials. The package in ques- 
tion is fabricated by heat sealing of 
cellophane to paper. Is there any 
way to coat the paper or otherwise 
heat seal the paper and cellophane 
together? 


ANSWER: 
heat sealed to a limited number of 


Plain cellophane can be 


other materials to form seals of excel- 
lent strength and durability. How- 
ever, the number of materials that 
will heat seal to uncoated cellophane 
is quite limited. There are a number 
of lacquer formulations that can be 
applied to paper which will effect a 
satisfactory seal. For maximum effi 
ciency in the use of the lacquer coat- 
ing, paper should be well finished and 
preferably be a clay-coated paper or 
a glassine type for papers with such 
surfaces. A coating of from 4 to 6 lbs. 
per ream should make a strong heat 
seal. 

The important consideration is the 
formulation of the lacquer. Resins 
based on rubber modifications have 
proved particularly effective. It is 
suggested that you have samples of 
your paper coated with a variety of 
different lacquer formulations, being 
sure that each sample carries a con- 
tinuous surface film of the coating. 
You should then make up sample 
seals on your equipment to deter- 
mine the conditions necessary for ef- 
fecting a strong seal, remembering, 
however, that many of the samples 
will show very poor or even no seal 
at all. 

It will also be necessary to examine 
those seals after they have aged for 
three or four days even though they 
appear strong when they are made. 
In some cases you will find that a 
lacquer formulation will show good 
initial seal strength, but the seal will 
deteriorate after aging a few days. 
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FOR SALE! 


One (slightly used) Crystal Ball 


Not a bad crystal ball. ..as crystal balls go 
... but lately it has a habit of getting cloudy 
when we need it most. For instance: take the 
case of VISQUEEN* film. 


As you probably remember, VISQUEEN 
film was originally developed for the spe- 
cific use of the armed forces. What they 
wanted was a polyethylene film such as 
had never been seen before . . . strong, 
durable, chemically inert, flexible and all 
the other qualities you know so well... 
a film that would meet rigid specifications 
yet be economical to use. They got it! 
And now, like many another reserve... 
VISQUEEN film is being called back to 
active service. 

And that’s our problem. While our 
Defense requirements get bigger and 
bigger ... our customers delivery will of 
course dwindle. So we searched our 
crystal ball. And the only thing we could 
find is that we will have to ask you to 
please be patient... we're working hard, 
and we'll work harder to make every 
effort to fill your orders. You may be cut 
down... but we promise we will do the 
best we can to get VISQUEEN film to you. 





*T.M. The Visking Corporation 


You have a date with us 
VISQUEEN Film ... A Product of April 19 


VIS K i N GG See the newest developments 
in Polyethylene packaging at 
THE CORPORATION a lll ag 


Booth 573 
PRESTON DIVISION + TERRE HAUTE, INDIANA 
National Packaging Exhibition 


Atlantic City 


In Canada, Visking Limited, Lindsay, Ontario 
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EMERGENCY SUBSTITUTE METAL CONTAINERS 
made in 1- to 5-gal. capacities, designed to take the place of 
standard I.C.C. lug-cover containers, have been announced by 
the Vulcan Tin Can Co., Bellwood, Ill. The new containers have 
a tinplate body with hand-sol- 
dered locked seams; cover and 
bottom are either of tinplate or 
clear lacquered blackplate. Lug 
covers are fitted with either 
tubular or flowed-in gaskets and 
employ standard closing tools. 
Fabricated from available mate- 
rials, this type of container is 
- offered quite frankly as an 
. ‘ emergency and substitute solu- 
— tion to current container-short- 
age problems. It is slightly more expensive than standard I.C.C. 
containers. Developed and widely used during World War II, the 
container was found to be quite satisfactory for heavier and semi- 
solidified substances. It is not recommended, however, for thin 
liquids. Carload or trailerload lots are still available, the manufac- 
turer reports, although Le.l shipments are limited to the Chic ago 

urea. 


A NEW 5-GAL. FILLING MACHINE WITH CONVEYOR 
designed for use with either bottles, jugs or cans is being offered 
by the Perl Machine Mfg. Co., 68 Jay St., Brooklyn, N. Y. The 
new machines are available in a wide range of sizes and models, 
with from two to eight automatic filling valves and with con- 
veyors 6 to 15 ft. long. Suit- 
able for filling by either 
gravity, vacuum or pres- 
sure, the machines can be 
supplied either semi-auto- 
matic, requiring but one un- 
skilled operator, or fully 
automatic, requiring no op- 
erator at all. The manufac- 
turer claims absolutely 
uniform and accurate filling 
levels are assured in all con- 
tainers with micrometer 
screw adjustments. Foam- 
ing is said to be reduced to 
a minimum and an auto- 
matic shut-off prevents 
dripping. Instead of the overflow starting simultaneously 
with the actual filling, it starts only after the desired level 
has been reached, a feature which is said to result in considerable 
savings. A special pneumatic pump to raise and lower the filling 
head with the valves makes for easier operation than the custom- 
ary foot pedal. The machines can be supplied with either vacuum 
or gravity filling, as well as for both vacuum and gravity filling. 


TWO NEW SPECIALIZED PLASTIC-FILM TAPES 

for the food and chemical industries have been announced by the 
Minnesota Mining & Mfg. Co., 900 Fauquier St., St Paul 6, 
Minn. Both tapes—“Scotch” brand pressure-sensitive tape No. 
480 (polyethylene film) and No. 490 (saran film)—are designed 
for special package and bottle-sealing jobs and are recommended 
for products requiring a low water-vapor-transmission rate. The 
polyethylene tape is reported to have a maximum elongation of 
700% and excellent low-temperature flexibility; its backing is 
resistant to a wide range of solvents. It is available only to firms 
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holding defense contract priorities and comes in 36-yd. rolls, 
4- to 22-in. wide, transparent only. The saran tape includes 
additional advantages of excellent sheen, availability in various 
colors on special order and excellent conformability with a thin 
0.002-in. backing thickness. It has WVT rate of 0.15 gr./100 sq 
in./24 hrs.; is made in %- to 18-in. widths in 36-yd. rolls and is 
available through jobbers nationally. 


AN AUTOMATIC TUBE FILLER AND CLOSER 

claimed to achieve unusual speed, precision and economy in 
filling tubes with creams, pastes, powders and liquids has been 
announced by Arthur Colton Co., Division of Snyder Tool & 
Engineering Co., 3400 E. Lafayette Ave., Detroit 7, Mich. Known 
as the Colton No. 175 Automatic Tube Filler and Closer, the 
machine comes in four models—Standard Single, Standard Twin, 
Special Single and Special Twin—covering a range of tube sizes 
that is said to meet practically every tube-filling requirement 
The Standard Single has a capacity of 55 tubes per minute, 4 
to 1% in. in diameter by 7%-in. long. Standard cylinder capacity 
is 7 fluid ounces. The ma- 

chine is powered by a 1 h.p. 

motor. Standard Twin has 

a capacity per minute of 85 


4 in. in diameter 


tubes up to 
by 7i-in. long. The auto- 
matic work cycle, starting 
after the tubes are placed in 
vertically - mounted tube 

holders, moves the tubes to 

a filling head where they 

are filled from the bottom 

up (to prevent air in 

pockets) with an exactly 

metered quantity of mate- 

rial from a 15-gal. hopper 

Tubes then pass to the clos- 

ing and crimping stations 

which produce the quad- 

ruple fold Colton clipless closure. The entire operation is 
said to be so clean that it is unnecessary to wipe the tubes before 
packing. Code-marking jaws are supplied on request at no 
extra cost. All parts are easily accessible for cleaning and for 
change-over to different tube sizes. 


A NEW UNIT-PACKAGING MACHINE 
that prints, forms, fills and hermetically seals the package in on¢ 
continuous, automatic operation is said to provide product pro- 
tection, extreme accuracy of fill and unusually low production 
costs. Called the Heco-Packer, this machine was invented by 
George Holmes, president of the firm which manufactures it— 
the Holmes Equipment Corp., South San Francisco, Calif. Basic 
materials of the pack- 
age are two roll-fed 
ribbons of heat-sealing 
aluminum foil, —_al- 
though the machine 
can be used with one 
roll of foil and another 
roll of transparent film 
such as Pliofilm, heat- 
SC aling ce Hoph ine or 
polyethylene The re 
sulting container is in 


effect, a flexible foil 
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akes 


good merchandise 


sell better... 


Transparent Kodapak Sheet casts a spell over mer- 
chandise—and customers. Colors look brighter—products fresher 
and more attractive. Shoppers see what they want—and buy 
what they see—when it’s packaged in Kodapak Sheet. 

Due to essential government orders . . . together with critical 
shortages of basic materials, current supply of Kodapak Sheet 
is necessarily limited. In your planning, please consult your local 
representative or write 


Cellulose Products Division, Eastman Kodak Company, Rochester 4, N. Y. 


Sales offices in New York, Chicago. District sales representatives in 
Cleveland, Dallas, Philadelphia, Providence. Pacific Coast distributor: 
Wilson & Geo. Meyer & Co., San Francisco, Los Angeles, Portiond, 
Seattle. Canadian distributor: Poper Sales Limited, Toronto, Montreal. 


Kodapalk Slheet 


“Kodapak” is a trade-mark 











HERE'S THE ANSWER 
TO YOUR CARTON 
PACKAGING PROBLEMS 


If you are trying to speed up production, improve 
acccuracy and reduce costs in your packaging de- 
partment — you will find the machines illustrated 
below can efficiently do the job. 


For those who want high speed carton packaging, 
PETERS offers its “Senior” line of packaging ma- 


chinery. 


Besides the “Senior” models illustrated below, 
PETERS has available for those with smaller produc- 
tion requirements a “Junior” line of very versatile 


packaging machines. 


This PETERS D & W 
TYPE SENIOR CAR- 
TON FOLDING & 
CLOSING MACHINE 
closes 60 or more car- 
tons per minute, de- 
pending upon size of 
carton used. Fully auto- 
matic, no operator re- 
quired. The packages 
enter the machine on 
conveyor belt as open, 
filled cartons and leave 
the machine complete- 
ly closed, ready to be 
packed for shipment or 
to be conveyed into a 
wrapping machine. 


This PETERS SENIOR CAR- 
TON FORMING & LINING 
MACHINE EQUIPPED 
WITH AUTOMATIC CAR- 
TON LINER FEEDING DE- 
VICE sets up 60 or more 
cartons per minute, de- 
pending upon size of car- 
ton used. Machine is auto- 
matic. After cartons are 
set up, they drop onto a 
conveyor where they are 
carried to be filled. 


Send us samples of the various cartons you are now 
using. We will gladly forward specific recommenda- 


tions. 


PETERS MACHINERY COMPANY 
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“sandwich” with the product contained in as many sep- 


| arate, heat-sealed unit cavities as desired. One of the 


first users of the Heco-Packer was Willat Production Co. 
for packaging cold permanent wave neutralizer, which consists 
of two chemicals that must be kept away from moisture—and 
each other—until mixed with water by the beauty operator. The 
package is actually a two-in-one container; both chemicals are 
held separately in different portions of the packet. To do this, 
the machine was tailored to the product. The master roller die— 
which forms the carefully computed unit cavities in the foil 
sheet—and other attachments were planned for two product 
cavities. A divided hopper and filling system was also designed 
Where powder dosages are concerned, the company claims its 
machine will control accuracy of fill to a tolerance of 1% in exact 
volume or weight. Similar accuracy, it is said, can be maintained 
through magazine feeds for non-free-flowing products such 
as tablets. 


A BRITISH NUMBERING AND PERFORATING MACHINE 
now available in the United States, suitable for label use and 
particularly recommended for the pharmaceutical industry, is 
said to handle sheets up to 23 in. square at a speed of 3,000 
sheets per hour. Its simplicity of design enables the use of un- 
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skilled labor rather than a pressman. Savings from use of the 
Halley rotary press are reported at 50 to 66°4% over present 
methods. The machine is available either for hand or automatic 
feeding. Up to 96 numbering boxes may be used per sheet. 
Numbers can be repeated practically any number of times; 
numbers can be skipped up to a four-skip without skipping 
wheels, the change being made in a matter of moments. Sole 
importer for the East is Marac Machinery Corp., 1819 Broadway, 
New York 23; for the Midwest, Type & Press of Illinois, Inc., 


3312 N. Ravenswood Ave., Chicago. 


A NEW THERMOPLASTIC LABEL ACTIVATOR 
that is said to provide efficient labeling of short runs and also 
fits into long-run production set-ups has been introduced by the 
Potdevin Machine Co., 1285 38th St., Brooklyn, N. Y. The 
machine activates delayed tack 
pre-coated labels quickly and 
evenly, the manufacturer re- 
ports, and delivers them to the 
operator for application to the 
product. Being motor driven, 
it permits feeding -of labels 
in any quantity desired to sup- 
ply one or more ope rators. Cor- 
rect heat is maintained by a 
thermostatic control. Its small size makes it convenient for moving 
to any desired plant location. Moving parts are few, minimizing 
maintenance, Constructed of heavy-duty metal, the machine comes 
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A OLA UINO e pRoriring 


, 


—through the use of Ritchie’s most modern machinery 


and methods known to the packaging industry. 


ncreasing number of Folding Carton Users 
rom the benefits of RITCHIE’S Modernly- 
Carton Plant... Quality Construction... 85 
g Experience ...Competitive Pricing ...and 
ery. 
tons shown here are only a few examples. 
1E PACKAGING PANELhelp you on your Folding 


r packaging problems. 


| Reverse Tuck Type — all Ritchie 
Folding Cartons are pre-folded, 
parallel to the glue-lap— making 
assembly operations easier, faster 


AND COMPANY 


A Source of “Pockaging-Sotisfaction” 
Since 1866 










WATKINS 


DISSOL 


CONCENTRaTED 


GRANULAR 
SOAP 


VES INSTANTLY 


MAKES fiCH 


LONG 


Tuck Top — Lock Bottom. All 
plates for Ritchie Folding Cartons 
are unmounted, bringing you a 
saving in plate and stock costs 


LASTING sUDS 


Seal-end Type — one of the 
many varieties of Falding 
Cartons that Ritchie can 
produce to meet your 
special requirements. 


veland + Jacksonville 
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in two sizes, 6- and 12-in. widths for L10-volt, 60-cycle, A.C 


operation 


CORRUGATED CARTON NESTINGS 

designed particularly for use by manufacturers who package 
their products in glass containers have been deve loped by Shelton 
Mfg. Co., Inc 42-24 Orchard St., Long Island (¢ ity, N. ¥ 


Advantages of these nestings are said to be economy of cost 


The Earth 
viewed by rocket camera 
57 miles up 


and extensive labor savings in assembly. Patents have been 


| applied for on the new design and the company reports it will 
'< | soon be producing the “Shellnest” in all sizes required by users. 


The Shellnest replaces the conventional sectional interlocking 





nests. Being only one piece of board, with special die cuttings 


——— 
[ 5 and scorings, it quickly folds into a nest with extra cushioning 
® strength in each partition Glass containers cannot touch each 


other or the sides of the carton. Stacking space for the new 


mvb Shellnest is at a minimum, since it lies perfectly flat 
+ & FOR MILITARY PACKAGING | A 32-0Z. POLYETHYLENE BOTTLE 


in the standard Boston round shape, designed for heavy-duty 


of everything from aircraft use, is now being molded by the Plax Corp. P. O. Box 1019, 
engines to G.I. rations. Hartford 1, Conn 


i tila | * Illustrated next to the 1-oz. bottle, 
FLEXKIN AL-59 | the new quart-sized Plaxpak bott! 
JAN-P-131, Amend.8 AN-B-20 Type II ee ne ee ee 
Type I—Class A All applications  in- is said to be the large st plastic bot- 
Type I—Class B 40 cluding AN-C-67b & | 1 
load limit AN-E-1B | tle blown in a single piece and uses 
Wright Field for Air Force . proportionate ly twice as much ma- 
Airplane Engine Envelopes , . Sartal ao the vu xt-large Cer ee 
FLEXKIN AL-611 4 be The new bottle is threaded to ac- 
JAN-P-131, Amendment 3 fe 
Type I—Class B 5 load limit f P z 
type I—Class D } a = finish acid pour-out caps. Thread 


FLEXKIN AL-111 } finishes for other types of standard 


JAN-P-131, Amend. 3 closures can also be supplied on spe- 
Type I—Class B 40% load limit | 4 - 
AN-B.20 Type II cial order. 


All applieations under AN-C-67b The range of Boston round un- 


commodate standard 38-mm, 430- 


, »p ‘ : 
Data on construction, put-up, breakable I laxpak bottles now com- 
‘ : » . . 9. a _ & 99 
physical characteristics and uses prises 1-, 2-, 4-, 8-, 16- and 32-oz. 


obtainable upon application, 


NEW SEMI-NOISELESS ELECTRIC VIBRATORS 
of the larger sizes are being offered by the Syntron Co., 250 
Lexington Ave., Homer City, Pa. The reduction in operating 
noise is due to a design change in which the metallic striking 
parts have been eliminated and rubber bumpers substituted. 
The new vibrators perform the same function as the standard 
models, making them especially useful on interior bins, hoppers 
and chutes where large numbers of employes are working. They 


MODERN PACKAGING 





ire available in four models with capacities ranging for use on 
small hoppers containing 20 cu. ft. of material up to bunkers 


holding many tons 


{ PAIL-PRINTING MACHINE 
used for printing around the circumference of either 2-, 3- or 
5-gal pails has been brought out by The Industrial Marking 
I quipmn nt Co 

EK. 48th St 
York 17 

The pail 1S placed « n 
an expanding mandrel 
and when the one 
revolution clutch — is 
tripped, the pail is 
printed by means of a 
rubber die. Ink is ap- 
plied to the rubber dic 
by means of an ink 
reservoir and a series 
of distributing rollers 

Pails can be printed 
as fast as an operator 
can load and unload 


tion, savings in time and economy, according to the manufacturer 


the mandrel, resulting 


in incre ased produc - 


A NEW RUBBER PLASTICIZER 

said to prolong the life of rubber parts and surtaces is available 
from the Schwartz Chemical Co., Inc., 326 W. 70th St., New 
York 23. The product is described as a non-flammable and 
non-volatile liquid. When applied by cloth or brush to rubber 
feed rollers, platens, friction wheels, gaskets, etc., it is said 
to impart the feel, grip, resilience and performance of new 
rubber, Called “Rub-R-Vive,” the plasticizer should interest 
plant superintendents who face the problem of conserving and 
lengthening equipment fitted with rubber parts 


4 NEWLY DESIGNED HALF-GALLON BOTTLE 
is being offered to the food industry by the 
Latchford-Marble Glass Co. 

Developed at the company’s main plant at 
7507 S. Roseberry Ave., Los Angeles, the 
distinctive design is featured by graceful ex- 
pansion of the bottle neck just above the 
shoulder 

The new glass container is said by the com- 
pany to be particularly well adapted to the 
packaging of vinegar, fruit juices and syrups. 

Manufactured from an exclusive design, 
this bottle is now a stock item at Latchford- 
Marble. 


A NON-OSCILLATING RE-WIND UNIT 

designed for use with various types of web-processing equip- 
ment where material must be re-rolled under controlled tension 
has been announced by the Ford Instrument Co., 31-10 Thom- 
son Ave., Long Island City 1, N. Y. This new Sperry Re-wind 
will handle cellophane, paper, heavy board stocks and lighter 
gauges of sheet metals. Finished rolls of diameters up to 44 
in. are wound at high speed without oscillation, the company 
reports. Power for winding is supplied by a constant-speed 
electric motor with variable-speed hydraulic drive units under 
dancer control. The re-wind roll is driven hydraulically at con- 
stant deceleration to compensate for the uniformly increasing 
diameter of the roll. A second, small, variable-speed drive con- 
trols the stroking of the variable displacement main pump to 
achieve the required constant deceleration. The dancer acts to 
maintain web tension. Re-wound rolls are said to be uniform in 
density and free of the danger of telescoping. 
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ACMIEFLEX: 


APPLICATION Series No. | 
Comprehensive protection 
of foodstuffs. 


CANDIES ielete) di) 
CAKE MIXES 
SOLUBLE COFFEE 
MALT PRODUCTS 
DEHYDRATED SOUPS 
CONCENTRATED & FROZEN JUICES 


ACMEFLEX properties: Hermetic heat sealing. Extremely low 
moisture vapor transfer. Inexpensive. Printable. Inert, non-toxic. 
Protection against light, loss of flavor, contamination. Steri- 
lizable after packaging. Odorless and tasteless. Very high ratio 


of seam and body strength to weight. 





Plants and people 


Peters Machinery Co., manufacturer of 
automatic packaging and special bakery 
equipment, announces the election of H. 
| Lyle Greene as president. 
He succeeds the late H. 
Kirke Becker. Mr. Greene 
was formerly president of 
the J. L. 
packaging machinery 
manufacturers, and the 
past year has headed his 
own package machinery 
sales company in Chicago 
A director of the Packaging Institute, Mr. 
Greene is a former officer and director of 
the Packaging Machinery Mfrs. Institute. 


Ferguson Co., 


Greene 


Announcement has been made of the ex- 
pansion of the plant of Dominion Foils 
(Canada), Ltd., suppliers of aluminum 
foil, at Cap-de-la-Madeleine, Quebec, 
Canada. The plant now employs over 600 
people and operations are on a continuous 
three-shift basis. In addition to coloring 


aluminum foil in gauges from 0.0035 up 
to 0.005 in., the firm has capacity for solid 
glue mounting, glue lining, waxing and 
embossing. Dominion Foils’ volume of 
trade, the company reports, is divided ap- 
proximately half for the domestic Cana- 
dian market and half for world markets. 


The new, enlarged Chicago plant of 
Chippewa Paper Products Co., Inc., will 
be ready for occupancy this spring. The 
new quarters will be equipped with up- 
to-date production 


machinery, ample 





We move 


PackaGinc and _ other 
Breskin publications are now estab- 
lished in new and larger quarters in 
the modern office building just com- 
pleted at 575 Madison Ave., New 
York 22. The new telephone num- 
ber is Plaza 9-2710. 
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storage space, production-line flow de- 
signed for maximum efficiency and two- 
track shipping facilities. A greatly en- 
larged Package Research Department is 
being developed for greater technical as- 
sistance to customers and an extensive 
program to keep Chippewa salesmen up 
to date on packaging methods and tech- 
niques is under way, the company reports. 


The Sullivan Heat Sealing Equipment 
Co., Philadelphia, has appointed the Mil- 
ler Wrapping & Sealing Machine Co., 18 
S. Clinton St., Chicago, as distributors for 
the Midwest; Amsco Packaging Ma- 
chinery Co., 31-31 48th Ave., Long 
Island City, N. Y., as distributors for East- 
ern United States; Phin Sales Co., 18 
Dickens Ave., Toronto, Canada, as dis- 
tributors for Canada. 


The following additions have been made 
to the sales organization of the Benj. C. 


Betner Co., Devon, Pa., all of whom were 


formerly associated with the Thomas M. 
Royal Co.: E. V. Ballard, metropolitan 
New York sales manager and assistant to 
B. C. Betner, Jr., vice president; R. George 
Buchanan, Jr., sales manager of the Flavo- 
tainer bag sales and specialty items at the 
home office in Devon; J. Ackert and 
J. Rex, metropolitan New York City repre- 
sentatives; E. Kassing and W. Gilmore, 
Midwestern representatives, with head- 
quarters in Chicago; B. Dickinson, South- 
eastern representative, with offices in At- 
lanta, Ga. 


Potdevin Machine Co., Brooklyn, manu- 
facturer of packing and sealing machinery, 
announces plans for construction of a new 
100,000 sq. ft. plant at the Bergen County 
Industrial Terminal, Teterboro, N. J. All 
manufacturing of the company’s products 
will be centered in the new building. 


Shellmar Products Corp. has announced 
the appointment of Leon Bischoff as as- 
sistant managing director of foreign oper- 


K. Hanson. Mr. Bischoff 
will be located at the corporation’s head- 
quarters at Mount Vernon, Ohio, where 
he will also manage the interplant and 
export departments. 


ations under L. 


United Board & Carton Corp., Syracuse, 
N. Y., recalled staff designers from the 
four carton plants for a week’s refresher 
course in carton design. In anticipation of 
probable Government control of paper- 
board production, the program was aimed 
at developing new designs requiring a 
minimum amount of stock. 


With the 
presses and expanded printing operations 
at Lockland, Ohio, Gardner Board & Car- 
ton Co. has created the new post of fore- 
man of ink departments. William E. Bie- 
denbender, ink technician with Gardner 
for the past 10 years, has been named to 
the new post. 


addition of two rotogravure 


F. R. Plum, director of sales for the bakery 
division of American Machine & Foundry 
Co., New York, has announced the ap- 
pointment of George A. Kihn as sales rep- 
resentative in Texas, Oklahoma, Arkansas 
and Louisiana. 


West Virginia Pulp & Paper Co. has an- 
nounced the appointment of Edward H. 
Petrick, who has been in charge of the 
firm’s liner-board sales, as general sales 
manager. The position was recently va- 
cated by Wiley L. Jennings upon his elec- 
tion as vice president in charge of sales. 


Advance Mounting & Die Cutting Co., 
Inc., is now located in new quarters at 
445 W. 31st St., New York. 


The Baltimore sales office of the Crown 
Can Co. has been moved to the Munsey 
Bldg., Calvert and Lafayette St. 


The Howard Flint Ink Co., Detroit, an- 
nounces the opening of a New York office 
at 92 Liberty St., under the supervision of 
G. A. Miller, the firm’s New York repre- 


sentative. 


The recent purchase by Minnesota Mining 
& Mfg. Co., St. Paul, Minn., of a 114-acre 
tract in southwest Chicago is part of a 
long-range industrial development pro- 
gram, the company has announced. A 
$3,000,000 plant now under construction 
for Mid-States Gummed Paper Co., a 
MMM subsidiary, is the initial project in 
the program. That plant is scheduled for 
occupancy in September. 


The Strobridge Lithographing Co., Nor- 
wood, Ohio, has announced the retirement 
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PATENTED 


Roses are red 
Violets are blue 


Displays like this 
Make sales for you! 


Here’s a “Valentine” that dealers love—a clever display packed with tempting 
Valentine candies. It’s a combination sure to brighten any youngster’s eye. And that’s 
sure to brighten the day’s cash register figures! This H & D display is a 

favorite of manufacturers, too, because it combines a shipping box 

with an effective point-of-sale display at an over-all saving. 

H & D's book, “Pack to Attract” shows dozens of ways better packaging 

can help you, through better display . . . lower packaging costs . 

increased sales .. . better product protection. For a copy, write 

Hinde & Dauch, 5103 Decatur St., Sandusky, Ohio. 


mew eee ee on oes eee aes 


FACTORIES IN: Baltimore * Buffalo * Chicago * Cleveland 
Detroit + Gloucester, N. J. * Hoboken, N. J. * Kansas City, Kan. 
Lenoir, N. C. * Richmond, Va. * Sandusky, Ohio 

St. Louis * Watertown, Mass. Offices in principal cities. 
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_ a packaging — 
protects and preserves through manufacturing 
processes—and during shipment. 
Prox-Peel applies a loosely adherent film by 
spraying, brushing, or dipping. There are 
two types—a molten and a solvent type. Both are 
used in Specification* requirements of Army, 
Navy, and Air Corps. There are hundreds of civilian uses. 
Increasingly —Prox-Peel is finding favor to protect 
objects and surfaces through the rigors of manufacture 
and assembly Then it is peeled off—is frequently 
remelted or dissolved and re-used. 


For FREE Prox-Peel pamphlet — describing 
type, application, apparatus — write to... 


aa PYROXYLIN 
Kansas. Mae) >) Olen eee 


CHICAGO 32 
WEST COAST REPRESENTATIVE—RAMSELL PRODUCTS, INC., P.O. BOX 532, PALO ALTO, CALIFORNIA 
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Plants 
and people 


of William H. Merten as president and his 
election as chairman of the board. Other 
lected officers are: James G. Strobridge, 
president: Haro!d A. Merten, vice presi 
dent and general manager; Frederick W. 
Betz, treasurer; Bernard Ungar, secretary 


ind sales mar ager 


R. Smith Schenk, executive vice | 
if the Sun Tube Corp., Hillside 


R.S 
Schenk 
left) and 
ee. 
Martin 


been elec ted president of the company 
He succeeds R. R. Leonard, who has re 
signed for reasons of health. Mr. Schenk 
has been with Sun Tubs 

for 26 years. Joseph D. 

Martin, vice president, has 

been elected to the com- 

pany’s board of directors 

and heads all phases of 

production. E. Payson 

Fairchild, who has been 

with Sun Tube since 1935 

Fairchild has been appointed vice 
president and will be in charge of tube 


and shell sales, as well as adve rtising. 


Col. James V. Demarest, USAR, former 
executive officer of the New York Quarter- 
master Procurement Agency, has been 
appointed special consultant to The Quar 
termaster General of the Army, with 
offices in the Empire State Bldg., New 
York. Col. Demarest will assist The Quar- 
termaster General in the expediting of 
Quartermaster ( orps procurement 


T. R. Mangelsdorf has been appointed 
sales manager of the Omaha Sales Division 


of Bemis Bro. Bag Co. 


| Harry A. Legge and Herman W. Santen 


have been elected directors of Riegel 


| Carolina Corp., a subsidiary of Riegel 
| Paper Corp., New York. Mr. Legge is 


president and a board member of Howard 
Paper Mills, Inc., and a director of Ed 

ward Hines Lumber Co. Mr. Santen is a 
director of the Howard firm. The Howard 
Paper Mills will utilize part of the produc- 
tion of the new Riegel pulp mill at Acme 

N. C., now under construction 


The assignment of R. J. Stevens as special 
representative of the Chicago general 
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The Metal Kage Method of Packaging is used 


5 to _< a= = Swe > _— 
to auto parts gor gm its expertly 


engineered to yout ‘oats production and 
merchandising requirements. € Z | 


NATIONAL METAL EDGE BOX CO. 


334 NORTH 12TH STREET + PHILADELPHIA 7, PA 


Be it large or small, 
simple or complex... 


IRREGULAR BEVELED SIDES 


High speed CAMPBELL wrapper 
packages products of all shapes— | ™odel for 
Meats, foods, drugs, cigars, ice cream novelties onney need 


or machine parts and tools — In fact, most any 
type product that demands high speed wrapping 
perfection can be packaged on the Campbell 
Wrapper. Continuous feed “float”? wrapping 
eliminates product breakage — cuts material costs 
to the bone. Labor saving — only one operator 
to feed and one to pack are required on most 
installations, Heat or glue seals, crimps and folds 
wrap materials of all types and delivers from 
120 to 160 units per minute dependent 
on product. Let us help you with 


your packaging problem, 


Write for fully illustrated brochure. - W R P P E R 


~ HUDSON-SHARP MACHINE CO. - GREEN BAY, WIS. 
New York Office: 55 West 42nd Street 2 Manifacherwrs 
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box. 


size. 


41 East 42nd Street, 


WW Wa 


Over 100 Styles to Choose from 


MOLDED PLASTIC BOXES 
No Mold Costs to Pay! 


Tell us your requirements—item to be packaged, size needed, 


hinged or unhinged, transparent or opaque—we will furnish the 


Our affiliation with 20 molders makes us headquarters for 
packaging in molded boxes. Minimum orders 1000 boxes of a 


If your order is for a sufficient quantity, we'll design a special 
box for your product and absorb the mold cost. 


New York 17, N. Y. 
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“KNOW-HOW” 
- + «© Makes ADHESIVES Perform! 
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Cornsect 
ADHESIVES 


We specialize in 
4h ALL industrial glues: 
Phenolic Resins 
Urea-Formaldehyde Resins 
Liquid and Dry Caseins 
Resin-Latex Combinations 
Polyvinyl-Acetate Emulsions 
Hot Melts and Thermoplastic 
Pick-Up Gums 
Dextrine, Starch, and Tapioca 
Adhesives 
Flexible Animal Glues 


ENGINEERED 
FOR SPECIAL 
APPLICATIONS 


Now you can buy the PERFECT 
glue . . . engineered to meet your 
specific needs! 


Our experienced Chemical En- 
gineers study your operations and 
analyze your requirements. Then 
they prescribe the EXACT adhesive 
to do the job, and test it on your 
equipment and materials. 


Corn Belt’s “Engineered Adhe- 
sives” save thousands of dollars for 
hundreds of satisfied customers. 
May we prove that this extra service 
means extra profits for YOU? 


Write today for free booklet. 


CORN BELT ADHESIVES 
COUNCIL BLUFFS, IOWA 





Mtniks 
and people 


sales office has been announced by Chase 
Bag Co. Harrison B. Rue, in charge of the 
Memphis sales office, has been appointed 
Buffalo sales manager. His successor at 


Memphis will be H. J. Uldricks. 


Deane R. Ebey has been named coordi- 
nator of defense activities for plastics at 
The Dow Chemical Co. Mr. Ebey 
supervisor of plastics sales in the com 
pany’s Los Angeles office, will be locate d 

at Midland, Mich 

office of the Dow compa- 


former 


home 


ny. Robert L. Curtis, for- 
with the Midland 
plastics sales division, suc 
ceeds Mr Ebey in Los 
Ange ke s ’ 


merly 


The Heekin Can Co., a 
yioneer in the can manu- 
Ebey pnts tact ss, is cele- 
brating its 50th year of operation under 
the same ownership and management. The 
company was founded by James Heekin 
and today there is a third generation of 
Heekin men in management. The board of 
directors for the company’s three plants, lo- 
cated in Cincinnati, Ohio, Springdale, 
Ark., and Chestnut, consists of 
James J. Heekin, chairman of the board; 
Albert E. Heekin, chairman of the execu- 
tive committee; Daniel M. Heekin, presi- 
dent; Clarence A. Rolfes, vice president in 
charge of sales; A. F. Rassenfoos, secre- 
tary-treasurer; R. E. Heekin and W. V. 
Heekin, directors. 


Tenn., 


James L. Knipe has been named general 
sales manager in charge of all Union Bag 
& Paper Corp.’s sales activities. Mr. Knipe 
has been vice president in charge of cor- 
rugated container sales for 
the last two years and last 
year was elected tu the 
firm’s board of directors 


Two executive promotions 
have been announced by 
Marathon Corp.,Menasha, 
Wis., 
pulp, 


manufacturer of 
and food 
packaging materials, Em- 
mett Below, credit man- 


paper 


Knipe 


ager since 1942, is now the company’s 
controller. Melvin Nield, formerly assist- 
ant credit manager, succeeds Mr. Below 
as credit manager 


Sealright Co., Inc., Fulton, N. Y., an- 
nounces the creation of a new district or- 
ganization to cover New York, Western 
Pennsylvania and West Virginia. Jack 
LeMessurier, who has been with Sealright 
for 15 years, has been appointed manager 
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Venesta Foil Facts — No. I 


VENESTA LIMITED 


VINTRY HOUSE, QUEEN STREET PLACE, LONDON, 
Telephone: CENtral 3060 
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box. 


Our affiliation with 20 molders makes us headquarters for 


packaging in molded boxes. Minimum orders 1000 boxes of a 


size. 


41 East 42nd Street, 


WU ua a 


Tell us your requirements—item to be packaged, size needed, 
hinged or unhinged, transparent or opaque—we will furnish the 


If your order is for a sufficient quantity, we'll design a special 
box for your product and absorb the mold cost. 


IRA HARMON CO. 


Over 100 Styles to Choose from = 


MOLDED PLASTIC BOXES 
No Mold Costs to Pay! 


New York 17, N. Y. 
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“KNOW-HOW” 
- ++ Makes ADHESIVES Perform! 


ADHESIVES 





We specialize in 
4h ALL industrial glues: 


Phenolic Resins 


Urea-Formaldehyde Resins 

Liquid and Dry Caseins 

Resin-Latex Combinations 

Polyvinyl-Acetate Emulsions 

Hot Melts and Thermoplastic 
Pick-Up Gums 

Dextrine, Starch, and Tapioca 
Adhesives 

Flexible Animal Gives 





ENGINEERED 
FOR SPECIAL 
APPLICATIONS 


Now you can buy the PERFECT 
glue . . . engineered to meet your 
specific needs! 


Our experienced Chemical En- 
gineers study your operations and 
analyze your requirements. Then 
they prescribe the EXACT adhesive 
to do the job, and test it on your 
equipment and materials. 


Corn Belt’s “Engineered Adhe- 
sives” save thousands of dollars for 
hundreds of satisfied customers. 
May we prove that this extra service 
means extra profits for YOU? 


Write today for free booklet. 


CORN BELT ADHESIVES 


COUNCIL BLUFFS, IOWA 
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sales office has been announced by Chg 
Bag Co. Harrison B. Rue, in charge of” 
Memphis sales office, has been app 
Buffalo sales manager. His succe@¥ 
Memphis will be H. J. Uldricks, 


Deane R. Ebey has been naw 
nator of defense activities { 
The Dow Chemical Co. Mg. 
supervisor of plastics sal 
pany’s Los Angeles offiee 

at Mid? 


office 
ny. 7 


Ark., 

James ). . 

Albert E, Hee. 

tive committee; Da. 

dent; Clarence A. Rolfes, 

charge of sales; A. F. Rasse. 
tary-treasurer; R. E. Heekin anu 
Heekin, directors. 


James L. Knipe has been named general 
sales manager in charge of all Union Bag 
& Paper Corp.’s sales activities. Mr. Knipe 
has been vice president in charge of cor- 
rugated container sales for 
the last two years and last 
year was elected tu the 
firm’s board of directors 


Two executive promotions 
have been announced by 
Marathon Corp.,Menasha 
Wis., manufacturer of 
pulp, paper and food 
packaging materials. Em- 
mett Below, credit man- 
ager since 1942, is now the company’s 
controller. Melvin Nield, formerly assist- 
Below 





Knipe 


ant credit manager, succeeds Mr 
as credit manager. 


Sealright Co., Inc., Fulton, N. Y., an- 
nounces the creation of a new district or- 
ganization to cover New York, Western 
and West Virginia. Jack 
LeMessurier, who has been with Sealright 
for 15 years, has been appointed manager 


Pennsylvania 
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KNOWN THE WORLD OVER 


Sy, 


< 


j 
The model illustrated hos a printing width of 
30° and the cylinder 
trom 30" to 40”. Press 


crcumterences Nory 

s supplied for gne to 
x » Note provision tor fusing by heat j 
ed rollers after each petting} 

nade 12° and 18" qrinting 


inder circumferences upto 22”. 


REMEMBER 
THE NAME 





AN EXCLUSIVE 
HALLEY FEATURE 


Complete printing unit slides out 
for easy changing of cylinders, 
ink and other parts. Shortens 
make-ready time. Printing pressure 
controlled by air. 

Send samples of your present 
labels, wrappers, or inserts on 
specific analysis of what a Halley 
Rotogravure press can do for you. 


DESIGNED AND MANUFACTURED BY 
JAMES HALLEY & SONS LTD., WEST BROMWICH, ENGLAND 


EASTERN DISTRIBUTOR 
MARAC MACHINERY CORP. ¢ 1819 BROADWAY 


MID-WESTERN DISTRIBUTOR 


TYPE & PRESS OF ILLINOIS Inc. ¢ 3312 No. Ravenswood Ave., Chicago 13, Ill. 


TELEPHONE: BUCKINGHAM 1.4330 


NEW YORK 23, N. Y. 


TELEPHONE: CIRCLE 7-2048 





Plants 
and people 


of the new district, with headquarters in 
N. Y 


Syracuse 
Phe formation of a new company to manu 
facture paper pan liners for the bakery 
\ ind other 


industr packaging products 


has been 


innounced by two former execu 


tives of Sherman Paper Products Corp 
Under the name of Bestpak, Inc., the new 
located at 470 Atlantic Ave., 
Boston, will be headed by John Herrick 


is president and Paul Thompson as vice 


ompany 


president and treasurer. Among the prod 
ucts to be manufactured by Bestpak are 
1 new type of corrugated pan liner for 
Brown ’n Serve rolls other 


products corrugated 


and yeast 


raised packaging 
products for biscuits and crackers, ana 


cushioning materials 


Ted French has been ap 
pointed manager of the 
new Industrial Packaging 
Division of the Orchard 
Paper Co., St The 


forming of this new de 


Louis 


partment is due to the ex 
VPI paper 


production and the devel- 


j pansion of 
French 
opment of industrial and 

military packaging materials, the company 
Mr. French will direct the dis- 
tribution of Orchard’s VPI paper and re 


reports 


lated industrial packaging papers 


| Wray H. Callaghan, general sales man 
| ager of the folding cartons division of 


Robert Gair Co., Inc., has announced the 
appointment of John Driscoll as manager 
of the New York sales office 


rhe following are newly elected member 

of the board of directors of Allen Cartons, 
Inc., Dayton, Ohio; J. A. Strong, 
man of the board of directors of Spec ialty 
Papers Co., Dayton; Donald C. Whipp, 
vice president of Peoples Bank, Dayton; 
Re-elected were: William H. Allen, presi- 


dent; G. A. Robers, vice president and 


chair- 


treasurer; Henry Biegel, attorney 


Potlatch Forests, Inc., who have several 


sawmills in Idaho, have now entered the 
pulp and paper field as a further ste p in 


the diversification of products made from 
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A combination of filling ma- 
chine (single or dual set-up) 
with the new endless belt 
conveyor. Assured positive, 
accurate fill with no spillage. 
Handles wide range of prod- 
ucts and container sizes. 
Scientific agitation prevents 
clogging in hoppers. 


Send for 
new bulletin 


RAZIER & SON 


338-01 Cortlandt St., Belleville 9, N. J. 


EXCLUSIVE DISTRIBUTORS 





check the Advantages of Modern 


Molded Paper os? 
wag | PROTECTIVE Containers by Ker “gy 


= PACKAGING 


REQUIREMENTS 





DESICCITE + 25° is fully approved by all branches of the 
Armed Services for use in Method-II packaging 


DESICCITE +25 is the finest dehydrating agent (desiccant) 
for all packaging requirements 

DESICCITE +25 is used by food, drug, instrument and 
machinery manufacturers everywhere to eliminate the 
damaging effects of moisture, corrosion, mold, and 


rust during shipment, storage and shelf-life The economical substitute for 
glass, fibre or plastic containers 


DESICCITE = 25 is immediately available in a wide range ' “Double-Utility” 


metal 


shipping and sales pack- Write for samples 
ges for soz , abrasives, sm: arts ¢ 
of bag sizes through conveniently located distributors ilies nthe we ree and suggestions. 


/ Attractive designs, lightweight, sturdy, Tellus your needs. 
te Write today for f nformotion concerning the epplicetions of INEXPENSIVE, 


cite =251 , We will be glad 
Desiccite =2 Available in wide variety of shapes, sizes, 9 


© custom designed to your needs to submit ideas 
/ Standard Color, White ¢ Colors 
available 


Dry pack with DESICCITE #25 | iso tor owen, bon, einer asso 


MANUFACTURED BY CORPORATION 








also and estimates. 


PAPER PRODUCTS COMPANY 
| 3048 N. Thirty-Fourth st. 
General Offices: 727 West Seventh St., Los Angeles 17, Calif. pit coniliai eg sven av0d 
LARGEST MANUFACTURERS OF MOLDED PAPER CONTAINERS 
Department 6 | 
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ASKANIA nyprautic 


EDGE POSITION 


for Paper, Plastics, Foils, Textiles, Metals 





—_— ~ Regulated Zs 
THE PRINCIPLE 4X 
There are three primary elements e& —< 

to the Askania pneumatic-hydraulic +) Lf = 
system for web positioning control: WK 

(1) an air signal sensing nozzle to 
detect and measure the position 
of the web; (2) a hydraulic relay 
(Askania Jet Pipe Regulator) for Z ene i. dmpetce 
amplifying the detector signal, wy ) Line 
and (3) a hydraulic operator that |} Staphregm a 

actuates the web positioning a 

mechanism. 


y 


| 

} 

le Askania 
5 Jet Relay 








THE APPLICATION —An installation of Askania Edge Position Control 
on a rewinder in a paper mill is shown here. The Jet Pipe regulator, with 
operator controlling movement of the backstand, is at right. The air signal 
sensing nozzle on the web can be seen at left. 


Askania has taken advantage of the extreme accuracy, 
ruggedness and dependability of its famed, exclusive Jet Pipe 
Control Principle in developing this simple, effective method 
of controlling the position of a moving web. Laboratory tests have 
shown accuracies within plus or minus .005 inch, and installations 
have proved effective in a number of varied applications. 

Field accuracies, of course, depend largely upon the 
characteristics of the application. 

Webs of paper, plastics, foils, textiles or metals can be controlled 
for wind-up reel, pay-off reel or intermediate guide roll 
positioning. Forces needed to move positioning mechanisms 

of any size or weight are easily obtained with the use of 

proper Askania operators and auxiliary equipment. 

Investigate this efficient, economical Edge Position 


Control for your plant. If you would like 
further information, ask for Descriptive Paper “‘A" 


See Askania s 
Edge Position Control EXPOSITION 


In Action! Fi 
Booths 766 and 768 
Gea 


ASKANIA REGULATOR COMPANY 


A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION 
254 E. ONTARIO STREET + CHICAGO 11, ILLINOIS 





Plants 
and people 


wood. Present plans call for the manufac- 
ture of machine-dried pulp, bleached con- 
tainer board, bleached tag stock and un- 


bleached kraft. 


Triangle Package Ma- 
chinery Co., Chicago, an 
nounces the opening of a 
new Eastern sales office at 
50 Church St., New York, 
with Walter P. Muskat in 
charge of sales and serv- 


ice sche duling 


Muskat American Type Founders, 


Elizabeth, N.J., announces 
the appointment of A. E. Heinsohn, print- 
ing machinery and supplies, of Denver, as 
distributor of its products in the 13 Rocky 
Mountain area states. The Heinsohn Co 
was organized in 1911 to serve printers in 
that area and plans to establish regional 
branches throughout the territory 


Inland Lithograph Co., Inc., Chicago, 
producer of point-of-purchase displays 
recently announced the appointment of 
John Shaw as vice presi- 
dent. Mr. Shaw has been 
in the graphic arts field for 
19 years and prior to join- 
ing Inland was vice presi- 
dent of Einson-Freeman 


Co., Inc 


Ralph Chaffee & Co., San 

Francisco, manufacturers 

Shaw of heat-sealing equip- 
ment, announce the ap- 

pointment of McDonough Sales Agency, 
3362 N. Fair Oaks Ave., Altadena, Calif., 
to represent them in Southern California 


Ernest E. Allison has been appointed gen- 
eral traffic manager of Anchor Hocking 
Glass Corp., Lancaster, Ohio. Mr. Allison 
had been with the Pennsylvania Railroad. 


The Lord Baltimore Press, Baltimore, Md., 

announces the appointment of Clarence 

F. Klein as director of package design and 
development. Mr. Klein 
will be available as a tech- 
nical packaging consultant 
in the food, liquor, tobac- 
co, cosmetic, candy and 
other fields. : 


General Box Co.,Chicago 

manufacturer of corru- 

' gated and _ wirebound 

Klein shipping containers, has 
announced plans for the 

construction of a new building in Des 
Plaines, Ill. The new building will occ upy 


99 2 


22,300 sq. ft. of space and will house the 
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Kimble Opticlear Vials come in eight popular sizes 


How +o dive your product added prestige 


Kimble Opticlear Vials with their 
sparkling clearness, their uniform walls 
and graceful contours reveal and em- 
phasize the high quality of the prod- 
ucts they protect. 


Then too, there are the attractive, 
new plastic stoppers which seal your 
product safe from moisture and con- 


tamination. Even after these have been 


removed and replaced repeatedly, re- 


seal is quick and positive. Examine 

some Kimble Opticlear Vials. Tell us 

sizes and we will send samples. 
Specify Kimble for assurance 


of container quality 


KIMBLE GLASS TOLEDO 1, OHIO 


Division of Owens-Illinois Glass Company 


MARCH 1951 








THILCO FUNCTIONAL 


PAPERS INCLUDE: 
Decorated Papers 


— stock or custom 
design embossed, 
aniline of gravure 
printed. 

Glassine and Grease- 
preof Papers 

— All standard types 
and grades for end-use 
conversion, including 
numerous special 
treatments. 

Specialty Bags 

— Full paper range, 
tailor-made to meet any 
requirement. Printed or 
embossed decorations. 
Water-Vapor Barriers 
— Full range of krafts, 
asphalt, woxed or 
polyethylene treated. 
Printed decorations os 
desired. 


Special Treatments 
— Non-staining 
laminants, rust 
inhibitors, mold and 
weatherproof wrappers, 
and numerous com- 
binations of any papers 
from the Thilco line. 


NEW YORK © CHICAGO 


WHAT 


DO YOU LOOK FOR IN 


DCYGO Mas iT! 


Providing the proper packaging wrap 
or bag to safeguard your product is 
ABC with us — no matter how tough 
your own specific problem may be. 
Thilco produces a full range of modern 
protective papers which may be 

used “‘as is’’ or converted by combin- 
ing and laminating to perform almost 
any additional specific function 
required. In addition, all the extra 
values of colorful product identity 
and sales appealing packaging are 
yours, too, because nearly all Thilco 
papers can be printed or embossed- 
decorated — in our own mill. Before 
you package, consult with us! 





zi 








Functional Fafers FOR PROTECTION THAT COUNTS! 


bss 


DETROIT © MINNEAPOLIS 
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Plants 
and people 


executive offices and ¢ xperiment l 


tory; manufacturing will contin 


done at the cx mpany’s 1] plants 
Milwaukee Wis 
Roy W 


Lundberg, formerly merchandising man 


oy iger of Milprint’s Lith 


adve rtising 


Milprint, Inc., 


unces i 


ippointment of 


Division 
manager 

Mr. Lundberg will di 
rect Milprint S public ation 
ind direct-mail advertis 
ing and sales promoti n 


activities 


Frank B. Straub and Rob- 
ert L. Harms, both for 
merly associated with the Muirson Label 


Lundberg 


Co., Peoria, Il., have been ippointed sales 
representatives for the new canned-food 
label division of The Meyercord Co., 
Chicago decalcomania manufacturers. Mr 
Straub will continue to make his head 
quarters in Indianapolis, while Mr. Harms 
will operate from the company’s Chicago 


sales offices 


Robert de S. Couch of General Foods 
Corp ind vice pre sident of the Packaging 
Institute and Dr. L. V. Burton, executive 
director of the Institute, flew to London 
recently as a “reverse flow team” under 
the auspices of Anglo-American Council 
n Productivity, a division of E. C. A., 
to attend the British National Packaging 
Exposition at Olympia. Their attendance 
was requested by the British Packaging 
leam who visited the U.S. from Decem 
ber, 1949, to February, 1950, to partici- 


pate in a series ot pac kaging conferences 


Lawrence A. Appley, president of th 
American Management Assn., has been 
elected a director of Harris-Seybold Co., 
Cleveland and Dayton, Ohi 


turers of printing equipment ind supplic s 


Benjamin C. 


manufac 


Betner, president of the 
Benj. C. Betner Co., paper-bag manufac 
turers, Devon, Pa., died on Feb. 1 after 
i long illness. Mr. Betner, one of the 
pioneers in machine-made paper bags 
was at one time a partner of Thomas M 
Royal in the firm of Thomas M Royal & 
Co. With his retirement in 1925, he re- 
signed from that firm. However, in 1927 
he organized his own company of whic h 


he was president until his death 


Robert J. Meagher, formerly on the staff 
of the Folding Paper Box Assn. of Amer- 
ica, Chic ago, died rece ntly of a heart 


ittack 
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quality. 


service. 


for 


38 years 


® (PALE 
EHEADED SHRIMP 


WE ARE PROUD : a FAN TAN 
OF OUR RECORD i Milla 


Years of experience will help us give you the 


best in SERVICE and QUALITY for the future. 


OLIVE CAN CO. 
450 N. LEAVITT St. 


CHICAGO 12, ILLINOIS BOOTS 
532 


pel. FEEDERS 














| (3) At Variable 
Rates 


4 | In Oriented 


Position 





Without damage 
feed parts . . . small, 
Feeding Rubber Stoppers at 180° medium or large... HAYSSEN MFG. CO. + SHEBOYGAN, WIS. 
wood, metal, fibre, glass or plastic . . . of various shapes. 
. to grinders and presses, inspection and packaging 


devices, and other automatic processing equipment. 
Extremely compact, these units operate by controlled Ly ssen 
electromagnetic vibration—no motors, gears, belts or 
other wearing parts to require expensive maintenance. WRAPPING MACHINES 

Catalog data upon request Or send 


details of your problem along with : iT PAYS TO WRAP 
sample parts to .. | AYS TO WRAP 


SYNTRON #6 & THE HAYSSEN WAY 


250 Lexington Ave. Homer City, Pa. 
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Nothing Succeeds like Success!” 


For your in formation 


The 1951 Set-Up Paper Box Competition 
sponsored by the National Paper Box 
Mfrs. Assn. came to a close on March 10. 
All entries and prize winners will be dis- 
played to the membership at the NPBMA 
annual convention in Atlantic City, June 
3-6. Three panels of judges will select 
at Philadelphia in April. The 
Grand Award, however, will be chosen at 
Atlantic City by NPBMA member com- 
panies, Awards will be given to the win- 


awards 


ning box manufacturer and his customer 
as well. Heading the Competition Com- 
mittee is Douglas T. Neale of Edwin J. 
Schoettle Co. assisted by Raymond H. 
Dowd of Dennison Mfg. Co., William C. 
Milson of F. N. Burt Co., Inc., C. C. 
Vatter of Bradley & Gilbert Co., and 
Gustav L. Nordstrom, NPBMA executive 


secretary. 





What's doing 


April 1-5—American Chemical So- 
ciety, 119th national meeting, 
Cleveland. 

April 2-4—National Paper Trade 
Assn. of U.S., meeting, Wal- 
dorf-Astoria, New York. 

April 2-4—American Pharmaceuti- 
cal Mfrs. Assn., convention, 
Boca Raton Club, Boca Raton, 
Fla. 

April 3-4—Point-of-Purchase Ad- 
vertising Institute, 5th annual 
Symposium and Exhibit, Wal- 
dorf-Astoria, New York. 

April 3-5—Produce Prepackaging 
Assn., Ist annual conference 
and exposition, Neil House, 
Columbus, Ohio. 

April 16—Packaging 
Mfrs. Institute, 
meeting, Hotel Dennis, Atlan- 
tic City, N.J. 

April 16-18—National Independent 
Meat Packers Assn., conven- 
tion, Palmer House, Chicago. 

April 17-20-AMA 20th National 
Packaging Exposition, Atlantic 
City, N.J. 

April 22-25—U.S. Wholesale Gro- 
cers Assn., convention, Miami 
Beach, Fla. 

April 30-May 2—American Drug 
Mfrs. Assn., convention, 
Greenbrier Hotel, White Sul- 
phur Springs, W. Va. 

April 30-May 4—American Materi- 
als Handling Society, confer- 
ence and materials handling 
exposition, International Am- 
phitheatre. Chicago. 


Machinery 
semi-annual 











Islyn Thomas, president of Thomas Mfg 
Co., has been elected 1951 national presi- 
dent of the Society of Plastics Engineers, 
Inc. Other national officers elected are 
Walter O. Bracken of Hercules Powder 
Co., vice president; Walter F. Oelman of 
Standard Molding Corp., secretary; Wil- 
liam J. Dunnican of Synvar Corp., treas- 
urer, 


The 44th annual convention of the Na- 
tional Canners Assn., held in Chicago last 
month, was devoted to the mobilization of 
the industry's resources in support of the 
Government's current preparedness effort. 
Guest speaker was Sen. Harry F. Byrd of 
Virginia, who spoke on “Our Problems At 
Home and Abroad.” Technical programs 
were presented on canning technology, 
raw-products research and fishery prob- 
lems, with emphasis on defense problems. 
Food production problems, container con- 
servation, manpower recruitment and 
price controls were subjects for discussion 
by members of the NCA. 


Harry G. Diefendorf of Detroit, Mich., 
has been awarded an honorary life mem- 
bership in the Society of Industrial Pack- 
aging & Materials Handling Engineers. 


How to apply Niaproof water-repellent 
finishes to paper, boxboard and other pa- 
per products is described in a new bulletin 
published by the Carbide & Carbon 
Chemicals Division, Union Carbide & 
Carbon Corp., 984 Niagara Bldg., Niag- 
ara Falls, N. Y. The book, copies of which 
are available on request to the company, 
explains how unsized boxboard and cor- 
rugated boxboard storage and shipping 
containers treated with Niaproof powder 


resist dampness. 


Announcement has been made of the five 
judges selected for the 15th Annual IPI 
Contests, sponsored by International 
Printing Ink in cooperation with the In- 
ternational Graphic Arts Education Assn. 
Harry L. Gage of Mergenthaler Linotype 
Co. has been named chairman. Other 
judges are Robert H. Caffee, Dwight 
Cooke, Dr. Mark Ellingson and Allerton 
H. Jeffries. 


H. H. Pein of the Pein Box Co. and the 
Portland & Tygh Valley Lumber Co. was 
elected to the presidency of the National 
Wooden Box Assn. at its recent mid-year 
meeting to succeed J. K. Cozier of the 
Cozier Container Corp. Newly elected 
vice presidents are Morris Milbank of 
Rouge River Lumber Co. and Robert F. 
Miles of Rathborne, Hair & Ridgway Co. 
Re-elected were D. A. MeNeill, Jr., vice 
president; C. D. Hudson, executive vice 


president; P. John Galbraith, treasurer 
Main theme of the meeting’s sessions was 
the part that the wooden-box industry will 
play in the nation’s defense mobilization 
program. A trade promotion program for 
1951 was approved which will include is- 
suance of special information to defens« 


agencies 


The American Designers’ Institute at its 
recent annual meeting re-elected its entire 
1950 panel of officers for 1951. They in- 
clude Paul MacAllister of Chicago, presi- 
dent; Frank Gianninoto of New York, first 
vice president; Robert C. Williams of 
Chicago, secretary; Dan Jenson of Phila- 
delphia, treasurer. Bruce Kamp of Phila- 
delphia was elected to the newly created 
office of assistant secretary. The institute 
voted to change its name to Industrial De- 
signers’ Institute to indicate better the 
scope of its members’ activities. 

The New York Chapter of the Indus- 
trial Designer’s Institute also recently 
held elections. Robert L. Gruen was 
named president and regional vice chair- 
man; Robert G. Goldberg, vice chair- 
man; Ann Franke, secretary and _treas- 
urer; Elizabeth Dralle, assistant secretary 


“Transwrap Automatic Packaging Ma- 
chine” is the title of a new 8-page bro- 
chure published by the Transparent Wrap 
Machine Corp., Hasbrouck Heights, N. J 
The booklet, available on request to the 
company, describes and _ illustrates the 
various models of Transwrap packaging 


machines. 


Vital facts on aluminum.alloys and mill 
products have been condensed into a 
handy 194-page manual containing 117 
tables of data on physical, chemical and 
standard _ toler- 
ances; weights, standard sizes and pro- 


mechanical properties; 
duction limits, as well as much fabricat- 
ing data. Published by Reynolds Metals 
Co., the booklet is titled “The Aluminum 
Data Book.” There are 33 pages of ex- 
planatory text, a condensed table of con 
tents and a cross index covering both 
tabular and text material. Copies are 
available to engineers, designers and 
technical men who request it on company 
letterhead. Address Reynolds Metals Co 
2500 S. Third St., Louisville, Ky. 


The Society of Industrial Packaging & 
Materials Handling Engineers, Chicago, 
announces the formation of two new 
chapters, one in Indianapolis, Ind., and 
the other at Philadelphia, Pa. Indianapolis 
officers are E. E. Clemons, president; E. 
M. Richardson, vice president; O. L. 
Vickers, secretary, and J. C. Heim, 
treasurer. In Philadelphia, officers are 
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“Nothing Succeeds like Success!” 


Your Package — 


For a special “IN” with your customer examine your package 


Hlants located th roughoul the Fouth 


Executive Offices: LYNCHBURG, VA. e Sales Offices: CHARLOTTE, N. C 
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Papers that 


Gad 


q hard life 


Just like mother used to make? Well, really, few mothers of yore 
could consistently make pie crust as good as almost any little housewife 


can today, using pie crust mix from a package (oh, yes... we make the latter). 


This little pig will go to market. And then 
a number of his most succulent “subdivisions” 
will be packaged in Rhinelander G&G*— 
exactly right for protecting his fat and porky 
RC odness. 


*Glassine 
and Greaseproof — 
the functional 
papers that 
do so many 
tough jobs 
well. 


IN THE LAND O’ LAKES 
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Tea for two —and it’s true that few pack- 
aging materials can resist odor “pass-through” 
so well as Glassine. That's why this good pa- 
per is so often used to guard the delicate 
aroma of tea against foreign odors that lurk 
everywhere. 


dee” | 
QnA \ 
par 


RHiNELANDER, WISCONSIN 


kor your 
information 


Herbert M. Lapidus, president; F. Robert 
Campbell, executive vice president; A. O. 
Manger, vice president for packaging; H. 
T. French, vic« 
handling; R. F. Tettemer, secretary; B. J. 
Brooks, Jr., 


president for materials 


treasurer 


Eye Catchers Are Sales Catchers,” the 
Point of Purchase Advertising Institute’s 


recently completed  15-min 35-mm 


sound-slide film in color on how adver- 
point of purchase increases 


uilable for 


idvertising 


tising at 
showing at 


clubs 


associations 


sale S Is now ay 
regular meetings of 
sales executives’ clubs, trade 
and conventions Reque sts for loan of 
the film should be addressed to J. Kings- 
ley Gould, executive secretary of the In- 
stitute, 16 E. 43rd St., New York 

Machinery & Chemical Corp.'s 
canning-equipment cata 


ready for 


Food 
new 450-page 
log will be distribution this 
month. The catalog will contain the prod- 
ucts of FMC’s Canning Machinery Divi 
sions: The Anderson-Barngrover Division, 
San Jose, Calif., and the 
Division, Hoopeston, Il 


Sprague-Sells 


Manufacturers having Government orders 
for products requiring Method II pac kag 
ing will be interested in a new booklet 
on “barrier-type” materials recently pub 
lished by Amsco Packaging Machinery, 
Inc. It describes in detail and illustrates 
the latest equipment for properly fabri 
cating, handling and sealing these materi 
als. Copies may be obtained on request 
to the company, 31-31 iSth Ave., Long 
Island City, N. Y. 


Gordon B. Thayer of The Dow Chemical 
Co. has been appointed 1 member of the 
Rubber and Plastics Division Executive 
Committee of the American Society of 


Mechanical Engineers. 


§. L. Swenson has been appointed chair- 
man of Subcommittee VI, in charge of In- 
terior Packing, American Society for Test- 
ing Materials, according to an announce- 
ment by T. A. Carlson, chairman of 
Committee D-10 on Shipping Containers 
Mr. Swenson is with Kimberly-Clark. 


Decorative treatments for Lustrex styren 
plastic are described in a new 28-page 
illustrated booklet prepared by Monsanto 
Chemical Co.’s Plastics Division, Spring- 
field, Mass. Post-molding processes dis- 
cussed cover metalizing, lacquering, all 
type s of stamping and printing and de- 
staticizing. The booklet, which lists mate 
rials ind supplic rs, IS a\ ailable on re qi st 


to the company 
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. the perfect, economical replacement 
for expensive, hard-to-get lumber, 
plywood, metal, chipboard and the like! 


Light, but strong... rugged and rigid... easy to work, 


hard to hurt... that’s Tekwood™. 


A tough kraft-paper-and-hardwood “sandwich” that 
combines durability, versatility and economy. That's 
Tekwood. 


chores 
gives you more 


For large jobs or small... for “workhorse” 
or glamor assignments... Tekwood 
strength with Jess weight. That means /ower shipping 
costs. Asa light weight container material for air express 
or air freight shipments, it is unequalled. And its smooth 
surface takes either decorative printing or shipping room 


stencils with equal readiness. 


Incidentally, if you have special color requirements 
for decorative packaging, we can match any color you 
specify on orders for 50,000 square feet or more. Ask us 
to quote prices on this service. 

If you're having trouble getting packaging or ship- 
ping materials, find out how Tekwood stacks up to your 
requirements. Once you've tried it, the chances are you'll 
never use anything else. 

A letter will bring you full details on specifications, 
prices and availability. Write today. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 


Manufacturers of Tekwood and Weldwood® Plywood 


1 
Tek 








For the Finest 


—Come to the “Shepherd”... 


CLAREMONT WASTE MFG. CO. 


World's Largest Manufacturer of Flock 
CLAREMONT, NEW HAMPSHIRE 
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2, 3, 4 COLOR 


CARRIES 
THE 
LOAD 
SKILLFULLY 
aye lay 


ALL MANY 


SATISFIED 

REQUIREMENTS USERS 
HANDLES 
itiaal 

OF 

GIVES STOCK 

UTMOST 
erenscunes Find out for a Today! 


Write for Information 


MANHASSET MACHINE CO. 


MINEOLA, N. Y. ¢ Garden City 7-7560 
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Tight tin 

Anticipated adjustments in the packaging 
field are now taking shape as orders re- 
stricting the use of tin continue to ac- 
cumulate. Beginning last November, lim- 
itations were placed on inventories of 
raw tin. This was followed by a 20% cut 
in the amount of tin that could be used 
for civilian products and, subsequently, 
by NPA orders M-24, M-25 and M-26, 
permitting use of tin only in certain 
products and limiting use in others. The 
effect of some of the provisions of M-24, 
M-25 and M-26 has yet to be felt, but 
most of the provisions were effective im- 
mediately on Jan. 27, the date of the 
orders. 

Tightening control on the use of tin is, 
of course, a reflection of expectation that 
the supply this year will not be sufficient 
to meet all requirements. The outlook is 
further complicated by gross price 
inflation. 

To date there are no restrictions on 
the packaging of perishable foods. But 
tin coatings on all cans are reduced 
wherever possible. You cannot use tin or 
materials containing tin for seals and la- 
bels, coated paper, emblems, advertising 
specialties, fasteners, souvenirs or pow- 
der for decorative purposes, 

The NPA order M-24 specifies the 
maximum coating of tin or terne metal 
for a list of specialty items. These items, 
with the exception of safety cans for 
flammable products, do not 
packages. 

NPA order M-25, however, is of major 
concern to packagers. Under its provi- 
sions you cannot use tinplate except for 
products listed in the order, which also 
establishes the required tinplate specifica- 
tion for each product’s container 

Unlimited pack is allowed only for 
fruits, vegetables, fish and milk that 
come under the classification of perish- 
able foods. For certain products only 
100% of the tinplate used in either the first 
quarter of 1950 or 1949 (canner’s choice) 
may be used in first-quarter ’51. Similar 
restrictions will continue after the first 
quarter until changed by NPA. 

For a third classification of products 
included in the list, only 90% of the 
tinplate used during first-quarter 1949 
can be used. However, you don’t have 
to take delivery of cans in less-than-car- 
load lots to meet the various provisions 
of M-25. There is no limitation placed 
on size of cans that may be used in 
packing products listed in the order 

NPA order M-26 deals with the use of 
tinplate closures, including bottle caps 
and jar lids. Use of tinplate closures is 


include 


tt 


permitted only for products listed in the 
order and coatings must meet certain 
specifications that vary with the type of 
product. Closures with a tin coating are 
permitted for all food products, except 
malt beverages, if packed in a hermetic- 
ally sealed container made sterile by 
heat. However, the amount of tin coat- 
ing must not exceed a specified limit 
You are not restricted in the number of 
closures that can be used. 


Collapsible tubes 


The collapsible tube, one of the most 
functional of all package types, can un- 
dergo a certain amount of adjustment in 
materials, but there is really no adequate 
substitute for tin in packaging certain 
products. Restrictions on tin content take 
this fact into account and content is 
unlimited for oitments and 
drugs and for food products intended for 
human consumption. A list of items and 
the tin content permitted for tubes in 
which they are packaged is given in 
NPA order M-27, issued Jan. 27. Tubes 


used for cosmetics and shaving creams 


various 


are restricted to a tin content not ex- 
ceeding 3% by weight. You cannot, how- 
ever, use for any product tubes which 
have greater tin content than was used 
prior to the order. 

The amount of aluminum to be used 
in the manufacture of tubes during any 
calendar month is restricted to 90% of 
the monthly average use of aluminum 
for tube manufacture during the period 
Aug. 1, 1950, through Nov. 30, 1950. 


Glass production 

Producers of glass containers report that 
they have been hard put to meet in- 
creasing demand with present capacity. 
Members of the Glass Containers Manu- 
facturers Industry Advisory Committee 
have advised NPA that a shortage of 
basic materials, such as cullet, soda ash 
and coal, is holding back increased pro- 
duction. Fear that the shortage of paper 
for cartons would become worse and 
hamper operations was expressed. The 
industry is said to have produced 105 
million gross of glass containers in 1950. 
Potential capacity of about 140 million 
gross, however, should allow more than 
sufficient capacity to meet demands this 
year if necessary supplies are available. 


Carr to NPA 


Harold J. Carr, vice president of the 
Owens-Illinois Glass Co., has been ap- 
pointed consultant to the Containers and 


Packaging Div. of NPA and will advise 





NPA on special problems in the con- 
tainer field. He has had wide experi- 
ence in the glass industry and has served 
as director, vice president and president 
of the Canning Machinery & Supplies 
Assn. From 1944 to 1946 he was a mem- 
ber of the Glass Container Manufactur- 
ers Industry Advisory Committee for the 
War Production Board. 


Less aluminum for food wraps 


Starting in March, the use of aluminum 
for making food overwraps has been cut 
to 65% of the average monthly use dur- 
ing the first six months of 1950. The 
reduction is covered in NPA order M-7 
as amended Feb. 1. The revised order 
also bans manufacture of many “less es- 
sential” aluminum products after April 1 
Use of aluminum for decorative or orna- 
mental items will be prohibited after 


June 1. 


Drum and barrel reconditioning 

Relief from problems facing the used 
steel drum and wood barrel recondition- 
ing industry is under study by NPA and 
an advisory committee for the industry 
The committee recommends return of 
drums used in exporting products, a pro- 
gram to encourage imports of products 
in drums and barrels and assurance of 
sufficient materials for reconditioning 
containers. Used drums and barrels have 
been hard to obtain and reconditioners 
have been hampered by shortages of 
steel rings and hoops, caustic soda for 
cleaning the containers and phenolic 
resin used as interior and exterior coating. 


Steel strapping short 

Use of steel strapping in non-essential 
packaging may have to be limited to 
make more strapping available for de- 
fense rated orders and essential civilian 
needs. Possible substitutes would be flex- 
ible strapping, including the new, strong, 
pressure-sensitive tapes, and _ adhesives. 
The strapping supply problem is one of 
material shortages and not of capacity. 
Capacity could be greatly expanded if 
more steel, zinc and sulfuric acid could 
be had. These materials have become in- 
creasingly short, while both defense and 
civilian demands for strapping have in- 
creased. The full impact of defense de- 
mands, moreover, is yet to be felt, for 
many defense contracts have yet to reach 
the shipping stage where strapping will 
be required. An advisory committee for 
the industry is assisting NPA in a study 
of the problems faced by manufactur 


ers and users of steel strapping 
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You can use moisture-proof saran film as 
a laminate for many packaging materials 
. With excellent results! Possessing an 
exceedingly low water vapor and gas 
transmission rate, saran film gives added 
protection against moisture to food 
packages for civilian and defense needs. 
In addition to its high moisture-proof 
qualities, saran film is resistant to attack 
by nearly all chemicals, including most 
acids, alkalies, organic solvents and salt 
solutions. It maintains these qualities 
through a wide temperature range, 
When considering the use of aluminum 


foil, paper, or board for laminating with 
films, be sure to specify saran film. Its 


excellent chemical and physical proper- 


ties can be incorporated in the pro- 
duction of unit packages, pouches, or 
overwraps for drugs, cosmetics . . . and 
many food products. Write Dow today 
for complete information and let us put 
you in touch with saran film converters 
who can supply your packaging needs. 
Plastics Division ¢ Packaging Section MTOF-3 
THE DOW CHEMICAL COMPANY 
MIDLAND, MICHIGAN 


New York ¢ Boston e¢ Philadelphia « Washington 

Atlanta « Cleveland « Detroit « Chicago ¢ St. Louis 

Houston e San Francisco e Los Angeles ¢ Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 


r---— 


The Dow Chemical Company e Plastics Division, Dept. MTOF-3 
Midland, Michigan 


Please send me information on unit packages, pouches and overwraps in saran film laminated constructions. 


Name Title 


Street 
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Edited by H. A. Levey 


This digest includes each month the more important patents of interest to those who 

are concerned with packaging materials. Copies of patents are available from the 

U. S. Patent Office, Washington, at 25 cents each in currency, money order or certi 
fied check; postage stamps are not accepted. 


Conveyor Mechanism for Turning Arti- 
cles, F. F. Borkmann (to American Can 
Co., New York, N.Y.). U.S. 2,534,221, 
Dec. 19. In a conveyor mechanism for ar- 
ticles such as container bodies and _ the 
like, the combination of a feeding con- 
veyor for carrying a body in upright posi- 
tion along a predetermined path of travel 
and having tumbler means disposed in 
path of travel. 


Method of Packing Fluid Substances in 
Cans, |. Felber (to American Can Co., 
New York, N.Y.). U.S. 2,534,254, Dec. 
19. The method of packing fluid sub- 
stances in cans adapted to be_ rotated 
while being closed, comprising filling the 
can with its fluid contents, exposing the 
filled open can to a chilling temperature 
to congeal exposed surface of can con- 
tents, thereby hold contents against surg- 
ing under centrifugal force, and sealing 
cover on while rapidly rotating. 


Method and Apparatus for Sealing Con- 
tainers, J. M. Sharf (to Armstrong Cork 
Co., Lancaster, Pa.). U.S. 2,534,305, 
Dec. 19. In a vacuum-closing machine in 
which hot condensable vapor is directed 
into the open mouth of a container, a 
vapor distributor comprising a plenum 
chamber having a_ substantially unre- 
stricted, longitudinally directed narrow 
slot extending throughout a substantial 
portion of the length of bottom wall of 
plenum chamber. 


Article-Orienting Apparatus, R. M. Mag- 
nuson, Campbell, Calif. U.S. 2,534,362, 
Dec. 19. In an apparatus for orienting 
articles, such as eggs, peaches, pears, corn 
and the like, a pair of article-supporting 
and feeding rolls disposed in parallel ad- 
jacent relation to provide an article-sup- 
porting trough, means for effecting rota- 
tion of rolls with their adjacent surfaces 
traveling oppositely, means for feeding 
indiscriminately arranged articles to rolls 
in definite timed relation. 


Collapsible Box, F. Blair, Atlanta, Ga. 
U.S. 2,534,402, Dec. 19. A_ receptacle 
having a body formed of a plurality of 
angularly related side walls, an inwardly 
and upwardly inclined flange on bottom 
edge of side walls and bottom member 
including a horizontal wall having side 
edges spaced upwardly from side walls 
and depending outwardly, flanges being 
idapted to slidably bear against side walls 
and engage between side walls. 


Tape Applicator, W. P. Zabel, |r., Cleve- 
land, Ohio. U.S. 2,534,691, Dec. 19. In 
a tape applicator, a frame plate, a stud 
projecting laterally from said plate near 
one end thereof for rotatably supporting 
a supply of tape and a peg fixed in and 
orojecting laterally from same side of 
mee plate near opposite end thereof. 


Carrier for Capsules and the Like, M. R. 
Fields (to Abbott Laboratories, North 
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Chicago, Ill). U.S. 2,534,815, Dec. 19. 
A carrier comprising a body member 
having a sheng of pairs of chambers 
arranged in a row and opening to one side 
of body to permit insertion and removal 
of articles. 


Carton, W. P. Frankenstein, Cincinnati 
Ohio. U.S. 2,535,056, Dec. 26. In a car- 
ton formed from a single blank, an inner- 
wall member spaced from the outer-wall 
member, a top-wall member between in- 
ner and outer walls member and a glue 
flap for hingedly securing lower end of 
inner wall member to base. 


Bottle Carrier, G. M. Acton (to Acton 
Mfg. Co., Inc., Arkansas City, Kans.). 
U.S. 2,535,113, Dec. 26. A bottle holder 
and carrier having a bottom member, end 
members on bottom and extending up- 
wardly therefrom, an upper spacer having 
a plurality of apertures for receiving and 
substantially engaging bottles. 


Bottle Holder and Carrier, G. M. Acton 
(to Acton Mfg. Co., Inc., Arkansas City, 
Kans.). U.S. 2,535,114, Dec. 26. A bot- 
tle holder and carrier including a bottom, 
end members integral with bottom and 
extending upwardly therefrom, side mem- 
ETS roe, with bottom and extending 
upwardly therefrom, and having upper 
spacer with plurality of apertures for re- 
ceiving and engaging bottles. 


Heat-Sealing Device, H. C. Sundstrom, 
Chicago, Ill. U.S. 2,535,171, Dec. 26. 
A heat-sealing device comprising a pair 
of heated clamping jaws adapted to be 
clamped over the edges of a container 
comprising a _ heat-sealable packaging 
material. 


Box-Forming Machine, G. T. Hart and 
M. Seymour (to United States Machinery 
Corp., Flemington, N.J. U.S. 2,535,413, 
Dec. 26. In a semi-automatic box-end- 
forming machine, a guide positioned in 
unobstructed relation to front of machine, 
so the operator may move a partially 
formed box manually along said. guide, 
box-end-forming means positioned along 
guide for performing successive opera- 
tions upon a blank previously coated 
with thermoplastic adhesive and advanced 
by operator from one means to another 


Board Bundle, W. R. Jones (to The Celo- 
tex Corp., Chicago, Ill.). U.S. 2,535,422, 
Dec. 26. A package of rectangular sub- 
stantially flat sheets of building material 
of greater length than width comprising 
in combination, a plurality of such sheets 
each comprising a fibreboard core having 
an adhered surfacing of grit on one face 
-_ an asphaltic coating on the opposite 
ace. 


Apparatus for Applying Bottle Collars, 
W. L. Wolford (to Clorox Chemical Co.. 
Oakland, Calif.). U.S. 2,535,473, Dec. 
26. Apparatus for applying perforated 
paper Blanks to cased bottles to serve as 


collars thereon comprising, a rack to sup 
port blanks in stacks spaced to correspond 
to spacing of bottles in case, means on 
rack to hold blanks in curved position for 
ready application to bottles 


Material-Handling Apparatus, C. H. An- 
derson, Minneapolis, Minn. U.S. 2,535 
176, Dec. 26. In material-handling appa- 
ratus, a support, a cradle, means on cradle 
for securing thereto a container having 
an opening at upper portion of same, a 
conical hood adapted to overlie said 
opening and close same, said hood having 
an opening therein extending along an 
element of same with valve member pi- 
voted to hood at apex thereof and ro 
tatable to cover or uncover said opening 


Beverage-Bottle Case, A. J. Gerber (to 
Beverage Sales Co., St Louis, Mo 
U.S. 2,535,493, Dec. 26. A beverage-bot- 
tle case comprising integrally intercon- 
nected side, end and bottom walls having 
a plurality of integrally interconnecting 
spaced parallel partitions extending longi- 
tudinally and transversely to divide case 
into a plurality of rectangular cells for 
receiving beverage bottles 


Machine for Loading Cans in Trays in 
Staggered Relation With Double-Row 
Can-Feed Means, G. L. Ardron (to Con 
tinental Can Co., Inc., New York, N.Y.). 
1.S. 2,535,828, Dec. 26. In apparatus 
wherein a loading station is provided 
means for advancing the conveyor an 
trays thereon step by step successively to 
present at said loading station tray spaces 
wherein to receive two rows of cans 
means for guiding movement of trays in 
a straight line throughout loading thereof 


Method of Making a Tablet Box, J. Coyle 

to Continental Can Co., Inc., New York 
N.Y U.S. 2,535,838, Dec. 26. The 
method of making a tablet box consisting 
in die-drawing a metal blank to provid 
a body having front, rear and side walls 
of substantially uniform height, die-draw- 
ing a metal blank to form a cover having 
front, rear and side walls dimensioned to 
engage over body of box, slitting each 
side wall of body to form a rounded ful- 
crum 


Container Top and Closure Therefor, J. 
Coyle and W. F. Punte (to Continental 
Can Co., Inc., New York, N.Y.). U.S 
2,535,840, Dec. 26. A metal container 
comprising a body and a top carried 
thereby and having centrally thereof a 
cylindrical wall, outer surface of which 
forms a friction seat for a cover 


Metal Container for Food Products, | 
Coyle and W. F. Punte (to Continental 


Can Co., New York, N.Y.). U.S. 2,535,- 
839, Dec. 26. A metal container compris- 
ing a body, a bottom and a top, said top 
having a cylindrical neck providing an 
opening to the container, upper end of 
neck being rolled outwardly and thenc« 
downwardly to provide a cylindrical fric- 
tion wall space away from neck, cylin- 
drical friction wall at the lower end 
thereof being rolled inwardly to form a 
curl for strengthening friction wall and 
to provide a friction seat on outer face of 
friction wall, which is of uniform diame- 
ter all the way to lower end of wall. 


Oil Can Spout Structure and Method of 
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Check these 10 Continental features 
in pails for dry and viscous products 


Also supplied in galvanized plate. 


V Qa) Circular panel in cover gives greater rigidity 
and allows firm stacking of filled pails 


V 2) Cover has deep gasket groove and full skirt — 
provides sure seal and if desired, permits use 
of a gasket. 


Vv GB) Lugs on cover are full length with punched slots 
— giving safer sealing and easier opening. 
Shipping tags can be attached through slot. 


V (4) A small embossment over each lug prevents 
jamming and sticking of covers during ship- 
ment or in storage. 


V () Ears on 5 gallon size are rigidly riveted to 
body and doped to prevent leakage. Pail has 
a heavy wire bail. 


V ©) Outward bead near top (5 gal.) and inward 
bead near bottom give a stronger, more rigid 
body. 


¥ @) Pails are made of 28 gauge cold rolled steel 
throughout. Bodies are made of 2 panels, press 
locked and doped — insuring a sturdy, tight 
container. 


Vi Both front and back panel of body can be at- 


tractively lithographed with sales message. 


V (9) Bottom is compound lined and has a 5 thickness 
seam, adding strength to pail. 


V Bottom bead prevents pails from jamming too 


tightly when nested in shipment and storage. 


Add up these ten Continental features and you 
have a high quality flaring pail, perfectly suited 
for packaging either dry or viscous products. Made 
in both 5 and 7 gallon sizes, Continental flaring 
pails serve as strong, protective containers, yet they 
are light and easy to handle. They nest snugly — 
save storage space and freight costs (5,000 to 8,000 
per 40’ car). And to top it off, they can be attrac- 


tively lithographed. 


CONTINENTAL © CAN CoMPANY 


Eastern Division: 122 E. 42nd St., New York 17 
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new model RU200 
the fastest screw-capping 
machine on the market— 


Speeds from 
60 to 300 per min. 


@ FLEXIBLE @ FAST 
@ FULLY AUTOMATIC 


er models available 


write for Illustrated, detailed literature 


RESINA AUTOMATIC MACHINERY CO., inc. 


BROOKLYN 31, N. Y. 
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Attaching the Spout, J. Coyle (to Conti- 
nental Can Co., Inc., New York, N.Y 

U.S. 2,535,837, Dec. 26. A container com 
prising a body portion, a closure end 
therefor, said closure end having an up- 
wardly extending neck shaped to onanill 
on interior thereof a smooth slightly out 
wardly and upwardly flared seat, and a 
spout having a laterally extended sup- 
porting base including a top surface 


| grooved to = ide an upwardly directed 
| 


edge shoulder and a_ peripheral surface 
which is firmly seated in and tapered to 
conform to flared seat to provide a tightly 


| sealed connection between spout and 


| neck 


Square Can Vacuum-Closing Machine, 
M. M. Sedwick (to Continental Can Co., 
Inc., New York, N.Y.). U. S. 2,535,870, 
Dec. 26. In a container-sealing machine 

a can-seaming turret, a detachable cen 

trally apertured bottom plate for the tur- 
ret, a can elevating and vacuumizing as- 
sembly shiftable into position against bot- 
tom plate, a vacuum-operated lifting pad 
and means for moving the assembly into 
sealing engagement with bottom plate of 
turret. 


Dispensing Container for Powdered Ma- 
terials, J. W. Seigh (to Contine -ntal Can 
Co., Inc., New York, N.Y.). U.S. 2,535,- 
871, Dec. 26. A container for pee ml 
sowdered material comprising a body 
ee flat sides and rounded corners, a 
closure end including a perforated nozzle 
section and a skirted section joined to the 
nozzle section by an interfolded seam 
said skirted section having a depending 
skirt frictionally engaging outer upper- 


| end portion of body. 


Fish-Canning Machine, |. P. Jakob (to 
a Can Co., New York, N.Y.) 
U.S. 2,536,060, Jan. 2. In a fish-canning 


been bg the combination of a supply 


tunnel for fish storage, a carrier for ad- 
vancing fish to a position adjacent the 


| entrance end of tunnel, an intermittently 


rotatable drum disposed adjacent entrance 


end of tunnel. 


| Container with Narrow Tearing Strip, 


G. C. Erb (to American Can Co., New 


| York, N.Y.). U.S. 2,536,044, Jan. 2. A 


| sheet-metal container made of compara- 


tively light-gauge tinplate, comprising a 
container wall having a pair of substan- 
tially V-shaped score lines cut therein 


| and cut score lines defining between them 


an extremely narrow removable tearing 
strip of wire-like dimensions. 


Tape-Serving Machine, T. H. Krueger (to 
Better Packages, Inc., a corporation of 
New York). U.S. 2,536,066, Jan. 2. In a 
pull-out machine for dispensing pressure- 
sensitive adhesive tape, means ie hold- 
ing a supply roll of tape, means for an- 
choring _ end of tape by adhesion ot 
same to an anchoring surface and means 
for unwinding tape from supply roll while 
free end is anchored in stationary position 


Glueless Interlock for Double-Walled 


| Folding Beam, R. B. Meller (to Bemiss- 


Tason Co., San Francisco, Calif.). U.S 
2,536,384, Jan. 2. In a box blank of fold- 
able sheet material including a main 
panel, a first side wall hingedly connected 
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g REQUIRES BAGS 


YOUR PACKAGIN 
PLAN ON 


FOR BOTH MILITARY AND CIVILIAN USES 








Made from polyethylene plastic ... aluminum foil 
-.. cellophane and various papers— alone and in 
combination . . . providing protective properties of 
water-proofness, grease-proofness, moisture-proofness. 
Write—wire—or phone us concerning your protective 
POLYETHYLENE BAGS . . . The versatile plastic 
oe sae eee ae ae package problem for commercial use or to meet 


. all gouges . . plain or printed. Also avail- 


able—laminated to foil, paper, etc., for many government specifications. 
military packages. 














WATERPROOF CASE LINERS .. . to meet JAN- 
P-125 and Mil.-C-10547 military specifications. 
Types (CI—C2—H4—12—M efc.). Pressure PAPER-FOIL BAG .. . Another military package 
1 Type with sot -soeling closure top (no to meet JAN-P-117 . . . all types—grodes and 
dh d styles. Made classes. Non-blocking—easy to handie—heat 
to individual size ont ‘stock specifications . . . ‘ sealable. Available in any size—any quantity. 
iveries. 


bet 





MEHL MFG. CO. 


A division of Sydney-Thomas Corp. 
Phone CHerry 6430 
2059 Reading Rd. Cincinnati 2, 0. 


GREASEPROOF BAGS . . . Approved Military 
JAN-B-121 specifications (Grade A—Grode | Cc). 
Uniform tight seal 
—durable. Available in any — sizes. wie 
range of materials. Sheet stock also available 


for wrapping applications. "Converters Plostics, Cellophane, 
£25] Foil and Other Flexible Materials 
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Bag Sealer, 
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2acking Fruit and ths 
m (to St. Regis P: 
Y U.S 2 536 
mveyor adapted 
g objects in column thereon anc 
ing same of i discharge point, with feed 
img means " directing objects seriatim 
Lio cittegiares ca Foke betruaviog 


enc erate e tar ements 
"Me anset..8 apes tena (hist can banial aidd 
K M. Bergstein and F. *PR°4#argetedn 


S. 2,536,529, Jan. 2. A process of form 


bag tube transverse lines for severance 


stein, Cin- 
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Container, R. Guyer (to Waldorf P: 
Products Co., St. Paul, Minn. U.S. 2, 
3 RATE ID) | - 
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S. 2.536.948 Jan. 2. A carton formed 
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from a single sheet of material compris- 
ing a bottom wall, side and end walls 
| folded up at opposite sides of bottom 
wall, webs connecting adjacent edges of 
side and end walls and folded from — 


SPECIALISTS in paper 1h con " site side walls inwardly along medium 
* A omP ns 


¢ meo lines and equipped with tongues for loc 
. e ° 
labels of all kinds for We Pt aiott: bpem we | ing purposes 
n spe”. 


Folding Box, M. I. Williamson (to Na 
ait io ion ers Box 6960." : New me - 
. - @ Jonn.). 1.S. 2,536,990, Jan. 2 old- 
— offer _o ? ing box made from a tubular blank of 
: , : - foldable sheet material and comprising 
’ Yes, whatever your requirements, it will e o one Of an upper main panel, lower main panel, 
fs side wall forming panels adapted to be 

pay you to consult with us... pay you to ° one sn folded face to face to form side walls, and 
¥ o\om side wall forming panels hingedly con- 


discover the EYE appeal and PRICE appeal me peniton yo wt | nected to main panels. 
arid 


over 45 years . . . that’s the type of 


. bas is if ° 

of Kalamazoo air conditioned labels! FREE Closure for the End of a Tubular ae, 

' \ob' a5 Dunn, Providence, U.S. 2,- 

i : : ae. an. 9. A package comprising a 
uotations, samples, design suggestions a oe 37,184, Jan 2, 8 I & 

Q : ato 8 88 jon 1" idler core providing a chamber, cloth 

—all without any obligation on your <= ~ Y wound thereon, a closure of the end of 

core having a body se of less diame- 

part. Your inquiry is invited. ’ coP ter than the inner diameter of the core, 

| providing a space between body and in- 

} ner wall of core when cap is inserted 

therein. 


L@-Ua-V..)- were) LABEL COMPANY, Kalamazoo, Michigan ‘ Device for Filling Cartons, W. B. Massev, 
: Richmond, Va. U.S. 2,537,361, Jan. 9 

lusive Label Manufacturers Since 1906 A generally cylindrical measuring recep- 

tacle having an open end, receptacle hav- 
ing a plurality of slots extending generally 
longitudinally thereof from its open end 
and terminating a distance from its other 
end to leave a continuous band of sub- 


sé i stantial width to which receptacles are 
® attached. 


Bottle Carrier, H. W. Forrer (to Atlanta 

Paper Co., a corporation of Georgia) 
SC R FAM ED U.S. 2,537,452, Jan. 9. A collapsible car- 

rier for bottles and other similar containers 
comprising a bottom wall panel formed 
with a medial fold line, opposed side-wall 
panels foldably joined to bottom panel 
along opposite side edges thereof parralle] 
with medial fold line. 





Printing Ink, J]. G. Curado (to Sun Che mi- 
cal Corp., New York, N.Y.). U.S. 2,537,- 
513, Jan. 9. An ink material ee the 
roperties of printing without fill-in from 
alftone printing plates and of setting as 
an imprinted film being beta-naphthol 
pitch having less than 0.1% by weight of 
glycol-insoluble constituents and liquid a 
carrier component being 2-methyl-2 
pentanediol. 





“Look,” he growled, “I asked for 5,000 cartons marked XY2 last Monday!” 


“And here it is Tuesday,” flared the Stock Head. “Even if the printer had 
worked all night, we still wouldn’t have room for them. Not with those 
50,000 cartons marked AB4 still lying around—the ones you ordered 
three months ago.” 


“Well, this order has to get out tonight,” sputtered the VP “Have somebody 
with good handwriting mark the numbers on the cartons.” Bottle Carrier, E. L. Arneson (to Morris 
Paper Mills, Chicago, Ill.). U.S. 2.537,- 
Know how that problem could have Best of all, he would have eliminated rae Tan. 9. A coapelte bottle carrier 
been avoided? With a Markem box inventories and outside printing bills. | fabricated of flexible fibrous material 
printer or carton marker. These versas Maybe a Markem machine is the an- | comprising in erected condition thereof 
tile machineslet manufacturersimprint swer to your problems. Why not write a bottom, a_ pair of ~ 1 d_ side-wall 
their own cartons, labels, envelopes us today, telling us what your imprint- panels flexibly conjoined to bottom, a 
with swift, professional neatness. ing needs are, and find out the facts’ andle member, a pair of apertured bot- 
They're designed for flexibility—quick tle-receiving panels integrally connecting 
changes of variable data, easy to oper- , handle to respective side panels. 
ate, fast-drying inks in many colors. 5 = : | Bottle Carrier, E. L. Arneson (to Morris 
Our harassed Stock Head could have Paper Mills, Chicago, Ill), U.S. 2,537,- 
run off exactly the number of cartons 615, Jan. 9. A paperboard article carrier 
the VP needed, with the latest desig- comprising in erected condition the reof, 
nation, in a couple of hours if only : |} an upright multi-ply panel, a pair of op- 
he'd had a Markem machine handy. KEENE 25, NEW HAMPSHIRE posed end walls bendably connected sub- 
stantially medially of the width to the 


Look for Markem’s Exhibit at AMA Packaging Exposition, Atlantic City, April 17 to 20. respective opposite ends of said panel. 
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PLEXCFOIL 


MILITARY PACKAGING 


Meets QM Specifications and 
Wins Production-Line Approval, Too! 


QM QUALIFIED 

for unit packing of ration components 
—soluble milk, coffee, tea, 

bouillon and others. 


MEETS MEDICAL CORPS 
REQUIREMENTS FOR 


anti-biotic drugs; such as 
penicillin; many other drug sundries, 
and hygroscopic chemicals. 


Write today for sample rolls of 
FLEX-FOIL 265 
For sample rolls in any width 
ond trained technical i 
contact any of these nearby 
sales-service offices. 
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FLEX-FOIL packaging is PLUS packaging. This new Standard Cap and 
Seal material—FLEX-FOIL 265—is QM qualified for unit packing 

of subsistence supplies—but here's the plus. FLEX-FOIL is built to give 
maximum production with minimum rejects. 

Printed and slit with hair-trigger accuracy, FLEX-FOIL rolls are 
precision wound and matched. They unroll easily; material comes out smooth 
and flat for quick, easy threading. Edges are smooth and even; precision 
splices are properly flagged. Kling-tite adhesion of laminated materials 
holds breaks and down-time to the absolute minimum. Hi-Strength heat-seal 
coating guarantees strong, uniform seals. Together, these FLEX-FOIL 
features spell performance-plus in the finished package. 


For complete information, assistance—and delivery dates upon 
© which you can rely, contact any of the offices listed below. 


FLEX-FOIL IS A REGISTERED TRADEMARK OF THE STANDARD CAP AND SEAL CORPORATION 


STANDARD CAP AND SEAL CORPORATION 
Coaters and Laminators of papers, films and foils 
to meet AN, JAN, MIL and QM specifications. 
SALES AND SERVICE OFFICES: 
Jersey City Chicago Los Angeles 
629 Grove St. 333 N. Michigan Ave. 2820 East 12th St. 
Journal Square 2-3137 ANdover 3-2711 Angeles 7108 
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PRINT 
oF.) 
autematically 
AS YOU 
PACK THEM 


At last! A packaging-line 
“printing press” reprod 
on eorrugated, fibre or 


Use a MARKOPRINTER fo... 


@ SLASH INVENTORY NEEDS 

© SAVE STORAGE SPACE 

@ SIMPLIFY INVENTORY CONTROL 
© SOLVE “PREPRINT” SHORTAGE 


practical fo print your own cases as ‘you ug 


cases from sealing o 
them for registration . .. prints fro 
panels (and top, too) in single pass. 


a 
PROBLEM we to succeeding station—all automatically, with- 
out operator attentidf) Exclusive Gottscho * ‘Meter- 


ADOLPH 


Rd., Hillside 5, N 
MACHINES to MARK 


See What They're Packing in 


HOWARD-SEAL * 


» Controlled. Polyethylene) )) ) 1 
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of the finisfed drink 
its initial sales test, the Meadow 
frozen concentrate is being 
1 from frozen-food cabinets in ap 
ximately 100 retail food outlets 
vering a diversified cross section of 
population. The sales program 
yas preceded by a free distribution 
f three cans of the product to 200 
chicago homes, with an independent 
survey organization ing house 
mit 


me 


> for 
dicated 


? fills a 


| very definite need and that a large 


ercentage of the housewives inte1 
7 iewed would purchase several cans 


at a time, as they do frozen orange 


| juice. If the results of the marketing 


Atest confirm these findings, steps will 
xe taken to manufacture the product 
in the volume required for national 

1 Wgiistribution, the company reports. To 
date, the only advertising used in con 
nection with the product has been a 
point-of-sale piece stressing — the 
theme that each can makes fou 
glasses of chocolate-flavored drink. 

Beatrice sales executives point out 
that the relative shortage of low-tem- 
perature cabinet space in retail out- 
lets is an important factor limiting 
full-scale distribut#®A'SF4 AU BrMRict at 
the “preseeits tinwit:: W anvdjon Seepetip in 
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| | by the removal of water under high 
} vacuum, permitting evaporation at 
low temperatures. The Borden instal 


lation marks the culmination of more 


f kb d ' than two years of experimental work 
Loum ® -k d along this line by the company’s Chi 

T06 oun © SxS SUN ISSE } |cago milk division. The company has 

ns h res not yet announced whether the prod 

: &Y 5 0 uct may ultimately be produced in 


nw liquid or frozen form, or what type o! 
oe 


Coasts, fe 
Oe . PSNR. \ WALES 
Ne ot il ~ ne container will be used. 
‘4 og Mey Crepits: Fibre containers for National 


ol » Dairy’s “Sealtest” concentrate, American 
— fi ili } tI Can Co., New York. Cans for Beatrice 
== Wherever ine ani ine prin Ing Foods frozen concentrate, American Can 
A ’ | Co. labels for Beatrice Foods designed by 
Dateien 1S the ru é ae ae Sigurd Patterson, Chicago, and supplied 
by Sheffer Printing Co., using Reynolds 


Metals Co. foil. 








Mosstypes help to make it so* — ee 


| (This article continued from page 85) 

S > fw ‘ a paign for its surgical-dressings line 

* MOSSTYPES ... 6) p : with four-color ads appearing in Life, 
the precision-molded, Ke . a Saturday Evening Post and other top 


media. More than 122,000,000 sub- 
ré- . 
pre-madeready rubber scribers are reached through maga- 


printing plates 33 Flatbush Avenue, Brooklyn 17, New York zines. In addition, Band-Aid adhesive 
_ , = bandages are featured regularly in ads 
)* Write for brochure describing MOSSTYPE RUBBER PLATE PRODUCTION | *Ppearing in 15 leading mass-circula- 
Ee ” SERVICE .°. and FREE “GEAR and CYLINDER SELECTOR CHART" tion consumer magazines and on two 


television programs, the “Cavalcade of 
Stars” and the “Cavalcade of Bands.” 








| Supporting the national advertising, 
| many independent druggists and chain 
|drug organizations run local radio 
and newspaper advertising featuring 
these products. 





At present, magazines take up the 
bulk of J & J’s promotion, primarily 
because magazine reproduction per 
mits visual impression of the package 
as the customer will see it at point 
of sale. The package point-of-sale tie 
up is considered extremely important 
by J & J. 

Band-Aid bandages, as_ well 
other dressings, have been found to 
be real impulse-sale items. Conse 
quently, J] & J has made a constant 
effort to promote display. The firm 
was the first surgical-dressings manu- 
facturer to push the idea of a sepa 
rate surgical-dressing department in 
retail outlets. Through the years J & ] 
has supplied countless _first-aid-de 
o> alia lie anit cies. signs, counter fixtures and 


see it at the show in Medical usage, of course, has an 

important impact on home users. Doc- 
BOOTH 680 tors and nurses readily accepted the 
time-saving feature of Band-Aid band- 
ROTO BAG MACHINE CORP. ages right from the beginning. Equally 


important has been J & J’s continued 


304 EAST 22nd STREET, NEW YORK 10, N. Y emphasis on quality and confidence, 
’ ’ . . 


which in tum has won overwhelming 
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BASKETBALL 
BASEBALL 
BOXING 
TRACK 








e / 

paper products inc 
Converters and Color Printers of Bags, Envelopes, Sheets and Rolls from: Glassine, Cellophane, 
14 CLIFTON BLVD., CLIFTON, NEW JERSEY Pliofilm, Parchment, Polyethylene, Sulphite, Foil, Acetate, Kraft, Waxed, Coated and Lominoted Grodes 
Los Angeles, Calif. Fort Worth, Texas - + « In Flat, Square, Automatic, Window Satchel-Bottom, Duplex, Embossed ond Hect-Lok Styles. 
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New automatic cartoner sells more at less cost 


A new type of carry-home con- 
tainer being used by the San Fran- 
cisco Brewing Corp. is reported to 
have upped its canned Burgermeister 
beer sales by 10%. The convenient, 
easy-to-handle carton displays the 


EL 
a ae —d wil’ 
py eaten PALESEE pm —a'h : 


ra ee, j 


peer 
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VISIBILITY of bottles from all 
sides is a feature of this con- 
venient new type of carry-home 
carton for Burgermeister beer. 


six actual cans that it holds, all but 
a scant margin at the top and bottom 
of each can being visible to the shop- 


een 


: 
: 
i 
| 


FROM A ROLL 
OF STOCK 


SAO ALT AD 


Films * Foils * Papers 


Perens 


TO A FILLED AND 
SALES- WINNING 


Makes the bag from a roll of 
paper, film, or foil. 


Fills the bag by count, by vol- 
ume, by auger, or by special 
feeders. 


Finishes up to 36,000 pack- 
ages per eight hour shift. 


160 


per. The very design which promotes 
this display feature makes the pack- 
age economical of paper- 
board consumption—an important fac- 
tor in the current defense economy. A 
simple machine designed especially 
for them automatically forms, fills, 
glues and seals the cartons. 


in terms 


“This six-pack carton meets our 
every requirement—and then some,” 
says Henry E. Picard, Burgermeister 
vice president and general manager. 
“Its product display feature instantly 
tells the buyer here is a handy way 
to buy Burgie, because he can see 
and recognize those familiar cans. It 
cools swiftly in self-service refriger- 
ated cases due to its virtual lack of 
sides. It ‘picks up’ easily, without en 
dangering women’s fingernails. We 
figured it would sell more beer. It 
certainly has.” 

Economies offered by the carton 
are realized through the unusual ma- 
chine which automatically combines 
four separate operations into a 
smooth flow of finished, filled pack- 
ages produced at speeds of from 50 to 
60 per minute, well within the range 


MACHINE, specially designed for 


automatically forming cartons, 
also fills, glues and seals them 


at the rate of 50 to 60 a minute. 


of any type of equipment in existing 
brewery can lines. 

Cans enter the cartoner from two 
conveyors, one on each side of the 
unit. Here they 


are automatically 


Your Product Packaged 
... for the government 


... for commercial use 


Automatically at Low Cost | 
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SEALED 
PACKAGE 
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separated into groups of three cans 
each and moved, in line with the op 
posite group, along the can lanes of 
the machine. Between these lanes is 
the carton magazine, from which the 
flats are fed, set up, loaded with six 
cans (three from each side) and 
given spot applications of adhesive 
as they pass through the machine. 

Instead of the conventional com- 
pression conveyor which grips car 
tons to hold glued flaps in position as 
it moves the containers along, the 
machine has a system of gripper 
plates mounted on synchronized, 
endless conveyors over and under the 
carton flow. These plates grip each 
carton individually and carry it 
through the glue-drying period to the 
discharge point at the end of the ma- 
chine. 

The correct positioning of the car- 
ton’s glue flaps is assured by rubber- 
faced metal fingers on each plate 
which clamp shut automatically and 
open again when the cycle is com- 
pleted. 

All operations are automatic, the 
sole manual action required being re- 
filling of the carton magazine. One 
other worker is required to operate 
the semi-automatic casing machine 
which places the cartons into ship 
ping cases. 

Patents are now pending on both 
the display carton and the cartoning 
machine, and they will be marketed 
together. 


Crepit: “View Pack” carton and cartoner, 
King Sales & Engineering, Inc., San Fran- 
cisco 


Defense packing plan 

A plan to bring appliance dis- 
tributors, who daily are getting 
fewer products to sell, directly into 
the defense production effort in the 
field of packaging has been advanced 
by the Thor Corp., Chicago, producer 
of washing machines. The firm sub- 
mitted to the Government a proposal 
to convert into packaging centers for 
the Armed Forces more than 3,500,- 
000 sq. ft. of warehouse facilities oper- 
ated by its 77 distributors. Under the 
proposal, Thor would act as a prime 
contractor on defense packaging proj- 
ects. Its distributors would be its sub- 
contractors. M. R. Wilson, a Thor 
executive, said the plan would give 
the Armed Forces efficient packaging 
centers at practically every key indus- 
trial and transportation center in the 
country. 
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FREE FLOWING LIQUIDS OR 
POWDERS TABLETS SOLIDS SEMI-LIQUIDS 


you'll MSW Apes 
want 

this 

brochure 


PACKAGING 
MACHing 


Gives complete details on economical, auto- 
matic packaging with Transwrap equipment. 
Tells how you can cut your packaging costs 
...and step up your product sales. Helps 
you uncover the hidden profits in your pro- 
duction line! 





Transwraps handle a wide variety of prod- 
ucts, in sizes from 1%,” x 1%” to 5%” x 
13”; by volume, from 5 cu. in. to 80 cu. in. 
Helps your difficult schedules—at 40 to 150 
pkgs. per minute! 


LIQUID FEED UNIT, SHOWN—designed to package 
all types of liquids and semi-liquids. Output 40 to 
120 per min.—5 cu. in. to 80 cu. in.; pillow or 
fin-seal pkgs., all heat-sealing materials, sizes — 
1-13/16" x 3” to 5%" x 13”. Pressure feed by posi- 
tive displacement piston type pump, or small Bosch- 
type pump. 4° x 5’ x 8; 2150 Ibs.; % h.p. motors, 
full load 1600 w. 


TRANSPARENT-WRAP 
MACHINE CORP. 


USE THIS COUPON FOR FREE 
8-pg. BROCHURE 


TRANSPARENT-WRAP MACHINE CORP. 
142 Rt. 17, Hasbrouck Heights, N. J. 
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Just What 
6u Want 


for Sure 


Heat Séaling 


of Pliofilm 
and Cellophane 


... the standard 


Wells 
THERMOSEALER 


You simply dial the proper temperature. 
Easy, sure heat 

sealing is yours 

when you buy the 

Wells Thermo 


years of use, 

continuous 

improvements. It's 

the first-choice sealer, the nation over, of those 

who use scores of sealers all day long. Leading 

manufacturers of heat-sealing materials recom 
mend Wells Thermosealers. 


Use It for Easy, 
Sure Sealing 


For any exact 
sealing temperature 
required of various 
materials, just set 
the thermostat. You 
get perfect package seals. 

The Wells Thermosealer is sturdily built. Out 
lasts ordinary sealers. 

Plugs into any a.c. convenience outlet of 110 
volts. Tt is properly insulated and built for safe, 
fast use. Has long-lasting full-size Heating Ele- 
ment. Protected, adjustable Temperature Control 

of high accuracy. Square 
nose makes neater seals 
and easier labeling. 

The Wells Thermo- 
sealer, built of Alumi- 
num and weighing but 
10 oz. does not fatigue 
the operator—speeds 
sealing, lowers costs. 
Designed to withstand 
long, tough, continu 
ous use. 


WELLS MANUFACTURING CO. 


arcu 220 Ninth Street 


— San Francisco 3, Calif. 





Canners Convention report 


A special war mobilization confer- 


ence covering price control, man- 


power, materials conservation, pro- 
curement and related problems high- 
lighted the 44th annual convention of 
the National Canners Assn., held at the 
Stevens Hotel, Chicago, Feb. 14 to 23. 
Concurrently with these sessions, the 
National Food Brokers Assn. held its 
annual business meeting and the Can- 
ning Machinery & Supplies Assn. 
sponsored a large exhibit of automatic 
food-processing equipment, containers, 
labels and related supplies. 

Herbert J. Barnes, vice president, 
Kaysville Canning Corp., Kaysville, 
Utah, was elected 1951 president of 
the NCA, succeeding Henry P. Taylor 
of Walkerton, Va. Fred C. Heinz, spe- 
cial assistant to the president, H. J. 
Heinz Co., Pittsburgh, was named vice 
president, with Carlos Campbell, 
Washington, D. C., continued as asso- 
ciation secretary. Eugene A. Hildreth, 
manager, market development dept., 
Owens-Illinois Glass Co., Toledo, was 
re-elected president of the Canning 
Machinery & Supplies Assn., while Hal 
W. Johnston, vice president, Stecher- 
Traung Lithographing Corp., Roches- 
ter, N. Y., was again made vice presi- 
dent of the group. New directors 
named by the machinery and supplies 
association were Frank S. Langsen- 
kamp, Jr., vice president of F. H. 
Langsenkamp Co., Indianapolis, and 
C. K. Wilson, vice president and gen- 
eral manager of the Sprague Sells Div., 
Food Machinery & Chemical Corp., 
Hoopeston, IIl. 

The busy conventional schedule in- 
cluded two days of program sessions 
dealing with the role of canned foods 
in civil defense and military procure- 
ment and two days of technological 
sessions on canning technology, raw 
products research and fishery prob- 
lems. To expedite contacts with in- 
dustry representatives, the Quarter- 
master Corps, Department of Agricul- 
ture, National Production Authority 
and several other government agen- 
cies had special temporary offices at 
the convention headquarters. 

Among the addresses of special in- 
terest from the packaging standpoint 
were: “Metal Can Conservation,” Rob- 
ert J. Small, chief, Metal Can Unit, 
Container Div., National Production 
Authority, and another talk by Charles 
A. Lewis, acting director, Containers 
and Packaging Div., National Produc- 
tion Authority; “Radiations and Their 


Applications in Food Processing,’ 
Bernard S$. Proctor, Dept. of Food 
Technology, Massachusetts Institute of 
Technology; “The Armed Forces Look 
to America’s Canning Industry,” Maj. 
Gen. Herman Feldman, Quartermaster 
General, U. S. Army; “The Role of 
Special Analytical Tools in Special In 
vestigational Work and in Trouble- 
Shooting,” O. R. Alexander, Research 
Div., American Can Co., Maywood, 
Ill.; “Canned Foods in Civil Defense,” 
Dr. E. J. Cameron, director, Washing- 
ton Research Laboratory, NCA; “Die 
tetic Packs in the Nutritional Program,” 
J. Russell Esty, director, NCA West 
ern Branch Laboratory, San Francisco. 

In his talk, Dr. Cameron declared 
that foods sealed in tin and glass offer 
the public its best protection against 
contamination resulting from atomic, 
biological or chemical warfare. Dr. 
Esty called attention to current confu- 
sion and abuse concerning the use of 
the word “dietetic” on food labels. 
“The U. S. Food and Drug Administra- 
tion,” he said, “is greatly interested 
and intends to see to it that dietetic 
foods are properly labeled.” He urged 
that canners give this problem serious 
attention in order to profit fully from 
what appears to be an excellent oppor- 
tunity for expansion. 


i a 

Drugs in Near East 

Particularly due to superior pack 
aging, drugs of American manufac- 
ture have the highest acceptance in 
history today throughout the Near and 
Middle East, according to Louis A. 
Gaillard, Division Manager, Near and 
Middle East, for the Schering Corp. 

However, competition is growing 
from English, Belgian and German 
firms, Mr. Gaillard recently told the 
trade press while on business in New 
York, and American drug 
manufacturers to maintain their high 
standards of packaging as one means 
of retaining these foreign markets. 

He mentioned four ways that will 
help American drug manufacturers to 
retain the high acceptance for Amer- 
ican products: 


warned 


(1) Do more packaging in smaller 
units to meet foreign buying habits. 

(2) Meet foreign competition on 
price without sacrificing quality. 

(3) Engage in more barter deals 
to solve the exchange problem. 

(4) Continue extensive research to 
be first with new products. 
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Let the 
Scintillating Beauty 


of Fisher's Aluminium Foil 


SELL your product 


Whatever the size or shape of your 
packaged product, it will look fresher, 
gayer, more attractive if dressed in the 
brilliant colours of Fisher’s Aluminium 
Foil. When sales are “ patchy,”” when 
seasonal demand slackens, whenever you 
feel new stimulating action is needed to 


sell, then is the time to transform the 





appearance of your product with Fisher's 
Aluminium Foil — the wrapping that 
blends colour and sparkle in a way no 
other can. Send today for samples and 
prices —there is a printed or embossed 
foil for every packaging need in a 
thousand glistening new designs, of which 


this inset is but one. 


. oe Ee - Se Se ee a OF @ 


FISHER'S FOILS LTO - WEMBLEY - MIDDLESEX - ENGLAND 
TELEPHONE: WEMBLEY 61! CABLES: LIOFNIT, WEMBLEY (ABC CODE 6TH EDITION) 
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ELIMINATE 
all STATIC! 





NO ARC 
NO SPARK 
NO SHOCK 


—__.] 


OXY NEUTRALIZER 


Cold BAR 


SAFE & DEPENDABLE — Herbert's System of 
complete static elimination guarantees years of 
service at a running cost of only a few cents a day. 

For application on all types of machines. 











WRITE FOR ILLUSTRATED FOLDER 


T 74-32 JAMAICA AVE 
ll PROMUTTE Mi icconaven oe 





PRINT as you glue... 


as you seal 
corrugated shipping cases 


WITH 


PACKOMATIC 


AUTOMATIC CASE IMPRINTER 


s can be yours to 
osts, increase earnings, lo 


consumer. Get facts about completely ate 


Gluer-Sealer 
Imprinter, right 


J. L. Ferguson Company, Rt. 52 at Republic Ave., Joliet, Ilinois 
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Famous Beer Labels 
Now Being Printed 
from SGS Cylinders! 


Identifying America’s finer beers requires finer 
labels. To produce these better labels, gravure 
rinters of the famous labels shown above now 
ao their gravure cylinders prepared by SGS. 


Completed SGS Cylinders Delivered 
3 Weeks After Order and Art Received! 


In addition to finer, more accurately etched gravure cyl- 
inders, SGS completes its work in record time. Average 
delivery runs about 3 weeks from date of order .. . for 
every size cylinder ... every process .. . even including 
chrome plating. 


One-Stop SGS Service Assures Better Results! 


Gravure printers furnish finished art and layout. SGS 
does the rest . . . allin one shop . . . returning cylinders 
for black and white or color . . . ready to run on any 
printable stock specified. For accuracy . . . for lower cost, 
long runs . . for faster delivery . . . or for a repair 
job . . . try SGS! Details gladly submitted. 


(SGS are NOT printers and have no 
financial interest in any printing firm.) 


SOUTHERN GRAVURE SERVICE ° 


Complete Gravure Cylinder Service 
301 WEST MAIN STREET * LOUISVILLE 2, KY. 
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2636 S. Shields St. 





length, and from 3” to 54” wide 


q Dept. MPM 


——A BIG FABRICATOR—> 


is ready for 


A BIG JOB 


anything from 3” to 54” in flat tubing 


Polyethylene or Barrier Materials 


for 
MILITARY PACKAGING REQUIREMENTS 
Bags Tubes Pouches Sheets 


(plain or printed) 


We welcome your inquiries for packages to meet moisture-vapor- 
proof, greaseproof and waterproof requirements of MIL-JAN-AN 
specifications. These packages can be made in any size, shape or 


Samples and Prices Available upon Inquiry 


FLEXIBLE PACKAGE CO. 


Chicago 16, Illinois 








FRY BAG SEALER 


makes 


sift-proof seals 
in heavy weight 


paper bags 


Why struggle along with anti- 
quated methods when the Fry 
Model CSG automatically makes 
a double-folded sift-proof heat 
seal in the top of any heavy 
weight paper bag. The first fold 
is securely heat sealed; the sec- 
ond is glued for extra safety. 

Perfect for granular or fine prod- 
ucts such as foods, chemicals, 








insecticides and the like. 

Bags handled include polyethy- 
lene and pliofilm lined, and 
those with thermoplastic top 
sealing bands. Simple adjust- 
ments for bags of various 
heights. 

When writing, please submit a 
sample of your bag and your 
product. 


167 Front Street, New York 7, N.Y. 








forated films were superior in condi 
tion and appearance to those in stan 


dard glassine-paper-lined lugs. 
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New apple bagger 


The development of a new bag 
ging device for use in the pre-pack- 
aging of apples has been announced 
by the U. S. 
With the 
trated and 


Dept. of Agriculture. 
device, which was illus- 
described in an article 
in MopERN PACKAGING in December, 
1949 (p. 81), apples can be pre-pack 
aged at the shipping point more 
quickly and at less cost than by present 
hand-packaging methods. 

The developed by the 
Washington State Apple Advertising 
Commission under contract with the 
USDA, consists primarily of a chute 


device, 


into which the apples flow automatic 
ally. The operator slips a transparent 
plastic bag over the chute and ap 
ples, then tilts the chute and the 
apples slide rather than drop into the 
bag. 

When apples are packed semi 
automatically into 4-Ib. plain transpar 
ent bags from a battery of these 
chutes attached to a special bagging 
table, indications are that the total 
cost of marketing apples from pro 
ducer to consumer in pre-packaged 
form can be reduced by about 9 cents 
per 42-lb. box below the cost of mat 
keting apples in the 
standard box. 


conventional 


Comparative costs of pre-packag- 
ing apples in different types and 
sizes of bags and by different meth- 
ods of filling bags with this device are 
shown in USDA’s report titled ”Pre- 
Packaging Apples at Point of Produc- 
tion” (AIB29), copies of which may 
be obtained from the Agriculture De 
partment’s Press Service, Washington, 
25, D.C. ; 
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without expensive equipment investment 


KUM-KLEEN SEMI-MATIC LABELING increases the speed and 


efficiency of each employee as much as 500%... free of ex- 


pensive equipment costs. Kum-Kleen “pressure-sensitive” 


labels on “conveyer-belt” rolls, feed through the Avery elec 
tric dispenser as fast as they can be applied by the operator 
Waste motion of handling and sorting loose labels is com 


pletely eliminated. The dispenser is small, compact, and fits 


into any production line. Simple in design, efficient in oper- 


ation, it can be operated by unskilled help. 


Avery Pressure-Sensitive Kum-Kleen labels can be 
applied to any smooth surface without moistening. They 
stick-and-stay-stuck, do not pop, peel or curl, even under ex 
tremesof heat and humidity. Kum-Kleen labels also eliminate 


inefficient, sticky fingers, messy labels and soiled packages 
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If you’re having problems with such hard-to-label sur 
faces as cellophane, pliofilm, polyethelene, glass, metal, plas 
tics, varnished wood, etc., send for information and samples 
of Kum-Kleen labels. They can be produced to your specifi 


cations...to dramatize your package. 


Kum Keen AVERY ADHESIVE 


LABEL CORPORATION 


NEW YORK CITY: 41 Park Row 

DETROIT: 3049 East Grand Boulevard 
CLEVELAND: 2123 East 9th Street 
PHILADELPHIA: 1069 Commercial Trust Building 
CHICAGO: 608 South Dearborn Street 
CINCINNATI: 626 Broadway Street 

MONROVIA, California 


Repre sentatives In All Prine ipal Cities 
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dead Sales Co., Inc. 
347 Fifth Ave., New York 15 


J. Rabinowitz & Sons, Inc. 


2 Hanson Place, Brooklyn 17 
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PLASTIC PACKAGING FOLLOWED 
BY INCREASING SALES 








While it’s true that plastic packages do not provide a universal 
answer to all packaging problems, reports from all corners of the 
country tell how pleased retailers and customers are when a prod- 
uct and a plastic package are right for each other. 


. . . but there’s more to it than telling your purchasing agent: 
Buy us some plastic packages. You owe it to your product to “bone 
up” on the changing plastics scene. 


Each month Mopern Ptastics brings you the latest items of 
interest to everyone who uses plastics products in any form. Long 
a prime source for authoritative comment on current plastics de- 
velopments, Mopern Ptastics also give you long term dividends 
in the form of enlightening articles, surveys and reports on impor- 
tant phases of the industry. 


The cost? Only $5 per year (12 issues), anywhere in the world. 
Don’t miss another issue. Just write. We'll enter your subscription 
and bill you later. 


MODERN PLASTICS 


A Breskin Publication 
575 Madison Avenue New York 22, N. Y. 








-POPAI Symposium 


How manufacturers of brand-name 
products are adapting point-of-sale 
material to meet the current emer- 
gency situation, said John M. Palmer, 
chairman of the board of the Point 
of Purchase Advertising Institute, will 
be demonstrated at POPAI’s two-day 
exhibit and the Fifth Annual Sym- 
posium, scheduled to be held on April 
3 and 4 at the Waldorf Astoria Hotel, 
New York. 

The exhibit will feature the newest 
window displays and store displays 
of every type, including lithographed 
paperboard, wood, metal, glass, plas- 
tics and tape, of 53 of the nation’s 
top-flight designers and manufactur- 
ers of displays. An estimated atten- 
10,000, 
advertising and administrative execu- 


dance _ of including _ sales, 
tives, is expected to attend. At the 


April 4, 


leading users of point-of-sale material 


Symposium luncheon on 
will discuss the subject of merchan- 
dising through the effective use of this 
medium. 

Pointing out that “brand franchises 
represent many years of creative ef- 
fort and vast sums of money so that 
national advertisers can ill afford to 
abandon their pre-emptive positions 
in retail fields,” Mr. Palmer empha- 
sized the necessity for constant daily 
reminders to keep the brand names of 
the advertisers’ products continuously 
before the consumers. 

Reminder value of point-of-purchase 
advertising,” he pointed out, “is in- 
dicated by the fact that more than 
$500,000,000 were spent on point-of- 
sale displays in 1950 to stimulate 
brand-name purchases.” 

A recent survey of several hundred 


| leading advertisers made by POPAI 


on the question of what percentage 


| of the total advertising appropriation 


| maintaining brand-name 


is spent for point-of-purchase adver- 
tising disclosed the following: soft 
drinks, from 40 to 55%; food special- 
ties, from 26 to 45%; cosmetics, 30 to 
50%; liquor, from 20 to 40%; beer, 
25 to 30%; drugs, 15 to 25%; food sta- 
ples, 10 to 20%; meat, 10 to 16%. 

“When it is realized that 90%, of all 
candy sales, 60% of all department- 
store sales and 75% of all variety-store 
sales are unplanned purchases, the 
result of point-of-sale presentation,” 
Mr. Palmer added, “it will readily be 
seen how potent a factor this type of 
advertising can be in securing and 
recognition 
for all manufacturers.” 
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The mark of 


reliable giass 


Users of glass containers know the Circle A 

Armstrong's trade-mark—as the mark of re- 
liable glass. Ask your Armstrong represen- 
tative to show you how these quality con- 
tainers can step up filling line performance and 
give better service in the field. Write to Arm- 
strong Cork Company, Glass and Closure 


Division, 2303 Prince Street, Lancaster, Penna. 


ARMSTRONG’S GLASS 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


EMPLOYMENT * BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 





MACHINERY FOR SALE 


PACKAGE SEALING 
delivery, perfect 
pable, for seal 
s, adjustable to any size, 
ft., speed as fast as operator 
Photographs, rtail dese 
upon request. Frostee Sno Co., 


M ACHINE—I 





BELT CONVEYOR: Reversible 30° 
1750 enclosed motor. Stitched belt 35 
complete with starter. Radiator Spee 
Charlotte, N. C. 





FOR QUICK SALE 


1 by sg Wrap-O-Matic. Present wrap size 

2 onverted. Heat 
take speciale will seal any- 
thing including Pliofilm. Used less than 
100 hours. Bargain. Mallet and Co. Inc., 
1200 Sheffield Street, Pittsburgh 12, Pa. 














AT TREMENDOUS REDUCTIONS 


Resina LC Auto. Capper. Stokes & Smith 
Gl, G2 and G4 Auger Powder Fillers. 
Amsco and Doughboy £46 Bag S 
Triangle Model SHA Auto. Net Ww her 
and Carton Sealer. Triangle i 
G2C, G28 and A6CA Fillers. F 
4 and 8 Head S.S. Fillers. Pony 
MX Labelrites. Ceeo Auto. Cart 
Machine. 5 ‘ 

le 


Package FA and DF, 
Seandia Model SUS and SFC Auto. Cello- 
phane Wrappers. 
This Is Only a Partial List 
Tell Us Your Requirements 
UNION STANDARD EQUIPMENT Co. 


318-322 Lafayette Street 
New York 12, N. Y. 











FOR SALE ROTOGRAVURE PRESS. 20” 4 Color 
Champlain. Sheeter, Rewinder, Electric Eye, Re- 
liance, DC & AC, Boiler, Heaters, Practically 
New. Eastman Tag & Label Co., 548 4th St., San 
Franciseo, Calif. 





jing and Gelatin 
nent Pneumatic 
Carton Fort 
Pa n 


Here's a bargain in P 
wder Packaging Equ 


Filler and Cle 
60 per minute. In ng ¢ 
“<i by larger 
volume equipment in Southern California 
plant. Write or Telegraph Box 163, 
Modern Packaging. 











FOR SALE. 20-valve Mojonnier St. Steel Vacuum 
Filler. 12-spout MRM Stainless Vacuum Filler. 
f-spout Stainless Geyer Filler. 8-valve King St. 
Steel Rotary Filler, 8-46 oz. 7-head Jumbo Model 
E Rotary Crowner. We are specialists in Foe 
Packing Equipme Get our complete Stock List. 
Horne Machinery Co. Inc., 1188 Harrison St., 
San Franciseo 3, Ca 





FOR SALE: 1—Self-adjusting Standard Knapp 
G luer-Sealer & Compression unit, minimum car- 
long x 5%” wide x 5%” high, maxi- 
mum 15%" x 11%” x 8%"; 2-Ceco Adjustable 
Carton Gluer Sealers Model A3901-12; 8-Pneu- 
matic Seale Pouch type Tea Bag Machines; 1- 
Knapp 3B Wraparound Labeler; Pony M, ML, MX 
Labelrites; Standard Knapp adjustable type D 
Wraparound Labeler, 202 dia. to £10; Burt AU 
Adjustable Wraparound, World Improved & 
Medel S Spot Labelers; Miller MPS17, MPUS 
Cellophane Wrappers; Stokes & Smith S-S G-1 
Powder Filler. Only a partial list. Send us your 
quiries. Consolidated P; ucts Co. Inc., 16-20 
Park Row, New York 7, N. Y., Phone: BArclay 
77-0600. 


HELP WANTED 





PACKAGING ENGINEER. Old Established 
St. Louis Company requires immediately 
a Graduate Engineer, preferably Mechan- 
Containers, 
us Types of Pack- 
i Paper Bags, Pro- 
ete., and Packaging 
extent; also knowledge 
of writing cifications for these pack- 
aging materials. Age 25-35. Salary de- 
pendent upon qualifications. Send resume 
and qualifications. Box 158, Modern 
Packaging. 


Mac ines t 











MANUFACTURER'S AGENT Wanted by large New 
paper tubes, metal end 

candy specialty packages, 

toy & novelty items. Box 159, Modern Packaging. 


Mill representatives for established bag 


company offer complete military 


aging program to 
av distri 
» for contact man acquainted in 


-w York area 3 
rea, Northern Ohio, 
details— 
nt photo 
ackaging. 


upstate, Philadelph 


lines carried ete 
Address Box 164, 








Old established leading Mfg. of metal 

closures (Brooklyn) has opening in sales 

force. Lt Greater New York 
re preferred but 


area. Sales exp 
confidential. 


essential. All replies 
Box 160, Modern Packaging 











SITUATIONS WANTED 


MACHINIST—over ten years’ 
Transwrap Packaging 
00 weekly, 
Draft exempt. 
aa New York. Best references as eoltable, hard 
worker. Box 162, Mc rn Packaging 


PRESSMAN with twenty-one years experience 
letterpress, rotogravure, 

. Desires position as super 
alty field. Box 161, Modern Pac ‘ieorsttig 


rotary 


MISCELLANEOUS 


WANTED: Printing Press suitable for gummed 
tape. Prefer ¢ Ink. Please give full details in 
first letter. Box 157, Modern Packaging. 





WANTED: Plastic scrap and rejects in any form. 
Cellulose Acetate, Butyrate, Polystyrene, Vinyl 
Polyethylene, etc. We pay top prices for clear, 
colored and printed scrap in any quantity. Box 
781, Modern Packaging. 


WANTED: 1-Model A and 1-Model B Trans-wrap 
Machines; 1-S & S G-1 Powder Filler; Petdevin 
Grocery Bag Machines, 4 to 354; egg = 
Compression unit to handle 24” L x 14” W «= 

H Cartons. Box 143, Modern Packaging. 





Up to 60 words 
Up to 60 words (boxed) 





All classified advertisements payable in advance of publication 


Up to 120 words 


Up to 120 words (boxed). . . .$30.00 


For further information address Classified Advertising department, Modern Packaging, 122 E. 42nd St., N 


Up to 180 words 
Up to 180 words (boxed) 


17, © ¥. 
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ALT IVMORE © 


™ OF BOTTLING MACHIN 


© shipment received j 
# you : 


00d « iti 
Promised, ¥w ~ (Meera nh 

a a to tha 
428 holders er ‘ ~ 
—— at fine 


That's the pay-off line in this letter — the good 
relations builder! “Shipment received in good condition.” 
When your product is packaged in Gaylord boxes 

— you know your product is better protected — 

All the Way! 


For years Gaylord boxes have been protecting the 
products of many of the country’s leading manufacturers. 


GAYLORD CONTAINER CORPORATION, General Offices: ST. LOUIS 


New York « Chicago * San Francisco * Atlanta * New Orleans * Jersey City * Seattle * Indianapolis * Houston « Los Angeles 
Oakland * Minneapolis * Detroit * Columbus * Fort Worth * Tampa * Cincinnati * Dallas * Des Moines * Oklahoma City * Greenville 
Portland * San Antonio * Kansas City * St. Louis * Memphis * Bogalusa * Milwaukee * Chattanooga * Weslaco * Appleton 
Hickory * Sumter * New Haven * Greensboro * Jackson * Miami * Mobile * Omaha « Philadelphia « Little Rock * Charlotte 
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Bag at Big Savings 
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Better Coating at Lower Cost with 
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Machines 


Manufacturers in every 

tield have been dependigg' 
on their “POTDEVINS” to 

cut down operating costs 5 
Now there is a new series, 

the 2R, for applying glue 

or cement to any king ob 
material 


Ductor-rolle ones — 
AVE, 
JST pu 
DUIDAYWIAG 
UOMSRGKF 


ing. Tank 
quick clean 
are kept at with oa 
c 


remains per 
in 6, 9, 12 and 1 


| Write about ake bitihadey trial | 
(Phe POTDEVIN MACHINE co, 


~"'P 1244 38th Street, Brooklyn 18, N.Y. 


Designers and manufacturers since 1893 of equipment 
for Bag Making, Printing, Coating, Gluinge sdb > sel ing 
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ch widths. 
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Fillimne Accuracy at an 
A 1. tive Price 





pape : 
3 Jp fo ev containers 
per minute 


EA» of liquid products all over the world acclaim 
the speed and versatility of their Packer Vacuum Liquid 
Filling Machines. 

Models with 6, 8, 10 or 12 spouts...fills liquids — thin, 
S from fractional 
rt size. 

Clean. Accurate. Quick changeover. Liquid contact 
parts of stainless steel, brass and resistant materials. 
The Packer Vacuum Filler will be adapted to the exact 
requirements of your product. 


Write for complete information 


pace ER MACHINERY CORP. 


rviwg lace, New York 5, New Yorn 





‘“‘Sheeting to ACCURACY of 152” 
SPEED from 300 to 500 ft. per minute”’ 








“from waste paper board to solid kraft... 
from .009 to .030 thickness ... 
running 24 hours a day 


6 days a week” 


writes the owner of 3 Beck Sheeters, 
who continues: 


“They have held up under the terrific beating we have given them... . 
maintenance cost has been very low. We have had splendid results with 
regard to speed and accuracy.” 


tea 


are rugged as your toughest jobs . . . and just as fast, 


accurate and economical on your fine materials. Why? Because they’re 
built to cut anything from rolls . . . and roll up a nice pile of production 
profits in the process. You'll have a BECK SHEETER Catalog on your desk 
for the asking. Do it today! 


20th 
NATIONAL 
PACKAGING 


BECK SHEETERS, SLITTERS Bia BOOTH 257 


ATLANTIC CITY 
APRIL 17-20 1951 


CHARLES BECK M i ECORPORATION 


406 NORTH 13th STREET PHILADELPHIA 3, PENNA. 
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Cartons, quite often, actually iveite you to buy 
Many are so forcefully designed, so fresh and 
clean in appearance, they ‘corral’ the prospect 
They say... STOP! ... LOOK! And, in so 
many cases, right then new sales are made 
Michigan Cartons embody all the elements of 


good packaging . excellent design, 


sparkling color, cleanness and product protection 
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i QB CARTON CO. + BATTLE CREEK, MICHIGAN 
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Shellmar 
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packaging 
under 


AN-JAN- MIL 


Government 


Specifications 
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(D) HELP IN YOUR 





EVERYDAY PACKAGING 


Still available is expert advice on 
problems of civilian packaging . . . in- 
formation about alternate materials, 
redesigning for economies in materi- 
als or costs . . . or planning for the 
future. Ask your nearest Shelimar 
Package Advisor. 


Sales Offices: Atlanta, Baltimore, Boston, Chicago, Cincinnati, 
Dallas, Denver, Detroit, Kansas City, Little Rock, Los Angeles, 
Minneapolis, New York, Philadelphia, Pittsburgh, Portland, Ore., 
Rochester, Salt Lake City, San Antonio, San Francisco, Seattle. 


DEHYDRAPAC 


Durofoil 


Shellmar Know -How 


Through the years of World War Il, Shellmar led in the development 
and supply of moisture-vapor barrier materials. From this experience 
came a number of combinations of materials . . . all tested in use and 
now approved for use on military contracts specifying Method I-A, or 


Method II packaging . . . with or without dessicants. 


Shelimar Facilities 


To meet the increased demand of military needs, Shellmar has ex- 
panded its production facilities with modern laminating and fabricat- 
ing equipment in two new plants devoted exclusively to production of 
Shellflex, Dehydrapac and Durofoil. 


Shelimar Services 


Experience and facilities combine to make Shellmar your logical source 
for government approved packaging materials. Call or write today for 
samples and information. Trained Shellmar representatives are located 
near you... ready to give you immediate help in military packaging. 


PRODUCTS CORPORATION 
Generai Office Mt. Vernon, Ol 
SALES OFFICES IN PRINCIPAL CITIES 


Plants: Mt. Vernon and Zanesville, O. * South Gate, Calif 


Mexico City * Medellin, Colombia * Sao Paulo, Braz 





